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Defining Outreach and Engagement at 
Michigan State University 

“Outreach [and engagement] is a form of 
scholarship that cuts across teaching, 
research, and service. It involves generating, 
transmitting, applying, and preserving 
knowledge for the direct benefit of external 
audiences in ways that are consistent with 
university and unit missions.” 

Provost’s Committee on University Outreach. (1993, 2009). University outreach at Michigan State University: Extending knowledge to serve society. 
East Lansing: Michigan State University. Retrieved from http://outreach.msu.edu/documents.aspx . 

http://outreach.msu.edu/documents.aspx�
http://outreach.msu.edu/documents.aspx�


   
 

 
 

  

 

 

 

 

  

 
 

  

 

 
 

  
  

  
 

  
   

 
  

  
 

 

 
 

 

 

 

 

 
  

  
 

 

   

Outreach and Engagement Takes Many Forms
 

Engaged Research and 
Creative Activity 

Engaged Teaching 
and Learning Engaged Service 

• Community-based research 

• Applied research 

• Contractual research 

• Demonstration projects 

• Needs and assets assessments 

• Program evaluations 
• Translation of scholarship through 

presentations, publications, and 
web sites 

• Exhibitions and performances 

• Online and off-campus education 
• Continuing education 
• Occupational short course, 

certificate, and licensure programs 
• Contract instructional programs 
• Participatory curriculum 

development 
• Non-credit classes and programs 
• Conferences, seminars, and 

workshops 
• Educational enrichment programs 

for the public and alumni 
• Service-learning 
• Study abroad programs with 

engagement components 
• Pre-college programs 

• Technical assistance 

• Consulting 

• Policy analysis 

• Expert testimony 

• Knowledge transfer 
• Commercialization of discoveries 
• Creation of new business ventures 
• Clinical services 

• Human and animal patient care 

© 2009 Michigan State University Board of Trustees 



  
  

 
  

  

   
  

   
    

 

 

   
  

Historical Context for Collecting this Data: 
1993 - 2013 

•	 In its1993 report, the Provost’s Committee on University Outreach formally 
recommended: 

–	 MSU determine a means of assessing the quality of engagement and outreach 
activities 

–	 Establish a system for measuring, monitoring, and evaluating outreach with 
sufficient standardization to permit aggregation at the unit, college, and 
University levels, and sufficient flexibility to accommodate important differences 
across disciplines, professions, and units. (p. 14) 

•	 Data Collection: Incremental Approach 
–	 Review and revisions are made to several university reporting forms 

–	 New narrowly-focused reporting instruments are created and fielded 

–	 Collaboration with first online reporting system 



   
     

 
    

   

 
     

   
   

    
   

      
     

  Historical Context (cont.) 
•	 Assessing Quality: Points of Distinction: A Guidebook for Planning and 

Evaluating Quality Outreach (1996); quality is assessed across four dimensions: 

–	 Significance 
o	 Importance of issue/opportunity to be addressed 
o	 Goals/objectives of consequence 

–	 Context 
o	 Consistency with University/unit values and stakeholder interests 
o	 Appropriateness of expertise 
o	 Degree of collaboration 
o	 Appropriateness of methodological approach 
o	 Sufficiency and creative use of resources 

Committee on Evaluating Quality Outreach. (1996, 2000). Points of distinction: A guidebook for planning and evaluating quality outreach. East 
Lansing: Michigan State University, University Outreach and Engagement. Retrieved from http://outreach.msu.edu/documents.aspx. 

http://outreach.msu.edu/documents.aspx�


   
     

 
  
  
  
  

 
    

   
 

  

  
  

      
     

  Historical Context (cont.) 
•	 Assessing Quality: Points of Distinction: A Guidebook for Planning and 

Evaluating Quality Outreach (1996); quality is assessed across four dimensions: 

–	 Scholarship 
o	 Knowledge resources 
o	 Knowledge application 
o	 Knowledge generation 
o	 Knowledge utilization 

–	 Impact 
o	 Impact on issues, institutions, and individuals 
o	 Sustainability and capacity building 
o	 University-Community relations 
o	 Benefit to the University 

•	 MSU received the University Continuing Education Association 
Innovations in Continuing Education Award for Points of Distinction (1998) 

Committee on Evaluating Quality Outreach. (1996, 2000). Points of distinction: A guidebook for planning and evaluating quality outreach. East
 
Lansing: Michigan State University, University Outreach and Engagement. Retrieved from http://outreach.msu.edu/documents.aspx. 


http://outreach.msu.edu/documents.aspx�


   

 
   

         
       

           
 

  
  

  
  

  
   

   
    

  Historical Context (cont.) 
•	 Data Collection: More Direct Approach 

–	 UOE began developing a university-wide data collection instrument 
o	 Comprehensive reporting on outreach and engagement 

o	 Iterative development process drawing on findings from pilot tests with departments 
from different colleges, a whole college, faculty from across MSU working in 
Lansing, recipients of a national award for engaged scholarship, and other 
universities 

•	 MSU promotion and tenure guidelines were revised (2001), aligning 

documentation requirements with Points of Distinction
 

•	 In 2002, MSU began participating in national efforts aimed at identifying 
measures (CIC, APLU/NASULGC) which continue today 

•	 The Outreach and Engagement Measurement Instrument (OEMI) was 
launched at MSU in 2004; has been used each year since 

•	 OEMI data were used to support institution-wide self-studies for HLC/NCA 
accreditation and Carnegie classification in community engagement (2005) 



    
  

   
  

   
   

    
   

   
     

  

   
   

 

   
 

  Historical Context (cont.) 
•	 MSU hosted representatives from over 60 universities in national 

invitational conference on Benchmarking University Engagement (2005) 

•	 Research partnerships for use of the OEMI begin to develop 
–	 University of  Connecticut (2005, pilot study only) 
–	 University of Kentucky (2005 – 2012) 
–	 University of Tennessee system (2006 – 2008) 
–	 American Association of Colleges of Pharmacy (2007 – 2008, pilot study only) 
–	 Kansas State University (2007 – 2010) 
–	 Texas Tech University (2009 – present) 
–	 Upcoming in 2013 (University of Delaware, Texas A&M University – Central 

Texas, Ferris State University) 

•	 OEMI received the University Professional and Continuing Education 
Association Outreach and Engagement Community of Practice award for 
innovation (2007) 

•	 Ongoing review of the Instrument and participation in national dialogue 



  
 

   
   

  
  

    
  
  
     

      
  

    
    
   

 

Outreach and Engagement Measurement
Instrument (OEMI) 
The OEMI is a survey that
 
collects data on faculty and
 
academic staff outreach and
 
engagement activities
 

• Process 
– Conducted annually 
– Institution-wide 
– Online, open 24x7, January-March 
– Reporting on effort in the previous


calendar year
 
• Respondents 

– Individuals, not units 
– Faculty and academic staff 



 
  

 
         

    
 

  

   

 

 

  

  

 

 

   

  

  

   

 

          
      

OEMI (cont.) 
The OEMI collects quantitative and qualitative data 

• Data on faculty effort 
– Time spent in outreach and engagement: percentage of all University work across all 

research, teaching, and service 
– Societal issues addressed 

o Business and Industrial Development 

o Children, Youth, and Family (non-school related) 

o Community and Economic Development 

o Cultural Institutions and Programs 

o Education, Pre-Kindergarten through 12th Grade 

o Food and Fiber Production and Safety 

o Governance and Public Policy 

o Health and Health Care 

o Labor Relations, Training, and Workplace Safety 

o Natural Resources, Land Use, and Environment 

o Public Safety, Security, and Corrections 

o Public Understanding and Adult Learning 

o Science and Technology 

– Contribution to University strategic imperatives: five identified by the University’s president 
– Promotion of diversity/inclusion and attention to urban issues 



 
  

 
     

 

   

   

 

   

  

 

   
  

 

 

    
    

       

OEMI (cont.) 
The OEMI collects quantitative and qualitative data 

• Data on faculty effort (cont.) 
– Forms of outreach and engagement 

• Outreach Research and Creative Activity 

• Technical or Expert Assistance 

• Outreach Instruction: Credit Courses and Programs 

• Outreach Instruction: Non-Credit Classes and Programs 

• Outreach Instruction: Public Events and Understanding 

• Experiential / Service-Learning 

• Clinical Service 

– Location of intended impact: geography 
• Major metropolitan and municipal areas 

• Counties 

• Countries 

– Non-university participants: physically and virtually present 
– External funding: into the University and into the partner(s) 
– In-kind support: value of professional and volunteer labor and other resources 



 
  

 
 

 
        

 
      
    

   
   

   
 

    
 

OEMI (cont.) 
The OEMI collects quantitative and qualitative data 

• Data on specific projects 
– Name of project 
– Societal issues addressed 
– Description of efforts: actions/methods, with whom, issues/opportunities, purposes 
– Duration 
– Involvement of University units, and students 
– Involvement and the nature of partner participation 
– Sources of funding 
– Impacts on external audiences 
– Creation of intellectual property 
– Impacts on scholarship 
– Scholarship about the engagement 
– Evaluation 



   

 
  

    
  

  
   
   

 
    

 

   
 

Data Collection with the OEMI at MSU: 
2004-2012 

•	 3,103 distinct (non-duplicative) respondents have completed the survey 

–	 During this period the size of the faculty and academic staff has remained 
relatively stable (approximately 4,950 in 2012) 

•	 82.3% of respondents report that they have participated in some form 
of outreach and engagement 

•	 The work reported by these respondents represents a collective 
investment by Michigan State University of $148,185,141 in faculty and 
academic staff time devoted to addressing the concerns of the state, 
nation, and world through engaged scholarship (based on the actual 
salary value of time spent, as reported by respondents) 

•	 Respondents have submitted 7,581 project reports 



  

 
 

   

      
       

        
   

 

       
  

         

 
   

Utilizing Data about Community-Engaged 
Scholarship and University Outreach 

Centralized data can serve a variety of purposes 

•	 Describing the university's outreach and engagement activity (telling the 
engagement story) 

–	 Communicating examples across disciplines and sectors 

•	 Helping faculty develop better understandings of what community-engaged 
scholarship might look like in their field 

•	 Helping stakeholders see the many ways in which the University partners with 
communities, businesses, government agencies, schools, and NGO’s 

–	 Recognizing exemplars 

•	 Helping the institution represent what it considers to be high quality community-
engaged scholarship 

•	 Helping the public understand that the University values engagement 



  

 

   

  
 

  

    
 

  

  
 

   

 
    

Utilizing Data about Community-Engaged 

Scholarship and University Outreach (cont.)
 

•	 Responding to accreditation and other institutional self-studies 

•	 Benchmarking and exploring cross-institutional analyses 

•	 Conducting assessments and strategic planning 

•	 Documenting the salary investment of a university’s contributions of scholarship for
the public good 

•	 Mapping the locations of partnerships 

•	 Assisting faculty networking efforts in particular communities and/or around specific
topics 

•	 Supporting faculty development efforts 

•	 Cataloging engagement opportunities and outreach programs to promote public 
access 

•	 Source of data for original research studies 



 

 

)lichigan State Unh ersit) Outreach & Engagement l\lcru.urement Instrument Report 1/ 1/2009 - 12/:11/2009 

#ta: Univers ity-wide Summary 
I Colle',J• 

Academic ,staff lt.!m~rof Bolclnen by Design: # of responses # responses Attendff, Activity helped generate V•Jueof 
time committed mpon- intdicat ing outreach contributed to ... lmkllJng wP1111d- revenue for putners' 

to outreach denta l activity pant> in-kind 

I 
1111111berof C<rnrrunty, Sludl!rt lnll!ttl8n R- sie.s6- fQCUUd Ofl.- l.kwersity Per111<!,ra C<>ntribution 
res po ma• Eoo,mc& E,p""'1t0 Rea:h °""'" st., 

lktm IJlw,njty Ftt Salary Femilf 

I Value ,, .... - 1 n Acous 

ARTS & HUMANITIES. RESIDENTIAL COLLECE 11'4 133 $37,884 41 6 6 5 1 2 2 s 4 1,455 $4,000 so $1 ,750 

COLLEGE OF AGRICULTURE & NATURAL RESOURCES 43 78 $4 006,1141 1321226 163 156 111 156 154 43 65 295,966 $30,601,505 $119,906957 $2 142 317 

COLI.EGE OF ARTS ANO LETTERS 939 $644,296 56185 72 71 38 44 so 18 56 58,445 $846,443 $4,0113 BOO $209 235 

COLl.eGE OF COMMUNICATION ARTS AND SCIENCES 5 78 $540,373 251 43 40 35 12 24 29 8 18 24,448 $8,161,292 $385000 $199 415 

COUEGE OF EOUCATIOH 561 $•1n,834 131 17 9 14 10 12 10 7 9 60,687 $7,216,853 $50000 $10 800 

COUEGE OF ENGINEERING 507 $467,110 :!e/41 24 31 20 28 16 4 20 31,702 $4,442,162 $656000 $110 695 

COUEGE OF HUMAN MEDICINE •83 $468,297 15123 14 13 11 13 12 6 10 10,344 $1,460,002 $400000 $107 755 

COUEGE OF MUSIC 280 $205,211 7/11 10 10 2 5 7 1 8 10,730 S:.35.613 S49 500 $124 693 

COUEGE OF NATURAL SCIENCE 448 $376,821 35159 3S 48 25 37 28 1 20 12,486 $903,028 $478 491 $30 805 

COUEGE OF NURSING 334 $331,783 141 20 19 18 6 15 8 3 15 5,834 $4,348,125 $35,000 $85,986 

COLLEGE OF OSTEOPATHIC MEDICINE 631 $680,603 19 / 29 2• 21 7 18 22 2 10 16,918 $22,301,000 $5,585,000 $3,907,140 

COllEGE OF SOCIAL SCIENCE 30 41 S2,360, 116 85/135 117 94 57 104 83 48 75 97,050 $15,015,345 $3,555,956 51,702,706 

COLLEGE OF VETERINARY MEDICINE 607 $681,421 27 143 26 26 21 23 22 10 13 15.473 $1.412.000 SS0.000 $92.323 

ELI BROAD COLLEGE Of BUSINESS 7 71 $1,010,097 29143 38 27 23 25 25 5 15 215,538 $4,273,000 $1,903.000 S285.880 

HONORS COUEGE 027 $23.395 3 15 4 4 1 4 2 1 3 1.200 $25.000 $10.000 S5.8JO 

UillRNA TIONAL STUDIES AND PROGRAMS 135 $103,351 3 1(; s e 4 3 4 0 5 1,1140 $200,000 so $181.920 

JAMES MAOISOH COLLEGE 0 4fl $41,672 7 111 9 8 8 8 1 0 6 201,399 $273,000 so $10.500 

LYMAN BRIGGS COLLEGE 0 70 $6;3,413 11 121 19 16 7 7 16 1 9 3,495 $() SS0.002 $300 

MJCHIGAN STATE UNIVERSITY EXTENSION 500 $382,620 911fl 15 7 s 7 11 4 6 8,699 $1,:lell,387 :184,818,700 $181.335 

NAn SUPERCONDUCTING CYCLOTRON LABORATORY 014 $13,020 3 15 5 4 1 2 2 0 4 10,183 $0 so S7,004 

PROVOST AND OTHER CENTRAi.OFFiCES 2367 $1,959,741 52180 72 SS 31 6 1 44 24 48 n9,510 $8,635,917 $3,715,000 SS.951,059 

Total 173.50 $1A,876,003 5751925 726 669 ,01 598 548 191 419 1,883,502 $111,81A,A72 $205,712,406 $15,~9,U7 

'The number of "responses" may be grealer than the number of "respondents," since each responderil who indicated involvemeril in outreach and engagement had the opportunity to describe those activities 
in efther one or two Areas of Concern -- each such descrlptoon Is counted as a seperate response. Therefore, there may be more "responses" than "respondents." 

I 

Institutional Reports
 

University-wide Data Summaries
 



 
'\fiehigan State U n iver,.ity Outreach & Engagemen t '\feasurement Jn,.trumen t Report 

#tb: University-wide Summary by Area of Concern: 
1/1/2009 - 12/31/2009 

-
I 

Area of Concern Academic staff Numbef of Boldness by Design: • or responses I respann• Athnd .. , I Activity helped generate 
time committed responses• lntdlcatlng outrach contributed to ___ Indicating or P•r1kl· n!Venue for 

to outreach activity pants 
eoo,....,cy -· ,nr.ernen R...,...h -... fcx:undon._ Universny Partr.era 
Ecctfl'«' & E-,onoe RNC!I °"'' !h4) ...... llw<ndy ne Salary F•mily 

Value , ..... - """ Aa:en. 

Busir,ess and l i>dustrial Development 13.53 S1.421,620 66 48 34 37 42 38 10 17 120.727 $11.275.239 $65,800.000 

Children. Youth. and Family (non-school related) 14 97 $1,2()2.776 83 78 5" 24 48 51 28 52 57,350 $8,674,594 $2,945.940 

Community aod Economic Development 11 64 $1,026077 76 72 57 38 48 47 32 42 124 9 18 $5,034,875 $6,977,300 

Cunu<al Jnstrtutions aod Programs 98< $766616 83 n 70 ., 44 47 14 58 695,468 $2,428,358 S$<6,500 

Education, P t&-Klfl(letganen tnrougn 12th Grade 2283 $1,537 961 131 101 115 39 64 72 34 77 135.322 $9,520,908 $3,074 ,516 
--

FOOO, F,1>er PrOdueuon. and Safety 1790 S1,566 715 71 48 45 43 57 49 2 14 50967 $21,476,673 $ 16,588,701 -- -- ~ - -
Govemance and Pu~!ie POiicy 504 $548 432 44 32 23 17 32 29 10 13 35,254 s2,4031eo1 $2,605,001 

Health and Health care 1672 $1,710 741 95 ao 64 31 70 52 ,s 44 4 1,829 $28, 143,290 $4,889,000 

Laoor Relations. Training, and Wo1'\place Safety 2 89 $228558 10 8 4 4 3 5 3 6 11,231 $4,275,:l05 $106,306 

Natural Resourus, Land use, and Etlvironment 14 72 $1,227,506 70 50 48 35 51 54 14 12 180,<93 $4,711,~1 $100,472,999 

Pul)Jic Safety, Seeurtty, and Correc~ons • 79 $409114 13 9 11 2 11 8 5 5 4,071 $1,823,862 S525.000 

Put>Jic U<1derstan<1ing ano A<lu~ Leam,ng 1211 $1,010 665 88 75 68 40 S4 46 12 46 352,816 $6,807,738 $57,SOZ 

SCie...ee and Technology 10 46 5836452 95 53 76 50 74 50 g 33 53,256 $5,238,208 S823 641 

Total 157 .41 $1M93 .252 925 726 669 401 598 548 191 419 1 ,863,502 $111 ,814,472 $205,7 12.406 

#tc: University-wide Surn.mary by Form of Engagement for: 
Academic staff Numbef of Boldness by Design: • or responses #re1pon1~ AthndNI 

T 

Activity helped generate 
Form of Engagemer,t the activity took time committed response,• lntdlcatlng outreach contributed to ... Indicating or P1r1kl· ravenua for 

to outreach tedvlty pants 
co.,...., ... -· ,nwnan R...,...h -.. focused on._ Universny Penner. 
Eccnn;c & E-,onoe - °"'' 11'4' ...... [ljvendy ne Sala,y Famity 

Value ,, .... - """ Aa:en. 

Ch<alServioe 6.94 S705 674 29 24 25 6 14 16 6 13 23.254 $1,206,002 $89,000 

Experieollil~LNming 9 10 $604 526 51 48 48 20 26 40 10 34 98,492 $1,222,750 $2,662,000 

Oulreach lnsmiebon:Crodil Courses and Prog,am• 894 $556214 YI' 27 33 24 22 22 7 16 37,445 $20,838, 365 $409,507 

OulreO<h lnstruet,,,,- Non-Credit Cl.,....sand ~ 24 79 $1,95.3 615 110 91 81 36 50 65 17 62 79,163 $11,475,365 $1,274 ,307 

Outeati lnstrucbon. Pu bloc Events Ind Underslending 1383 $1,052,440 149 119 116 70 73 77 28 $d 609.419 $5,605,056 $4,566,500 
--

Ou- Re,e.,,t, andCrwtr,e ACQYily 5649 SS,311 172 2114 2•2 208 135 236 184 73 136 842,468 $49,472,407 $ 115,1151,392 ------ -- - -
Technicel or E.-1 A.soiste,,oo 3733 S3,30Q612 255 175 158 110 177 144 50 74 173,261 521,996,527 $80, 759, 700 

Total 157.41 $13.493,252 925 726 669 401 598 548 191 419 1 ,863,502 $111 ,814,472 $205,712,406 

-
V1lueof 
partners• 
In-kind 

oontribution 

5567.93( 

SS,01!, 70! 

$413,6:ll 

$500.4~ 

$2,206c9e! 

S571,7~ -- --
$217,66( 

$4,20087! 

55:!,60! 

$923,10< 

$168,30! 

$140.00! 

$269,691 

$15 . 349.447 

V1lue~ 
palltlers' 
In-kind 

convi>ution 

570.918 

$5,942,629 

$4,200,769 

$2,0 15,109 

$273,431 

S1,647,645 --
S1,19!i,948 

$15,349,447 

·rhe rwmbet of .. ,esponses- may be greater tllai> tile num~e, or -resporide"1s.- sii>ee each respondent who itldi<:ated inv<l!vement in outreach and engagement had me opportunMy to <leseribe mose acti\lilies 
as addressing up to two Areas of Concern; each such descnption is counted as a separa te response. Therefore, lhet'e may be more "responses" than "respondents,• and data from a particular respondent 
may be counted under two Aleas of Concem. 
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 Institutional Reports (cont.)
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Note: The number of "responses" is greater than the number of "respondents." Respondents were given the opportunity to describe their engagement activities 
for up to two areas of social concern; each description was counted as a separate response. 

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University, 2011. The Engaged Scholar 
Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from http://engagedscholar.msu.edu/magazine/volume7/default.aspx. 

http://engagedscholar.msu.edu/magazine/volume7/default.aspx�


          
       

 
 

        
     

 Institutional Reports (cont.)
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Note: The number of "responses" is greater than the number of "respondents." Respondents were given the opportunity to describe their engagement activities 
for up to two areas of social concern; each description was counted as a separate response. 

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University, 2011. The Engaged Scholar 
Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from http://engagedscholar.msu.edu/magazine/volume7/default.aspx. 

http://engagedscholar.msu.edu/magazine/volume7/default.aspx�


 

 Institutional Reports (cont.)
 

College-level Data Summaries
 



 Institutional Reports (cont.)
 



   

 

  

      

Future:  Mapping Geographic Data about Community-Engaged Scholarship 

Institutional Reports (cont.) 

GIS Prototype with Self-Reported Data (Non-OEMI) 

Interactive Map of UK Engagement (EMI Data) © University of Kentucky 



        
     

 

   

 Institutional Reports (cont.) 

Data Collected by the MSU Service-Learning and Civic Engagement Registration System 
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University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University, 2011. The Engaged Scholar 
Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from http://engagedscholar.msu.edu/magazine/volume7/default.aspx. 

http://engagedscholar.msu.edu/magazine/volume7/default.aspx�


  

  
   

 Institutional Reports (cont.) 
Tailored Briefing Materials 

College/Unit Level Analyses 

Faculty Respondent Reports 



 

 Institutional Reports (cont.)
 

Accreditation and Institutional Self-studies
 



    
   

 
     

   

  
    

  
   

  
       

       

 Communication 
The Engaged Scholar Magazine 
engagedscholar.msu.edu 

•	 Published annually 
–	 Distributed to MSU faculty and academic staff, community leaders, 

legislators, and others (local through international subscribers) 

•	 Goals of the publication: 
–	 Encourage faculty to do outreach/engagement work, with emphasis on 

community-engaged research 
–	 Provide examples of what community-engaged scholarship can look like 

across disciplines 
–	 Provide information about resources available to support this work 
–	 Explore/elucidate theories and models (scholarly basis for the work) 

http://engagedscholar.msu.edu/�


   

 Communication (cont.)
 

Data Visualizations for MSU Publications
 



  
 

  
 

   
     

   
  

  
    

   
    

   

                 
                     

 

 Communication (cont.) 
The Engaged Scholar E-Newsletter 

•	 Published four times during the academic 
year to supplement The Engaged Scholar 
Magazine 
–	 More frequent publication schedule allows for 

timely stories and announcements, and 
updates about upcoming events, partnership 
and funding opportunities 

•	 Each issue contains: 
–	 Two MSU engaged scholar stories 
–	 A story about MSU's priority for community and 

economic development in the 21st century 
–	 Announcements and events 

•	 Engaged Scholar stories are 

now also linked through 

social networks
 



  
   

    
  

  

 Recognition Programs 
Michigan State University Outreach Scholarship 
Community Partnership Award 
• Recognition of a faculty member and his/her partner 
• Joint presentation and shared stipend 
• Conferred annually since 2006 



  
 

   
 

  
 

     

  

   
  

  
  

  

   
   

  
 

  
  

  
  

Recognition Programs (cont.)
 

Outreach Scholarship W.K. Kellogg Foundation Engagement 
Award 

•	 Competitive recognition program organized by the Association for Public and 
Land-grant Universities (APLU) 

•	 Awarded annually since 2007 
•	 MSU projects recognized as regional recipients in 2009 and 2011 
•	 Recipients compete for the C. Peter Magrath Community Engagement Award 

The Adolescent Diversion Project 
William S. Davidson, Jr.
 
University Distinguished Professor,
 
Department of Psychology
 
College of Social Science
 

Working Together to Improve the Lives 
of People Affected by Epilepsy in Zambia 

Gretchen L. Birbeck 
Associate Professor and Director, 

International Neurologic and Psychiatric 
Epidemiology Program 

College of Human Medicine and 
College of Osteopathic Medicine 



 
   

  
 

    
      

  
      

  

 
   

    
   

 
      

  

  
          

Public Access 
Catalog Websites of Opportunities and Resources for the Public 

• MSU Statewide Resource Network 
–	 Developed for working professionals 
–	 Catalog of MSU expert assistance and 

information continuing professional education 
programs 

–	 Searchable by topic, geography, program type, 
and keyword 

• Spartan Youth Programs 
–	 Developed for the parents of pre-k 

through middle school children and high 
school students 

–	 Catalog of MSU precollege programs, 
camps, activities, and other resources for 
children and youth 

–	 Searchable by topic and grade level 

msustatewide.msu.edu	 spartanyouth.msu.edu 

http://msustatewide.msu.edu/�
http://spartanyouth.msu.edu/�


 
   

  

  
 

 
  

    
 

   
  

  
    

 
    

 

 
    

    
 

OEMI Demo 
Guest accounts for a fully functioning demonstration version of the OEMI are 
available. To request one, visit http://oemi.msu.edu/requestguestaccount.aspx 
and complete the form. 

Contact Information 
Burton A. Bargerstock 
E-mail: bargerst@msu.edu 

University Outreach and Engagement 
Michigan State University 
Kellogg Center 
219 S. Harrison Rd., Rm. 93 
East Lansing, MI 48824 
Phone: (517) 353-8977 
Fax: (517) 432-9541 
E-mail: outreach@msu.edu 
Web: outreach.msu.edu 
PDF of this presentation: 
outreach.msu.edu/presentations.aspx 
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