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MICHIGAN STATE
UNIVERSITY

Outreach & Engagement Measurement Instrument

This Instrument (OEMI) has been developed by the Office of University Outreach and Engagement in order to help increase
understanding of Michigan State University's outreach and engagement efforts. The Instrument gathers numerical data
about your outreach activities along six dimensions:

e the time spent on those activities

+ the areas of concern on which those activities focus

s the forms those activities take

e the locations to which those activities are directed

e the number of non-university participants in those activities

¢ the amount of external funding and in-kind support generated for those activities

The data will be aggregated at the unit, college, and university levels, However, because outreach activities are so varied -
in purpose, method, and impact - an aggregate set of numbers will fail to capture the full picture of MSU engagement with
those outside the academy. To develop a more balanced picture, the final section of the instrument asks for additional
descriptive information about purposes, methods, disciplinary and interdisciplinary perspectives, impacts on ongoing
research, and impacts on the external audiences. Providing this information takes maore time, but it will enahle the University
to showcase its faculty's contributions to the public that supports it.

What to Report

Please take a comprehensive view of outreach & engagement as you complete this form. Outreach is scholarly activity
conducted for the direct benefit of audiences external to the academy - for example, non-traditional students, government
agencies, industrial firms and associations, health and welfare organizations, prek-12 schools, labor organizations, and the
like. Outreach occurs when members of the University make their expertise available in formats different from those most
often found on campus: for example, by scheduling instruction at times and in places convenient to the working adult, or by
communicating research results in ways that the external audience finds both understandable and usable. At its best
engagement involves shared goals, expertise, and resources and results in mutually identified benefits.

Outreach is an aspect of many different kinds of scholarly work, not a separate sphere of activity distinct from teaching or
research, nor is it identical with "service." Most outreach & engagement activities conducted by university faculty occur as
an aspect of the faculty member's teaching or research activities. It is very likely that you will include on this form data on
activities that yvou may have reported in other places as instruction or research, Thus, the first question on this survey
mirrors the final question on the Faculty Effort Form: What percentage of your total effort across all the categories of your
academic work {i.e., instruction, advising, research and creative activity, service, and administration) has an outreach
component?

Enter your loginlD and password, Mote: your web browser must accept cookies to log into this site. See the troubleshooting

LoginID; |bargerst

Password, eess

[ Continue to the instrurment ]

Coppright © 2004 Michigan State University

Sarvey of MET Famlty

OutreachfEngagement is

.. a form of scholarship
that cuts across teaching,
research, and service. It
invloves generating,
transmitting, applying and
preserving knowledge for the
direct benefit of external
audiences in ways that are
consistent with university and
unit rissions.

University Cutreach at
Michigan State University, 1993

... the partnership of
university knowledge and
resources with those of the
public and private sectors

= to enrich scholarship
and research,

* to enhance curricular
content and process,

= to prepare citizen
scholars,

» to endorse democratic
values and civic
responsibility,

* to address critical
societal issues,

= and in general to
contribute to the public
good,

Adapted fram the CIC
Committes on Engagement

page for more information.



Log out | Administrator's Menu Survey of MET Famlty

Outreach & Engagement Measurement Instrument: Main Menu
Reporting period: January 1, 2003 through December 31, 2003,

This survey is divided into four parts or sections. As you complete a section, click the Proceed to next section button to
submit your responses for this section and move to the next section. If you are unable to complete a section you may return
later to complete it by clicking on the Save and return later button at the bottom of each section. If you have to leave a
section to go to a previous section, click on Save and return later to save your responses for the current section. You must
complete Section One before proceeding to Section Two, and Section Two before proceeding to Sections Three and Four,

&ll responses must be completed by January 19, 2004, when the file will be "frozen" and the data aggregated. Until that date
¥ou can review, edit, or update your survey responses simply by returning to one or more sections of the Instrument, changing
one or more of the responses, and clicking on Logout or the Save and return later button.

Mote: Each section has a two-hour expiration time, If you need to step away from your computer, use the Save and return
later button at the bottom of the section. ¥ou may take as long as you need to complete any section of the survey as long as
you save your partial work before the interval elapses,

Survey Sections
The status of each section is shown below. Start by clicking the Section One link.

e Section One - Data entry not yet completed

e Section Two {Complete Section One first)

e Section Three (Complete Sections One and Two first)

e Section Four {Complete Sections One, Twa, and Three first)

Yiew a printable page of your responses to save for your records,

Log out. ¥You can return later to update or continue with the survey,

s » 8 rBE»E8>»E8 B8 E

Login page Main Menu Section 1 Section 2 Section 3 Section 4 Commerts
You are here.



Menu | Log out
Above links will dizcard responzses on this page

Outreach & Engagement Measurement Instrument: Section One

Identification
My current title; |Assistant Director, Tech & Research

My department or academic unit; |University Outreach & Engagement

Total Time Spent on Your Outreach & Engagement Work from January 1, 2003 to December 31,
2003

For this period, what percentage of your time did you expend in outreach work? Count all worl that has an engagement cotnponent,
namely, that portion of your teaching, research, and service that iz conducted for the direct and inmediate benefit of audiences external to
the acaderny. Include vour time spent in planning, preparing, adwising, and assessing as it relates to outreach activity, Pleaze enter the
percentage of vour time vou spenf in cutreach & engagement worle, not the percentage of vour titme that may have been formally assigned to
thiz finction by vour department or college.

Mote: This survey does not measure outreach & engagement as unique activities separate from teaching andfor research and/or service. Rather,

outreach occurs when a person's research, teaching, or service activity significantly engages that person's scholarly expertise with cormmunities
and/or organizations outside the academy with the direct goal of improving outcomes for those who live and work in them,

(1 did not participate in any outreach % engagement activity during this time period.
v¥ou do not need to complete the rest of the survey. Thank you.

®1 spent |30 2% of my time on outreach & engagement activity from January 1, 2003 to December 31, 2003,

[ Froceed to next section ]

[ Save and return |ater ]

-
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Lodin page Main Menu Section 1 Section 2 Section 3 Section 4 Comments
‘fou are here.



Menu | Log out Survey of METT Famlty
Abaove links will discard responses onthis page

Outreach & Engagement Measurement Instrument: Section Two
Scope of Your Outreach & Engagement Work from January 1, 2003 to December 31, 2003

On what one or two primary areas of concern did your outreach & engagement activities focus? Select one or two areas from the
list below.

Mote: Subsequent guestions on this survey ask you to identify activities which emphasize urban, international, diversity, and service learning
perspectives; thus those concerns are not included in this list,

Area 1 Area 2 Areas of Concern

® (3] &rts and Humanities
& & Business and Industrial Management
[ ] & Children, Youth, and Family {non-school related)
[ ] (&) Community and Economic Development
[ ] [ 3] Education, Pre-kKindergarten through 12th Grade
& & Food and Fiber Production and Safety
[ ] [ &) Gowernance or Public Policy {not related to other areas listed here)
[ 3] ® Health and Health Care
[ ] [ 3] Labor Relations, Training, and ‘Workplace Safety
& & Matural Resources, Land Use, and Environment
[ ] [ &) Public Safety, Security and Corrections
O [ 4] Technology Transfer and Diffusion

&) Mo second area

[ Proceed to next section ]

[ Save and return later ]

s -8»-8»>» 8 »8»E» B
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Menu | Log out Smvey of MET Famlty
Above links will dizcard responses on this page

Outreach & Engagement Measurement Instrument: Section Three
Scope of Your Outreach & Engagement Work from January 1, 2003 to December 31, 2003

Arts and Humanities

What percentage of your fefal entreach & engagementi effors was devoted to the %
areas of concern that you chose in the previous question? ¥ou mdicated that you
spent 30% of your tune m outreach actety. Of that 30%, o three-quarters of that tume 15
focused on Arts and Humambes, enter 75% 1n that column, not 22.5%. If the areas of

concern you chose do not include all your cutreach & engagement actiwty, the total
entered should be less than 100%.

Did the activity focus significantly on international development and Oes © o

understanding?

Did the activity primarily focus on urban issues? Oes © o
O Yes & Na

Was the activity designed to promote diversity and accessibility?

Arts and Humanities

What forms of outreach & engagement activities did you engage in? In each area
of concern, choose a primary form and as many other forms as apply. Chck the name of
any form to see itz definition.
Chooze one az the  Select all

primary form that apply
Outreach Research ®

Outreach Instruction: Credit Courses and Programs

Outreach Instruction: Non-Credit Classes and Programs

Experiential fService-Learning

Clinical Service

Public Events and Information

o O O C O
o o ooagd
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entered should ke less than 100%G. _

Diid the activity focus significantly on international development and OYes © Ho

understanding?

Diid the activity primarily focus on urban issues? OYes © Ho
OYes & No

Was the activity designed to promote diversity and accessihility?

Arts and Humanities

YWhat forms of outreach & engagement activities did you engage in? In each area
of concern, choose a primary form and as many other forms as apply. Click the name of
any form to see its defimbtion.
Choose one as the  Select all

pritnary form that apply
Outreach Research ®

Outreach Instruction: Credit Courses and Programs

Outreach Instruction: Non-Credit Classes and Programs
Experiential /Service-Learning

Clinical Service

O O O O O
OO0 040.a4a

Public Events and Information

Arts and Humanities

How many people attended or participated in your outreach & engagement
programs or activities? For example, count participants in your non-credit classes and

programs and in your off-campus courses and programs; attendees at exhibits and

performances; MET students participating in experiential/service-learning and those with

wrhein theo mrarlrad divacthr ot their nlaramente rlivies] clisnte and martneroarasnirabion
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entered should be less than 100%G.

Outreach Research Close

May include applied research, capacity-building, evaluation studies on in
and services, policy analysis, consulting and techrical assistance,
and technology transfer. Such actrvities are considered outreach
when they are conducted in collsboration or partnership with
schools, health organizations, nonprofit organizations, businesses,
industries, government agencies, and other external constituents.

urha

ment activit

T OWIICCIIL, CIT

any tm to see 15 defimbion.

Outreach Research

Outreach Instruction: Credit Courses and Programs

ote dives ILLY iU dLLE3 3D

corpromryrormrard a3 matngfther forms as apply. Chclk the name of

Outreach Instruction: Credit Courses and Close

Programs

Courses and instructional prograras that offer student acadermic
credit hours and are designed and marketed specifically to serve
those who are neither traditional carapus degree seekers nor
carnpus staff. Such courses and progrars are often scheduled at
tirnes and in places corvendent to the working adult. Examples
include: a weekend MBA prograr, an off-carapus Master's
prograrm in Nursing offered in a raral area, an online certificate in
medical technology for laboratory professionals, etc.

¥ ¢

did you engage in? In each area

Dutreach Instruction: Non-Credit Classes Close

©| and Programs

Classes and instructional prograras, marketed specifically to those
who are neither degree seekers nor carapus staff, that are designed

@ | to meet planned leaming outcormes, but for which acadernic credit

hows are not offered. In lieu of academic credit, these prograras

(#) | sometimes provide certificates of corpletion or continuing

education units, or meet recuuirements of occupational hicensure,
Exaraples include: a short-course for engineers on the use of new
composite materials, a surmer writing carap for high school
childrer, a personal enrichrment program in gardening, leisure
learning tours of Ewrope, ete. Progrars designed for and targeted at
MST faculty and staff (such as professional development
prograras) or WSU degree-seeking students (such as career
preparation or study skills classes) are not included,

Choose one asthe Select all Chooze one as the  Select all
primary form

that aoply oritnary form that apply

Outreach Instruction: Non-Credit Classes and Programs

Experiential /Service-Learning
Clinical Service

Public Events and Information

Public Events and Information Close ripated in your outreach & engagemu
. count participants in yvour non-credit cla
ies and programs; attendees at exhibits a
ing in experiential’service-learning and th

~eraettes chmical clisntes and rarbners s

Resomrces designed for the public include managed learning
environrnents (e, g, museurs, lhraries, gardens, galleries,
exhihits); expositions, demonstrations, fairs, and performances,
and educational materials and produets (e, g., pamphlets,
websites, educational broadeasting, and software). IvIost of these
expetiences are short-tenm and leamer-directed.

{ Experiential/ Service-Learning
Civic or coraraunity service that students perform in corgunction
with an academic course or program and that incorporates
frequent, structured, and disciplined reflection on the linkages
between the activity and the content of the acaderic experience.
Other forms of experiential learming may include career-onented

Close

q
{
q practica and internships, or volunteer coraraunity service.
g
a

Clinical Service

Close are

Al client and patient (huraan and aniraal) care provided by
university faculty through unit-sponsored group practice or as
part of clinical instruction and by medical and graduate students
as part of their professional education. For exaraple, this may
include medicaliveterinary clinical practice, counseling or crisis
center services, and tax or legal clinie services.




What forms of outreach & engagement activities did you engage in? In each area
of concern, choose a primary form and as many other forms as apply. Click the name of
any form to see its definition.

Outreach Research

Outreach Instruction: Credit Courses and Programs

Outreach Instruction: Non-Credit Classes and Programs

Experiential fService-Learning

Clinical Service

Public Events and Information

Arts and Humanities

Choose one asthe  Select all
primary farm that apply

®

O O O O O
Ny gy ™

How many people attended or participated in your outreach & engagement
programs or activities? For example, count partictpants in your non-credit classes and
programs and m your off-campus courses and programs; attendees at extubits and
petformances; W51 students participating in expenentializervice-learning and those with
whom they worleed directly at their placements; clinical clients; and partner-organization
staff and clients with whom vou worked {e.g., prel-12 teachers and their students).

Arts and Humanities

Where did your programs or activities take place? To which specific locations are
Four programs of activiies directed? For each area of concern, choose one of the three
options. If you indicate that your cutreach toolk place in specific locations in Michigan, a
second window will open and allow you to specty City, Metopolitan Area or County
locations. You can also click on the nk to open the window.

O

O

Wy autreach activity in
thiz area of concern was
not directed primarily or
specifically at institutions
or individualz in
Michigan

My outreach activity in
thiz area of concern was
directed &t institutions
and individuals
throughout the State
of Michigan

Wy autreach activity in
thiz area of concern was
directed &t institutions
and individuals in
specific locations in
Michigan

Select specific locations




® Select only one geographical category; ie. Cities, Metro &Areas or Counties. Cancel changes and closs

& Within a geographical cstegory, you can make multiple zelections.
® Changing the geographical category will delete the selections for other categories and deselect that category.

& The M.S.U. Extension regions are provided as a convenience to enable multiple selections with one click; selecting san Extension region selects
all the courties within that region. These courties can then be individually dezelected.

& When completed pleaze click on the Done button at the bottaom af this farm.

() Cities ) Meiro O Counties
Areas 1
.Upper He . m West Central East Ceniral SouthWest SouthFast
Peninsula Lower Peninsula
Ann Arkbor Detroit Alger Alcona Allegan Arenac Berrien Gernesee
Wetro Area
Battle Creek Baraga Alpena Barry Bay Branch Lapeer
Grand
Detroit Rapids Metro Chippewa Antrim lonia Clare Calhoun Lenawee
|:| East Lansing Area Defta Benzie Kent Clirton Casz Livingston
|:| Flint Sramng Dickinson Charlevoix Lake Glachwvin Eaton hacomb
Traverse Bay
|:| Grand Rapids Area Gogehic Cheboygan Wanistee Gratiot Hillzdale Wonroe
|:| Jackson Lan=ing Houghton Crawyford Mazon Huron Ingham Dakland
Wletra Area
|:| Kalamazoo Iron Emmet ecosta Izabela Jacksaon St Clair
Saginaw
] Lanzing Bay &res Heweenaw Grand hortcalm Mficilzncl Kalamazoo Wiashtenzmm:
Traverse .
|:| Marquette Luce Muskegon Saginaw =t Joseph Wayne
lazco
|:| Miclland Mackinac Mewearygo Sanilac “Wan Buren
Kalkazks
|:| Travverse City Marguette Oceana Shiswaszes
- Leelanau
Dther Cities (separate by MWenominge Osceola Tuscola
COMMaz) Mizzaukes
Ortonagon Ohtaea
hantmarency
Schoolcraft
Ogeman
Ozcoda
Otzego
Presgue Izle
Roscomman
Wiencfard

Clone



Did your outreach & engagement activity:

s bring into MSTU any revenue from gifts, grants, contracts, tuition or fees?
Ifyes, estnate the dollar walue. Include all momes contracted for during this
penod, even if they wall be spent later.

s help your outreach partners generate any gifts, grants, contracts, tuition
or fees? If yes, estumate the dollar value.

Did your outreach & engagement activity henefit from in-kind contributions
provided by off-campus groups and organizations invelved with y¥ou in your

outreach work? If ves, estimate the value of such contributions m the three areas
below,

» Partner staff time: estimate the hours partner staff devoted to helping you in
your work. A dollar value will be automatically calculated based on a standard
rate of $35/hr. ¥ou have the option to change the estimated dollar value if you
wish.

» Volunteer time: estimate the hours off-campus volunteers devoted to helping you
m your worle A dollar walue will be automatically calculated based on a standard
rate of $18.50/r. You have the option to change the estimated dollar value if you
wish.

s Other Materials: estimate the value of transportation, equipment, space, eto.,
provided by your partners.

& ves O Mo

F2500_ |

@ ves O No

§10000 |

& ves O Mo

hrs

¥ $35.00

T
I:l hrs

® $18.50

g100 |

[ Froceed to next section ]

[ Sawe and return later ]

f-8-8-8» 8 » &8 E
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ou are here.




Did vour outreach & engagement activity:

s bring into MSU any revenue from gifts, grants, contracts, tuition or fees?
Ifyes, estinate the dollar walue. Include all monies contracted for during this
period, even if they will be spent later.

s help your outreach partners generate any gifts, grants, contracts, tuition
or fees? If yes, estimate the dollar walue.

Did your outreach & engagement activity henefit from in-kind contributions
provided by off campus groups and organizations involved with you in your

outreach work? If yves, estimate the value of such contributions in the three areas
below.

« Partmer staff time: estunate the hours partner staff’ devoted to helping voun
yvour worke, A dollar value will be automatically calculated based on a standard
rate of B35/hr. You have the option to change the estimated dollar value if you
wish.

s Yolunteer time: estinate the hours off-campus volunteers devoted to helping yvou

i your worle, & dollar walue will be automatically caleulated based on a standard

rate of §18.50/r. You have the option to change the estimated dollar value f you

wish.

s Other Materials: estimate the value of transportation, equiptent, space, etc.,
provided by yvour patrtners.

[ Froceed to next section ]

[ Save and return later ]

)

Login page

hzin hienu

>

Section 1

» B »

Section 2

Section 3
You are here.

E

Section 4

Commerts

& ves

& ves

1

£ 2501

I

Contributions provided by off-campus Close

groups and organizations

Calculate the contributions provided by off-carapus groups and
orgarizations that ensbled you to advance knowledge through your
outreach activity. Some of what they provided, of course, is
“beyond price” and cannot be quantified in dollars and cents: the
endorsement of a respected corrmity orgarization, access to
special populations, or access to confidential or propristary
matenials, for instance. But some canbe gquantified: for exarple, did
your partners spend tirae working to make your project successful,
tire that your partners would otherwise have devoted to other
responsibilities? Did the partrers provide equiprent, space,
transportation, or other materiel necessary to complete your work?

20

hirs hirs
% $35.00 % $£35.00
= /350 = §700
hirs 10 hirs
% £18.50 = £18.50
=% = §185
¢/100 t



Did your outreach & engagement activity:
® ves O Mo

s bring into MSTU any revenue from gifts, grants, contracts, tuition or fees?
Ifyes, estnate the dollar walue. Include all momes contracted for during this

penod, even if they wall be spent later. $ 2500

s help your outreach partners generate any gifts, grants, contracts, tuition ©ves Oha

or fees? If yes, estumate the dollar value. £10000

Did your outreach & engagement activity henefit from in-kind contributions ©es Ohio

provided by off-campus groups and organizations invelved with y¥ou in your

outreach work? If ves, estimate the value of such contnbutions i the three areas volunteer time Close
below. Volinteer assistance may include such activities as data gathering

(e.g., distrbuting surveys) and other activities such as advisory
groups and the like. Do not, however, count the time that
volunteers may have spent in completing data gathering
instraments.

» Partner staff time: estimate the hours partner staff dewvoted to helping you g
your work. A dollar value will be automatically calculated based

rate of $35/r. ¥ou have the option to change the g ollar value if you # $35.
wih T

» Volunteer time: estimate the hours off-campus volunteers devoted to helping you I:l hirs
m your worle A dollar walue will be automatically calculated based on a standard $18.50
rate of $18.50/r. You have the option to change the estimated dollar value if you g '

wish. = $I:|

s Other Materials: estimate the value of transportation, equipment, space, eto., $
provided by your partners.

[ Froceed to next section ]

[ Sawe and return later ]
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Menu | Log out
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Outreach & Engagement Measurement Instrument: Section Four
Description of Your Outreach & Engagement Work from January 1, 2003 to December 31, 2003

Section Four asks you to provide more in-depth information about your outreach & engagement work, For the following guestions, you may choose to
describe your total outreach activity, or, your activity in a specific area of concern, ar a single major project,

Indicate what aspect of your outreach work you will describe below. Choose one:

(3 I am describing my total outreach activity.

() 1 am describing my outreach activity that addresses one area of concern,
& I am describing a single major outreach project.

Project title: Breathing Easier

What actions did you take; for whom; about what issue, opportunity or problem? Include classes held, research conducted, technelogy used, the project
duration, etc.

I worked with an urban health care organization to help i
develop public awareness about the problems associated

with industrial pollution and childhood asthmws. I worked
closely with cormunity mewbers and the organization's
leadership to develop an online public health educaticonal
website. Together with my partners, I helped draft a

rroposal to the Kensington BElythe Foundation that was

avarded a large grant to support further developmwent of
website and other public awareness communication

strategies. W

What were the outcomes and impacts? Ezplan below. For example, describe

s products or outputs (e.g., new reports, pamphlets, articles, websites, software, courses).

s external results or impacts (g.g., changes in public policy, orgamzational changes, enwronmental improvement).

* internal impacts (e.g., mpacts on scholarly practice, new areas of research or inquiry, new pedagogical approaches).
+ sustamed or contmued collaborative efforts resuliing from this worle

+ unintended consaguencas.

in interactive wehsite, technical documentation to Support
the =site, a grant proposal, and a technical report.
Impacts are expected to include greater awareness by urban
parents in the target comrmunity about alrborne pollutants
and other environmental issues. The municipal government
of the target community is using the technical report as
the basis of research by a blue rikbbon task force.



Did this outreach & engagement work receive a formal evaluation?
Oves ® Mo
With what external collahorators and/or sponsors did you work in this outreach effort?

Kensington Blythe Foundation

What year did you begin working with these collaborators in this effort? Use four digits.
2no

Did any MSU academic units other than your own unit sponsor and/or participate in this outreach work? If ves, please lst.

O ves @No

What plans do you have for sustaining this effort?

I hawve bhegun to involwve health education graduate students
in & project that will, in part, help maintain the wehsite



Other than yourself, how many of each of the following kinds of personnel were involved?

Tenure systemn faculty: 1
Fixed-term and adjunct faculty:

Other academic staff and specialists:

Extension professionals and field staff

Graduate and/or graduate professional students: 3
Undergraduate students:

People employed by sponsoring and collaborating organizations:

“olunteers (unpaid, non-student):

Other

Please provide any additional comments you have ahout your outreach & engagement work. ¥ ou can give feedback about this
otiling survey on the next page.

[ Proceed to Comments section ]

[ Save and return later ]

8 &8»E»E» E
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Outreach & Engagement Measurement Instrument: Comments

Thank you for completing this survey. ¥ou may come back to this site any time to revise any of your responses.

Your feedback about this website will help us to improve our survey for the future, Please make any comments you may have
about this survey and how it works,

The form was wvery intuitiwve and a sheer delight to use

Send comments

Proceed without sending comments.

-8 - 8-8»8»E» E

Login pacge Mzin Menu Section 1 Section 2 Section 3 Section 4 Comments
You are here.




MICHIGAN STATE Survey of M3 Fam
UNIVERSITY

Qutreach & Engagement Measurement Instrument: Thanks

Thank you for participating in this survey. If you decide to update any of your responses, you may come back to this site to
make changes or additions.

Please make a selection below.

e Yiew a printable page of the full survey to keep for your records
e Return to the menu to review or update yvour responses
e Log out of the Outreach Measurement Instrument




Outreach & Engagement Report for Burton Bargerstock
January 1, 2003 - December 21, 2003

30% of my total professional effort during this time period involved outreach &
engagement activities.

50%b0 of that effort (that is, 15% of my overall effort) focussed on Outreach
Research in Arts and Humanities.

The work was designed to impact people and issues in the cities of Ann Arbor,
Battle Creek and Detroit.

35 people participated in the Outreach Research activity.

The work was instrumental in securing $2,500 in gifts, grants, contracts, tution
and/or fees for the University; it helped enable my external partners with whom I
was engaged to secure $10,000 in additional revenue in gifts, grants, contracts,
tuition or fees.

The work benefitted from in-kind contributions of Partner staff time estimated at
%350 and other materials estimated at $100.

50%b of that effort (that is, 15% of my overall effort) focussed on

Experiential /Service Learning in Health and Health Care.

The work focussed significantly on international development and
understanding.

The work had a significant urban focus.

The work was designed to promote diversity and accessibility.

The work was designed to impact people and issues in Midland, Saginaw, Sanilac
and Shiawassee County.

100 people participated in the Outreach Research activity.

The work helped enable my external partners with whom I was engaged to secure
$32,000 in additional revenue from gifts, grants, contracts,tuition or fees.

The work benefitted from in-kind contributions of Partner staff time estimated at
$700 and Volunteer time estimated at $100.

One of my outreach projects entitled Breathing Easier entailed working with an
urban health care organization to help develop public awareness about the problems
associated with industrial pollution and childhood asthma. I worked closely with
community members and the organization's leadership to develop an online public
health educational website. Together with my partners, I helped draft a proposal to
the Kensington Blythe Foundation that was awarded a large grant to support further
development of website and other public awareness communication strategies.



The work, which began in 2001, involved collaboration with the Kensington Blythe
Foundation.

The work’s impact included an interactive website, technical documentation to
support the site, a grant proposal, and a technical report. Impacts are expected to
include greater awareness by urban parents in the target community about airborne
pollutants and other environmental issues. The municipal government of the target
community is using the technical report as the basis of research by a blue ribbon
task force.

1 tenure system faculty and 3 Graduate and/or graduate professional students
worked with me on this project.

This work did not receive a formal evaluation.

In order to sustain this effort I have begun to involve health education graduate
students in a project that will, in part, help maintain the website.



#1: Individual Summaries for the College of Social Science

Area Of Concern Primary Form Participants | Intl. | Urban Investment Revenue
Dev. | Issues | prp | Salary Value | University |  Parmer
Baker, James FROFESIOR 100 0.050 $2,982.00
Atz and Hign anities Public Events and Information 100 Mo Mo 0.050 $2.988.25 $0.00 $0.00
Hart, Jamie AZC PROFEZIOR 63 0.020 $1,249.00
Hatural Resources, Land [Tse, and Environment Duatreach Instnaction 25 Yes Mo 0.004 F37469 $0.00 $0.00
Community and Economic Development Cutreach R esearch 40 Yes Mo 0.014 $27427 $0.00 $0.00
Hughes, Karen el 00 2,410 0.020 $1,021.00
E ducation, Pre-Kinderzarten through 12th Grade  Public Events and Information 2,400 Mo Ma 0.016 $216.75 $0.00 $2.000.00
Community and Economic Development Outreach R esearch 10 Ha Yes 0.004 $204.19 $0.00 $0.00
Monta, Denald (51Ol 2055 210 0.050 $4,185.00
E ducation, Fre-Kindergarten through 12th Grade  Outreach Instniction 200 Yes Mo 0.040 $3.348.12 $0.00 $0.00
Arts and Hum anities Public Events and Information 10 Ha Mo n0.010 23703 $0.00 $0.00
Moody, Melissa FBIONIO 320 0150 $21,349.00
MHatural Fesources, Land Use, and Enviromment FPublic Events and Information 300 Ho Mo 0.112 $16,011.90 $150,000.00 $50,000.00
Community and Economic Development Fublic Events and Information 20 Ha Yes 0.038 $5.337 30 $0.00 $0.00
Moorman, Shad (N1 3 00:: 30 0.050 $2,450.00
Arts and Hum anities Outreach Instriction 15 Hao Mo 0.020 $1,470.00 $0.00 $0.00
Matural Resources, Land U se, and Environment Outreach Instnaction 15 Mo Mo 0.020 $920.00 $0.00 $0.00

Data Source: University Outreach & Engagement, M.5.0




#2: Summary Investment And Revenue For Outreach Areas By Dept/Area

Revenue Investment
Unit Outreach Area Intl |Urban [Participants University | Partner FTE ‘ Salary Value
ANTHROPOLOGY 4 2 5705 $188,000.00 $6:2,000.00 0940 $71,234.25
Artsand Humanities (4 responses) o o 1,125 $0.00 $0.00 0.160 $9 327 41
Children, Youth, and Family (non-school related) G2y 10 320 $0.00 $0.00 0200 $10,098.00
Community and Economic Development (G et ) 1 2 70 $0.00 $0.00 0.056 $6,415.76
Education, Pre-Kindergarten through 12th Grade (4 responsss) 1 0 3650 $0.00 $2,000.00 0.136 $2,439.99
Natural Resources, Land Use, and Environment (3 responses) 10 340 $15000000  $50,00000 0132 $17,366.50
Public Safety and Corrections (1 response) 00 200 $32,000.00 $5,000.00 025 $19,526.50
CASID 2 0 3850 $0.00 $000 0375 $20,170.13
Children, Youth, and Family (non-school related) (1 response] 1 0 2,750 $0.00 $0.00 0125 $6,723 .38
Education, Pre-Kindergarten through 12th Grade (el 10 1,100 $0.00 $0.00 035 $13,446 75
CRIMINAL JUSTICE 4 16 7212 §2,880,500.00  $2,050,000.00 791 $473,853.12
Children, Youth, and Family {non-school related) (R 14 391 $758,000.00  $1,700,000.00 1333 $71,786.16
Community and Economic Development (3 responses) 1 3 1,005 $0.00 $0.00 0342 $31.431 96
Public Safety and Corrections (U T C) 1 0 5816 $2,131.500.00  $350,000.00 6.235 $330,635.00
CTR FOR INTEGRATIVE STD - SOCIAL SCIE 0 0 450 $0.00 $0.00 033 $14,539.14
Civic Respansibility and L eadership (el 00 200 $0.00 $000 0066 $2,907 83
Public Safety and Corrections (1 response) o o 250 $0.00 $0.00 0264 $11,631 31

Data Source: University Qutreach & Engagement, M.5.U.



#3: Summary Investment And Revenue For Outreach Areas By Area/Dept

Revenue Investment
Outreach Area Unit Intl Urhan [Participants University | Partner FTE ‘ Salary Value
Arts and Humanmities 3 1 1,655 $1,500.00 $0.00 0815 $62.956.54
ANTHROPOLOGY (4 responses) 0 0 1,125 $0.00 $0.00 0.160 $9,387 .41
GEOGRAPHY (1 response) o 1 a0 $500.00 $0.00 0025 §1,547 60
LABOR & INDUSTRIAL RELATIONS (2 responses) 1 o 450 $1,000.00 $0.00 0.530 §$42,273 .48
SOCIOLOGY (2 responses) 2 0 50 $0.00 $0.00 0.100 $9,742.05
Business and Industrial Management 0 0 1,160 $20,000.00 $0.00 0.740 $70,346.66
ECONOMICS (2 responses) 0 0 160 $0.00 $0.00 0.190 $15,578.51
LABOR & INDUSTRIAL RELATIONS (2 responses) ] ] 1,000 $30,000.00 $0.00 0.350 $33,236.13
PSYCHOLOGY (1 response) o o 0 $0.00 $0.00 0200 $21,512.00
Children, Youth, and Family (non-school related) 37 6221  $1,731000.00  $3030,00000 4238 $260,654.93
ANTHROPOLOGY (2 responses) 1 0 320 $0.00 $0.00 0.200 $10,09%.00
CASID (1 responss) 1 0 2,750 $0.00 $0.00 0125 $6,723.38
CRIMINAL JUSTICE (8 responses) 1 4 391 $758,000.00 $1,700,000.00 1333 $71,786.16
PSYCHOLOGY (4 responses) 0 y) 2,425 $903,000.00  $1,300,000.00 1020 $104,380.20
SOCIAL WORK (5 responses) o 1 335 $70,000.00 $30,000.00 15 $67,667.20
Civic Respﬁnsibility and Leadership 8 8 9,490 $226,000.00 $55,000.00 2829 $216,061.43
CTR FOR INTEGRATIVE STD - SOCIAL SCIENCE (1 response) 0 0 200 $0.00 $0.00 0066 $2,007 33

Data Source: University Ouireach Engagement, M.5.U.



#4: Summary Investment And Revenue For Primary Form By Form/Dept

Revenue Investment
Primary Form  Unit fntl |Urban Warticipants University | Partner FTE | Salary Vahue
Outreach Research 21 39 48703 $7,449500.00 $10,980,00000 1624  $1,201 579.06
ANTHROPOLOGY (8 responsss) 2 1 2,270 $32,000.00 $35.000.00 0518 $34,027 51
CRIMINAL JUSTICE (42 responses) 313 3082 $1,769,500.00  $1.950,00000 421 $281,840.76
ECONOMICS (SRRt 0 0 20 $0.00 $0.00 0.56 $56,050 64
GEOGRAPHY (15 responses) 4 12 3,079 $306,000.00  $3,400,000.00 1404 $90,994 29
GLOBAL CHG & EARTH (2 responses) 2 i 40 $0.00 $0.00 0.050 $2,203.30
INST FOR PUBLIC POLICY AND SOCIAL RESEA (2 responses) 0 0 22,000  $1,200,000.00  $400,000.00 075 $359,223.00
LABOR & INDUSTRIAL RELATIONS (1 response) 0 o 600 $0.00 $0.00 035 $46.5974 55
POLITICAL SCIENCE (6 responses) 2 3 2,462 $75,000.00 $30,000.00 0.600 $74,077 .60
PSYCHOLOGY (7 responses) 0 3 5600 $2,606,000.00  $2,650,000.00 2130 $212,439 30
REMOTE SENSING (7 responsss) 0 0 2,100 $1,170,000.00 $250,000.00 2884 $161,007 .16
SAMORA RES INST (1 response) 1 1 70 $0.00 $40,000 00 0100 $14,382 60
SOCIAL SCIENCE DEAN (1 response) 1 a0 $0.00 $0.00 0.050 $6,050.10
SOCIAL WORK (9 responsss) 0 3 5,540 $25,000.00 $55,000.00 125 $91,953.75
SOCIOLOGY (7 responses) 7 2 1,750 $000  $200,000.00 0.720 $62,113.89
Pilot Test Total 21 39 48703 $7,44950000  $10,980,00000 16236  $1,201579.06

Data Source: University Ouireach & Engagement, M.5.U.
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Using the Data with Internal Audiences

« Administrative Example in the Packet

e Using Faculty Effort as Measure of Academic Unit Participation

— Size of effort
— Deployment of effort

— Concurrence with institutional priorities
e K-12
* International
* Detroit

» Leveraging as Measure of Accomplishment: Salary v. Revenue



Using the Data with External Audiences

How can we best use data such as this to characterize
our institutions’ commitments and accomplishments in
serving communities and organizations outside the
academy?

Consider this issue Iin terms of five audiences

— elected officials

— accrediting agencies

— Carnegie Classification

— funding agencies and foundations
— Media



Contact Us:

University Outreach & Engagement
Kellogg Center

Garden Level

East Lansing, M| 48824

Phone: (517) 353-8977

Fax: (517) 432-9541

Web: outreach.msu.edu
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