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...the challenges of the knowledge society are not just
teaching and learning. They are the problems of research and
discovery; knowledge organization, interpretation, and
utilization; and the need for continual discourse between
diverse knowledge bases.

...knowledge society suggests the need for a simultaneous
commitment to a variety of intellectual and action-based

agendas in the service of America’s complex knowledge
needs.

Mary L. Walshok
1995, p. 24




Context for this Work

Defining outreach
www.msu.edu/unit/outreach/missioncontents.html

“Outreach is a form of scholarship that cuts across teaching,
research, and service. It involves generating, transmitting,
applying, and preserving knowledge for the direct benefit of

external audiences in ways that are consistent with university
and unit missions.”

o _ Provost's Committee on University Outreach (1993)
University Outreach at Michigan State University: Extending Knowledge to Serve Society

Establishing and developing a university-wide office



Outreach and Engagement Knowledge Model
2

Knowledge Knowledge
Generation Dissemination

Knowledge Knowledge
Application Preservation

W




Research/Discovery/Creative Works

Applied research
Community-based research
Contractual research
Demonstration projects
Exhibitions/performances

Needs assessments/evaluations
Knowledge transfers and research
Technical assistance
Publications/presentations




Teaching and Learning

Service-learning

Study abroad programs

Distance education and off-campus instruction
Continuing education

Contract courses or programs designed for specific
audiences

Conferences, seminars, and workshops
Educational programs for alumni
Participatory curriculum development




Service/Citizenship

Clinical services

Consulting

Policy analysis

Service to community-based institutions
Knowledge transfers and workshops
Expert testimony

Technical assistance

Contributions to managed systems
Leading professional societies and associations
Commercialization of discoveries

New business ventures




Institutional Value

Outreach and engagement is:

e Across the mission
- Teaching
- Research/scholarly/creative activities
- Service

 Anchored in knowledge model
- Generation
- Application
- Dissemination
- Preservation

e Assessed and benchmarked




Supportive Services for Faculty
Connecting Knowledge to Serve Society

Engaged
Faculty

Scholarship
Focus

Partner
With faculty research
teams

Consult
Develop community
projects

Train
Asset-based approaches
to community change

Assist
Building service-
learning/civic
engagement models

Fund
Seed grants for outreach
research

Community

Develop Focus

Outreach measures and
standards of practice

Market
Outreach and engagement
activities

Advocate

 For the engagement mission

e For cross institution benchmarks
e For measurement standards

Engaged
Community




Context for this Work (cont)

« Evaluating quality outreach

— Points of Distinction
www.msu.edu/unit/outreach/pubs/pod.pdf

Dimensions of Quality:
« Significance

e Context

» Scholarship

e [mpact

— Reappointment, Promotion, & Tenure




Context for this Work (cont)

National efforts

Committee on Institutional Cooperation (CIC) - Committee on Engagement
www.cic.uiuc.edu/groups/CommitteeOnEngagement/index.shtmil

“Engagement is the partnership of university knowledge and resources with those of
the public and private sectors to enrich scholarship, research, and creative activity;
enhance curriculum, teaching and learning; prepare educated, engaged citizens;
strengthen democratic values and civic responsibility; address critical societal issues;
and contribute to the public good.”

CIC - Committee on Engagement
Defining and Benchmarking Engagement: Draft Report and Recommendations (revised February 14, 2005)

National Association of State Universities and Land-Grant Colleges (NASULGC)
Council on Extension, Continuing Education, and Public Service (CECEPS)

Benchmarking Taskforce _
www.nasulgc.org/councils extension.htm

Carnegie Foundation Community Engagement Classification
www.carnedgiefoundation.org/newsroom/press releases/05.01.2.htm




Context for this Work (cont)

 National efforts (cont)

— MSU Benchmarking Conference
www.csue.msu.edu/conf2005

National Center for the Study of University Engagement (NCSUE)
www.csue.msu.edu

Higher Education Network for Community Engagement (HENCE)

Institutional partnerships: Consideration of national data sets




Context for this Work (cont)

 Measuring outreach
— Pilot studies

— Faculty-based format

— Faculty engagement interview project




Why Measure Engagement Activities?

A management and planning tool for ensuring that academic
units contribute to the institution’s overall engagement
commitment

Evidence of organizational support for engagement

A means of assessing an institution’s fulfillment of its
engagement/public service mission

Economic development and technology transfer data

A basis for telling the engagement story and building support
for higher education among legislators, donors, and the public

A new engagement rubric for comparing peer institutions
nationally




Evidence Provided
by Benchmarks of Engagement

Benchmarks of engagement show that:

Reward systems for faculty and staff include an
engagement dimension

Student engagement experiences have an impact on
classroom performance

The institution disseminates research findings and attends
to the transfer of knowledge

Meaningful engagement with communities occurs

There is evidence of partnership impacts




Outreach & Engagement Measurement

Instrument (OEMI)




MICHIGAN STATE

UMIVERSITY

Outreach & Engagement Measurement Instrument

The Provost's Office is asking you to complete this form in order to help increase public understanding of Michigan State University's outreach and
engagement effart. The Instrument gathers numerical data about your outreach activities along six dimensions:

« the time spent on those activities

¢ the areas of concern on which those activities focus

s the forms those activities take

s the locations to which those activities are directed

s the number of non-university participants in those activities

¢ the amount of external funding and in-kind support generated for those activities

The data will be aggregated at the unit, college, and university levels. However, because outreach activities are so varied - in purpose, method, and impact
- an aggregate set of numbers will fail to capture the full picture of MSU engagement with those outside the academy. To develop a more balanced picture,
the final section of the instrument asks for additional descriptive information about purposes, methods, disciplinary and interdisciplinary perspectives,
impacts on ongoing research, and impacts on the external audiences. Providing this infoarmation takes more time, but it will enable the University to
showcase its faculty’s contributions to the public that supports it.

Who should complete the form

all faculty, academic specialists, research associates, extension specialists, and visiting faculty should complete the form. Graduate student employees,
adjunct faculty and administrative professionals are not included at this time. Even if you were not engaged in outreach & engagement activities during this
calendar year, please take a moment to so indicate on the measurement form because it is very important to us to be able to distinguish those who are not
currently active in this aspect of the University’'s mission from thase who simply neglected to fill out the form.

What to report

Pleazse take a comprehensive view of outreach & engagement as you complete this form. Outreach is scholarly activity conducted for the direct benefit of
audiences external to the academy - for example, non-traditional students, gowvernment agencies, industrial firms and associations, health and welfare
organizations, prek-12 schools, labor organizations, and the like, Qutreach occurs when members of the University make their expertise available in formats
different from those most often found on campus: for example, by scheduling instruction at times and in places convenient to the working adult, or by
communicating research results in ways that the external audience finds both understandable and usable. At its best engagement involves shared goals,
expertise, and resources and results in mutually identified benefits,

Outreach is an aspect of many different kinds of scholarly work, not a separate sphere of activity distinct from teaching or research, nor is it identical with
"zervice." Maost outreach & engagement activities conducted by university faculty occur as an aspect of the faculty member's teaching or research
activities. It is very likely that you will include on this form data on activities that you may have reported in other places as instruction ar research. Thus,

DutreachfEngagement is

e & form of scholarship
that cuts across teaching,
research, and service, It
involves generating,
transmitting, applying and
preserving knowledge for the
direct benefit of external
audiences in ways that are
consistent with university and
unit missions.

University Cutreach at
Michigan State University, 1993

... the partnership of
university knowledge and
resources with those of the
public and private sectors

& to enrich scholarship and
research,

# to enhance curricular
content and process,

# to prepare citizen scholars,

e to endorse democratic
values and civic
responsibility,

e to address critical societal
issuUes,

®» and in general to
contribute to the public
good.

Adapted from the CIC
Committes on Engagement

the first guestion on this survey asks you to identify the percentage of your total effort across all the categories of your academic work (e, instruction, advising, research and creative

activity, service, and administration).

Enter your MSU Net ID and password below to log in. Leave the authenticator field set to MSU Met. Note: your web browser must accept cookies to log into this site. See the

troubleshocoting page for more infarmation.

MetlD: Emeu. edu
Password:

Authenticator | MSU MNet v

For Authorized Use Only

Coppright © 2006 Michigan State Lniversity




Log out | Administrator's Menu

Outreach & Engagement Measurement Instrument: Main Menu

Repaorting period: January 1, 2005 through December 31, 2005.
Respondent: Joshi, Yivek

This survey is divided into four parts or sections. As you complete 3 section, click the Save and go to the next section button at the bottom of each section to submit your responses
for this section and move to the next section. If you are unable to complete a section you may return later to complete it by clicking on the Save and return later button at the
bottom of each section. If you hawve to leave a section to go to a previous section, click on Save and go to the previous section button to save your responses for the current
section and go to the previous one. You must complete Section One before proceeding to Section Two, and Section Two before proceeding to Sections Three and Four,

&l responses must be completed by February 28, 2006, when the file will be "frozen" and the data aggregated. Until that date you can review, edit, or update your survey responses
simply by returning to one or mare sections of the Instrument, changing one ar more of the responses, and clicking on Logout or the Save and return later button.

Mote: Each section has a two-hour expiration time. If you need to step away from your computer, use the Save and return later button at the bottom of the section. You may take
as long as you need to complete any section of the survey as long as you save your partial work before the interval elapses.

Survey Sections
The status of each section is shown below. Start by clicking the Section One link.

s« Section One - Data entry not yet completed

s« Section Two {Complete Section One first)

& Section Three {(Complete Sections One and Twa first)

& Section Four {Complete Sections One, Two, and Three first)

Yiew a printable page of your responses to save for your records,

Log out. ¥ou can return later to update or continue with the survey.

Current Survey Section

s»8 8-8»8+§8 B

Login page Main Menu Section 1 Section 2 Section 3 Section 4 Camments
Yau are here.




Menu | Log out Help
Abhowve links will discard responses on thiz page

Ity and Acadenmic Stafi

Outreach & Engagement Measurement Instrument: Section One
Scope of Your Outreach & Engagement Work from January 1, 2005 to December 31, 2005

For this period, what percentage of your titme did you expend in outreach work? Count all work that has an engagement component, namely, that portion of your teaching, research, and service that
15 conducted for the direct and immediate benefit of audiences external to the academy. Include vour time spent i planning, preparing, adwising, and assessing as it relates to outreach actinity. Please enter
the percentage of wour titne you spead in outreach & engagement wotk, not the percentage of vour titne that may have been formally assigned to this function by your department ot college.

Mote: This survey does not measure outreach & engagernent as unique activities separate from teaching and/or research and/or service. Rather, outreach occurs when a person's research, teaching, or service
activity significantly engages that person's scholarly expertise with communities and/or organizations outside the academy with the direct goal of improving outcomes for those who live and work in them.

1 did naot participate in any outreach & engagement activity during this time period,
Y¥ou do not need to complete the rest of the survey. Thank you.

@1 spent (85 % of my time on outreach & engagement activity from January 1, 2005 to December 31, 2005,

l Sawve and go to the next section J

[ Sawe and go to the previous section ]

| Sawve and return later I

Current Survey Section

s> &8 rBE>»E»E» E

Login page h=in Menu Section 1 Section 2 Section 3 Section 4 Comments
“ou are here.

b d




Menu | Log out
Above links will discard responses on thiz page

Outreach & Engagem
Scope of Your Outreach &

On what areas of social concern di
refers to 1ssues confronting society, ne
ssues: enhancing educational outcome
disciplinary study — in science, econor
Tnderstanding and Adult Learning or

Mote: Later you will be asked if your ac

Please note that we have provided defir

Area 1 Area 2 Areas of Social Concern

rey of and fcademmc Staff

Business and Industrial w

osE
Development o _ = on Two
[nehude omtreach actreities seeking to enbence the maragenal
financial technnlogical, marketing, advertising, and public relations D€CEMber 31, 2005
capaeity of for-proflt busmesses of all kinds, Llzo melude
actrvities that enhance the effecineness of associations EE.g., elert ome or two areas from the list helow The term “areas of somal concern” as used m this SUrvey
Chambers of Commerce) and governmental ageneies (e.g,, Small v Community and Economic Prirk this definitian i tions to pressing social

Close

Business &drairdstration) supportive of the private sector andfor oy Development of how the findings of
directed at la.tge—scale_ L dmlopmnt. Efforts 1o help fimws .1, Include outreach activities that imvolve corurnunity-based efforts to : listed under Public
adopt new technologies should be mcluded here as should & ¢ raprovve the attractivensss, safety, and economic vishility of the
provision of edueation and trairme to support esonomic community. This category is meant to include acadere staff
competitiveness. Work with finns and sgencies Iocated privuarily i irvolrement with the efforts of relatively small commumties —a
within the amicultura] industry should be classified under “Food ori sparsely populated county, a small towr, or an nrban

and Fiber Production and Safety.” tieighborhood — rather than with the atterupts to spar job growth or
nfrestructurs enhancements at the country, state, or large city
level Please report irvolvement m these latter actrvities under

r definitions.

(i) [ Business and Industrial Development PBusiness and [ndustrial Desvelopment

® (] Children, Y outh, and Family {(non-school related)

= ; ; Cultural Institutions and Prink this definition
O (&) Community and Economic Developmen Close
g = Programs =l
o © Cultural Institutions and Programs Inchude outteach activities seeking to enhance the capacity of

) & Education, Pre-Kindergarten through 12th Grade Tsens, SCighce centers, perforruance vernes, Hhraries and

: ; other mstitutions dedicated to the preservation of cultural

© o RAHRand-RRRE R duGtl an-ad G atery heritage to serve their constituenciss more effectrrely. Includs
() O Governance and Public Policy dJ.t'fusmg of newr techrigues a.nd techn;-l-:gj.es, training of staff,

N i developmg of grant proposals, mereasing breadth and accuracy
© © Feairand Henlthface of perforrnance or exbibition, improving public commurdcation
@) (@) Labor Relations, Training, and Workplace Safe doout the mstitation, Do not nclude participation in efforts to

rase money from the public wless that 15 anoaea of scholaly

O (] Matural Resources, Land Use, and Environment weork for you. Curating a specific exhdbition or ditecting a
& (&) Public Safety, Security and Corrections specific pexfoma.nce shouldbe ].is‘ted under “Public
= Understanding and Ldwlt Learrang.”
) (5] Public Understanding and Adult Learning
O i Science and Technology
o 5 d Governance and Public Policy Prink this definition
: 0 second area Include outreach actrities focusing on general policy Close
analysis, trainmg and expert assistance m the area of pubhc
L Save and gotothe next section | Public understanding and Adult Print this definition administration directed ta making government at all levels mare
Learning Cloge effective. Inchode work with elected officials, govemament
e o - lowrees, and tho and organizati ing to ndl
| Save and go to the previous section Inchude outreach activities aimed at satisfving or cultivating an ;?Ecﬁ;zme m;};g;ﬁ}}inggse :.ﬂlzzs se_el;.l.ir;gmc-mld HaE

I Save and return later |

Current Survey Section

2 » & >8>

Login pace Main Menu Section 1

luterest i a topie, rasmg awarensss abont some subject matter, expert testirony. This is a zeneral categpry if your work with

ncreasing capacity to take eonstctre action, enconraging public : : T 5

; : : : : goverrinent policy making or analysis is focused exclustvely om one
eltdlegs foislliad 2 e-:flm:atmg the genersl public or & specific of the other areas of concemn here — 1.6, "Health and Health Care"”
seqment of that population fbut not on-campus WIS students, or "Natural Resouess, Land Use, and Exyvirormment” — classify
stafl, or faculty). Fubbic understanding can be eultrvated throngh those effbrts under the specific area of concem.

lectures, presentations, forums, exhibitions, conferences, Weh sites,
hroadeasts, hrochures as well as formal classroot instmction.
Training and staff developrent activities directed at specific

section 2 Deeupations should be listed under the area of concern related to

vau are here, the topic of that training.




Help

Sarvey of MST Faculty and Acadermic Staff

Menu | Log out

Ahave links will discard responses on this page Print this definition

Technical or Expert Assistance
Close

Activities where MSU personnel respond to requests fror indrviduals,
prograras, or agencies and organizations external to the university by shanng

their knowledge, expertise, and skills in order to help those entities build

capacity to achieve their goals. MSU personnel provide this assistance through

direct interaction with the extemal constituency (as opposed to respondingby ., Outreach Instruction: Credit Courses Print this definition
delivering a pamphlet or reference to a Web site or the like). Activities may and Programs Close
focus on using expertise to address or improve the effectiveness and efficiency h Cowrses and instructional programs that offer student acaderic credit
of the organization or to iraprove knowledge and skills. This category includes ! howrs and are designed and marketed specifically to serve those who

Outreach & Engagement Measuremeni
Scope of Your Outreach & Engagement Work fr

Note: This section uses pop-up windows for some data in|

Print this definition
Close

Outreach Research
May include applied research, capacity building, evaluation

studies, policy analysis, and demonstration projects. Such activities are :

considered outreach when they are conducted in collaboration or
partnership with schools, health organizations, nonprofit
organizations, businesses, industries, govenunent agencies, and other
external constituents. Most generally they are intended to directly

% such activities as consulting work that is performed for the benefit of the

Lr constituent, expert testiraony and other forrs of legal advice, assisting

o agencies and other entities with ranagement and operational tasks. Techrical

o 3ssistance is rauch broader than providing technology-based assistance even
though this raight be a forr of technical or expert assistance.

are neither traditional carapus degree seekers nor carapus staff. Such
courses and prograras are often scheduled at tiraes and in places
corvenient to the working adult. Exaraples include: a weekend MBA
prograra, an off-carpus Master's program in Nursing offered in a
rural area, an online certificate in raedical technology for laboratory

rapact external entities or constituents while developing new
knowledge. Research conducted specifically for acaderaic purposes or  ant an {inderstanding?
that is shared solely with acaderaic audiences does not constitute
outreach research,

professionals, etc.

@ Yes

Print this definition
Close

Outreach Instruction: Non-Credit
Classes and Programs
Classes and instructional prograras, marketed specifically to those
who are neither degree seekers nor carapus staff, that are designed to
raeet planned learming outcoraes, but for which acadere credit hours
are not offered. In lieu of acadernic credit, these programs sometimes
provide certificates of corapletion or continuing education units, or
raeet requirernents of occupational licensure. Exaraples include: a
Choose one Short-cowrse for engineers on the use of new coraposite matenals, a
t suraraer writing carap for high school children, a personal enrichraent

prograra in gardening, leisure learning tours of Europe, ete. Prograras

designed for and targeted at MSU faculty and staff (such as

professional developraent prograras) or MSU degree-seeking

students (such as career preparation or study skills classes) are not

mcluded.

U =] L2 i
Outreach Instruction: Public Events  Print this definition
and Understanding Close

Resources designed for the public include managed learming
exrvironraents (g. g., rauseurns, libraries, gardens, galleries, exhibits);
expositions, demonstrations, fairs, and performances; and educational
raaterials and products (e. g., paraphlets, web sites, educational

Chi broadcasting, and software). IMost of these experiences are
short-terra and leamer-directed.

Was the activity designed to pro ® Yes

Children, 1
s

What forms of outreach &engagement activifies did you engage in? In each area of congerfi, choose a primary form and

as many other forms as apgly. Chick the natme 4F any form to see itz definition.

Outreach Research

Technical or Expert Assistance

Outreach Instruction: Credit Courses and Programs

Outreach Instruction: Non-Credit Classes and Program

Qutreach Instruction: Public Events and Understanding

Experiential /Service-Learnin

Clinical Service

; ; ini i Print this definition S . : TPTTRRRA,
Hu".w many people were directly l.'Fl‘i:TD].VE Clinical Service %s o Eyneriential/Service-Learning Prink this definition
activities? For example, count participants 811 client and patient (huraan and aniraal) care provided by =28 kg arn Close

Crvic or coraraunity service that MSU students perform in

conjunction with an acadernic course or program and that incorporates

frecuent, structured, and disciplined reflection on the linkages between

{ : . ! 3 i the activity and the content of the acaderaic experience. Other forras of
medicalfveterinary clinical practice, counseling or crisis center experiential lsamming raay includs career-oriented practica and

Was your outreach activity directed spe Setvices, and tax or legal clinic services. 'ct yes internships, or volunteer corumunity service.

specify the locations. You will also be asked to approxzimate the total percentage of your outreach & engagement activity ancuwca s e

specifically at mstitubions or mdinduals within Wichigan and specific sites within MMichigan.

programs; attendees at exhibits and perfortt yyiversity faculty through unit-sponsored group practice or as part  those
whom they worked directly at their placemme of clinical instruction and by redical and graduate students as part of & 79U
Do not count those indirectly served such & yoir professional education. For exaraple, this may include

(IR

tdichician




Menu | Log out Help
Sbove links will dizcard responzes on this page Sarvey of MST Faculty and Acadermic Staff

Outreach & Engagement Measurement Instrument: Section Three
Scope of Your Outreach & Engagement Work from January 1, 2005 to December 31, 2005

Note: This section uses pop-up windows for some data input and definitions. If you have problems entering data please disable your pop-up blocker.

Children, ¥ outh, and Family (non-:
school related)

What percentage of your foiaf autreach & engagenent effart was devoted to the areas of concern that you chose in E%
the previous question? You mdicated that yvou spent 85% of your time i outreach actiwty, Of that 85%, 1f three-quarters of

that time 12 focused on Children, Youth, and Family (non-school related), enter 7% m that column, not 63.75%. If'the areas of

concern you chose do not mnclude all your cutreach & engagement activity, the total entered should be less than 100%%.

Did the activity focus significantly on international development and understanding? @es Ol
Did the activity primarily focus on urban issues? Oes @ o
®Yes O Mo

Was the activity designed to promote diversity?

Children, ¥ outh, and Family (non-
school related)

What forms of outreach & engagement activities did you engage in? In each area of concern, choose a primary form and
as many other forms as apply. Click the name of any form to see itz definition.

Choose one as the primary  Select all that

farm apply
Outreach Research @®
Technical or Expert Assistance o
Outreach Instruction: Credit Courses and Programs @ N
Outreach Instruction: Non-Credit Classes and Programs O N
Outreach Instruction: Public Events and Understanding @ N
Experiential fService-Learning @) |
Clinical Service @) n

Children, Y outh, and Family (non-
school related)

How many people were directly involved in or directly served by your outreach & engagement programs or
activities? For example, count participants in your non-credit classes and programs and in vour off-campus courses and

programs; attendees at extubits and performances; WSTT students participating m experientialiservice-learmng and those wath

whom they worked directly at thewr placements; clinical chients; and partner-organization staff and clients with whom you worked.

Dio not count those indirectly served such as those whom your chent or partner served.

Was your outreach activity directed specifically at institutions or individuals within Wichigan? If vou select yes, please ©@es Ol
specify the locations. You will also be asked to appromimate the total percentage of your outreach & engagement activity directed  specify locations within
specifically at mstitubions or mdinduals within Wichigan and specific sites within MMichigan. MlhiAED




of all wour effort devoted to Children, Youth, and Family {non-school related) please
approximate the percentage specifically targeted at institutions or individuals within Michigan and
far specific sites in Michigan (if applicable}.

A, Michigan: 34
B. If you worked in any of the following sites please approximate the time
I. City of Detroit: %
II. City of Grand Rapids: %%
III. City of Lansing: %%
I, City af Flint: %6
Y. Upper Peninsula: %%
i ’ Specify Counties if your outreach work was specifically targeted at institutions or

individuals in parts of Michigan other than those listed in B above

Dane




Cancel chances and cloze

& Some courties have been selected automatically bazed on the data entered in the prior window.

* The M.S 1 Extension regions are provided as a convenience to enable multtiple selections with one click; selecting an Extension
region selectz all the courties within that region. These courties can then be individually deselected.

& YWhen completed please click on the Done button at the bottam of this form.

|:| Click here if your work was directed throughouwt Michigan and nat to any specific place.

P?ﬁ?f;; LMEF;:ESI“M& [ |West Ceniral | [ |Fasi Ceniral | [ ] SouthWest [ ] SouthEast
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|:| Iran |:| Emmet |:| Mecosta |:| Izabella |:| Jackson |:| St. Clair
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|:| Mackinac |:| Kalkazka |:| Mewsaygo |:| Zanilac |:| “an Buren
[] Marguette [ ]Leelanau [ ] oceana [ ] shiswaszee
[ IMenominee [ IMizsaukes [ Joscenla [ ] Tuscala
[] Cntonagan [] Mortmorency [ ottawea
[ ] schacleratt [] CIgema

[ Joscoda
[] Ctsego

[] Prezgue |sle
|:| Roscomman

DWexfnrd

Done




Was your outreach activity directed specifically at institutions or individuals internationally? If you select ves, please OYes © No
specify the locations. specify locations
internstionally

Children, ¥outh, and Family (non-; | lealth Ca
school related) '

Did your outreach & engagement activity:

s Bring into MSU any revenue from gifts, grants, contracts, tuition or fees? If yes, estimate the dollar value. Include @ ves Ono
all monies contracted for dunng this period, even if they will be spent later. ¢ (5000000

To help us with our research, please list the account numbers associated with the abowe mentioned revenue, f any. (e.g 61-
1234, 21-9999)

s Help your outreach partners generate any gifts, grants, contracts, tuition or fees? If yes, estimate the dollar value. Ores © Mo
g ]
Did your outreach & engagement activity benefit from in-kind contributions provided by off-campus groups and ©ves Onn
organizations involved with you in your outreach work? If ves, estimate the value of such contributions in the three areas
below.
+ Partner staff time: estimate the hours partner staff devoted to helping you in your worke. & dollar value will be I:I hrs
automatically calculated based on a standard rate of $35/hr. You have the option to change the estimated dollar walue if % $35.00

wou wish. = $EDUDU

s Volunteer time: estimate the hours off-campus volunteers devoted to helping yvou i your worle. & dollar walue will be I:I hrs
automatically calculated based on a standard rate of 18 50/hr. You have the option to change the estimated dollar value if % $18.50
you wish. = 325

s Other Materials: estimate the value of transp ortation, equiptnent, space, etc., provided by vour patrtners. $:|

| Saveandrefum later |

Current Survey Section

888+ 8 » & » HE

Login page Main Menu Section 1 Section 2 Section 3 Section 4 comments
ou are here.










Was your outreach activity directed specifically at institutions or individuals internationally? If you select ves, please Oes ©to

specify the locations. specify locations
internstionally

Children, ¥outh, and Family (non-;

Contributions provided by off-campus Close
Did your outreach & engagement activity: groups and organizations
_ Caleulate the contributions provided by off-carpus groups and
s Bring into MSU any revenue from gifts, grants, contracts, tuition or fees? If yes, estimate the dollar organizations that ensbled you to advance knowledge through your
all monies contracted for dunng this period, even if they will be spent later. outreach activity. Some of what they provided, of course, is
“beyond price” and cannot be guantified in dollars and cents: the
To help us with our research, please list the account numbers associated with the above mentioned revenue, ¢ endorsement of a respected comrunity organization, access to
1234, 21-9999) special populations, or access to confidential or proprietary
materials, for instance. But some can be guantified: for example, did
your partrers spend time working to make your project successful,
time that your partners would otherwise have devoted to other
yes, estimate th responsihilities? Did the partners provids equipreent, space,
transportation, or other materiel necessary to cormplete your work?

s Help your outreach partners generate any gifts, grants, contracts, tuition or fees?

Did your outreach & engagement activity benefit from in-kind contributions provided by off-campus groups and ©ves Onn
organizations involved with you in your outreach work? If ves, estimate the value of such contributions in the three areas
below.
_ Volunteer time Close ]
+ Partner staff time: estimate the hours parther staff devote 2 : i ; hrs
. Volunteer assistance may include such actrvities as data gathening £35.00
automatically calculated based on a standard rate of $35/hr ( . . S . i S
- e.g., distrbuting surveys) and other actrvities such as advisory - $|—70|Julj
Ao, groups and the like. Do not, howesrer, count the time that
wvolunteers may have spent in corapleting data gathering
instruments.
s Volunteer time=+emimate the hours off-campus volunteers I:I hrs
automatically calculated based on a standard rate of 18 50/hr. You have the option to change the estimated dollar value if % $18.50
you wish. = §/925
s Other Materials: estimate the value of transp ortation, equiptnent, space, etc., provided by vour patrtners. $:|
|- Save and go to the next section |

| Saveandreumlater |

Current Survey Section
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Outreach & Engagement Measurement Instrument: Section Four
Scope of Your Outreach & Engagement Work from January 1, 2005 to December 31, 2005

Section Four asks you to provide more in-depth information about your outreach & engagement waork. In this section you may choose to describe any number of your recent or current
projects or activities. After filling in the data for a project or activity, click on Proceed to describe another project or activity button to describe additional projects or activities. You
can click on Proceed to Comments section button to complete the survey and get a printable summary of your responses.

Project or Activity 1

Please select the areas) of concern of the first project or activity you are describing. If the work you are describing aligns with both of the areas of concern you selected, select the
one that most closely relates to your work or select both

Health and Health Care 2

Project or activity title Blood Lead Level Measurement & Testing

What actions did you take; for whom, about what issue, opportunity, or problem and why? Include research conducted, classes held, technology used, goals of the project, etc.

BELL testing datsa was collected for children under the age of 5 fial
vears. This data was then matched up with their demographic
characteristics to generate & model to predict BELL. This model was
further refined using Census data to predict the age of the home and
hence the composition of materials used in construction w

What was the length of the project or activity?
Ongoing activity |+ 2003 | vear Started vear Ended (if applicable)

were any of the following sponsors and/or participants involved in the work?

Units ather than your own: ®ves ONo
Graduate and/or graduate professional students: @ ves O Mo
Undergraduate students: O ves ®No

List the Primary partners external to MSU that were involved in the work.
MDCH

If collaborators and/or sponsors external to MSU were involved, what were their roles? Select all that apply.
[¥l1dentified issues or problems addressed,
[Jassisted in the planning and management.,
M Participated in research, evaluation, or teaching.
[¥lShared responsibility for the dissemination of products or practices,
[Jcantributed to identifying resources to suppart the efforts,

[Jother:

Please classify the sources of funding for the project or activity. Select all that apply.
Internal MSU grants [ Private industry ] Private foundations
Gowvernmental agencies (federal, state, and localy [] Mon-profit organizations (if not reflected by other categories) [ Other
[ Mone




What types of formal evaluations did the project or activity include? Select all that apply.
Formative Summative O other O wone

Provide description{optional):

What were the outcomes and impacts of the project or activity, or if the project has not ended what are the intended outcomes and impacts? For example, describe:
s External results or impacts (e.g., changes in public policy, organizational changes, environmental improvement, capacity building).
s Sustained or continued collaborative efforts resulting from this work.

in interactive web-site was created for medical staff . They entered "_
the age of teh child along with certain dewmographic characteristics

andf the current/previous address of the child. The website then

makes suggestions to whether the child should he treated for ELL bt

What forms of intellectual property did the project or activity enable you to create? Select all that apply.

[ publications [ software [ Prasentations [ reparts
[ perfarmances/Exhibitions (] Training materials Weh sites [ Inventions/Patents
[ other ] None

Provide description{optional)

Did the project or activity have any impact on your own scholarly or teaching practices {such as new areas of research or inguiry and new pedagogical practice)? If yes, please
describe.,

Cives ®Nao

Have you created any scholarly work that assesses or describes how you went about your outreach work? If yes, pleaze summarize.
Oves @ Mo

Please provide any additional comments you have about this project or activity.

The mwodel is being refined with current data and is being expanded
for states other than Michigan

I_ Sawe and go to describe another project or activity J
l Save and go to the previous section ]
[ Froceed to Comments section ]

I Sawve and return later ‘
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Outreach & Engagement Measurement Instrument: Comments

Thank you for completing this survey. You may come back to this site any time to revise any of your responses.

ey of METT

your feedback about this website will help us to improve our survey for the future, Please make any comments you may have about this survey and how it works,

Send comments

Proceed without sending comments.
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Individual Faculty Report
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Outreach & Engagement report for Vivek Joshi

Printed on Tuesday, January 03, 2006
January 1, 2005 to December 31, 2005

Overall Effort

85%o of my total professional effort during this time period involved outreach activity.

Data about my Outreach & Engagement work in Children, Youth, and Family {(non-school related)

50% of my outreach 8 engagement activities (that is, 42%p of my professional effort) primarily took the form of Outreach Research addressing Children, Youth, and Family
(non-school related) as the area of concern.

Some of my work in this area also took the form of Technical or Expert Assistance.

This work focused significantly on international development and understanding.

This wark was designed to promote diversity.

Of my effort in this area, 80%o was directed at institutions and individuals within Michigan. Specifically, 50% was directed within the City of Detroit and 10% was directed
within the City of Grand Rapids.

This wark was designed to impact people and issues within Michigan

100 people participated in this Outreach Research activity.

This wark was instrumental in securing $5,000,000 in gifts, grants, contracts, tuition and/or fees for the University.

This work benefitted from in-kind contributions of Partner staff time estimated at $70,000 and Yolunteer time estimated at $925.

Data about my Qutreach & Engagement work in Health and Health Care

50% of my outreach & engagement activities (that is, 4290 of my professional effort) primarily took the form of addressing Health and Health Care.
This work had a significant urban focus.

This wark was designed to impact people and issues internationally

250 people participated in this activity.

This wark was instrumental in securing $20,000 in gifts, grants, contracts, tuition and/or fees for the University.

This wark helped enable my external partners with whom [ was engaged to secure additional revenue from gifts, grants, contracts, tuition or fees,
This work benefitted from in-kind contributions of Partner staff time estimated at $3,500 and other materials estimated at $5,000.

Description of my outreach work: Project or Activity 1
I am describing an ongoing activity in Health and Health Care titled Blood Lead Level Measurement & Testing.

It entailed: BLL testing data was collected for children under the age of § years. This data was then matched up with their demographic characteristics to generate a model to
predict BLL. This model was further refined using Census data to predict the age of the home and hence the composition of materials used in construction

This wark which began in 2003 invaolved:
s Units other than my own.
& Graduate and/or graduate professional students.

The primary partners external to MSU involved in the work included: MDCH

The external collaborator/and or sponsor roles included:

* Identifying issues or problems addressed.

e Participating in research, evaluation, or teaching.

* Sharing responsibility for the dissemination of products or practices.

The following were the funding sources for this work:
s Internal MSU grants,
» Governmental agencies (federal, state, and local).

The work received formal evaluation of the following type(s):
« Formative.
& Summative.

The outcomes and impacts of the work were: An interactive web-site was created for medical staff . They entered the age of teh child along with certain demographic
characteristics andf the current/previous address of the child. The website then makes suggestions to whether the child should be treated for BLL




#1a: University-wide Summary

Number of respondents whose

College Acacemic staff time Number of s el becchd Attendeesf | Activity helped generate Value of
committed to outreach | respondents activity had significant focus on Participants| revenue for partner's in-
FTE | Salary Value fu':?er:c':.lﬁactiuity :Ir:er?:t“?g g:ﬁ;?:g:;:lt :Jsr:‘ins University Partner I;I‘:l“ctlrib““m
COLLEGE OF AGRICULTURE & MNATURAL RESOURCES 41.28 $3,255,173 112 31 34 19 254,234 $30 592,373 $6,740,500 $1,917,764
COLLEGE OF ARTS AND LETTERS 13.47 $806,063 62 39 20 12 203,565 $857 208 $1,048,800 $317,283
COLLEGE OF BUSINESS (ELI BROAD) 13.50 $2,058 951 75 18 20 10 124,178 $16 502,104 $2,009,001 $1,029,206
COLLEGE OF COMMUMNICATION ARTS AND SCIENCES 9.34 $763,672 48 19 20 10 104,250 $6,019,196 $407 000 $562,700
COLLEGE OF EDUCATION 7.37 $618,350 18 8 5 5 6,800 $9,845,900 $23,000 $48,904
COLLEGE OF ENGIMNEERING 7.23 $503,951 20 5 2 2 6,954 $1,273,850 $134,000 $474,782
COLLEGE OF HUMAN MEDICINE 6.73 $871,125 32 ] o 6 41,625 $1,632,131 $470,003 $112434
COLLEGE OF NATURAL SCIENCE 10.84 $1,037 316 95 31 21 6 43,356 $8,424,625 $3,511,600 $818,392
COLLEGE OF MURSING 6.50 $501,5625 23 17 5 7 13,483 $1,835,131 $460,000 $121,707
COLLEGE OF QSTECQPATHIC MEDICINE 9.74 $1,326,171 35 13 6 5 25,202 $3,920,000 $232 000 $143,265
COLLEGE OF SOCIAL SCIENCE 37.60 $2,707 758 132 63 35 40 354,860 $21 829,923 $9,945,000 $1,915877
COLLEGE OF YETERINARY MEDICINE 6.22 $631,207 22 6 5 3 45,8090 $3,269,000 $578,272 $63,006
INTERMATIOMNAL STUDIES AMND PROGRAMS 3.62 $314.440 9 b 7 1 3,725 $7,054 624 $0 $67 261
JAMES MADISON COLLEGE 0.24 $3b 057 2 1 2 I] 600 $0 $0 $0
MICHIGAN STATE UNIWVERSITY COLLEGE OF LAW 1.02 $78 960 6 2 1 1 1,081 $0 $0 $0
MICHIGAN STATE UNIVERSITY EXTEMNSION 11.05 $660,570 17 10 0 3 18,020 $1,325,211 $1,043,000 $4,820 562
MNAT'L SUPERCOMNDUCTING CYCLOTRON LABORATORY 0.29 $34 361 b 1 0 1 1,280 $0 $0 $185
PROWOST + OTHER CENTRAL OFFICES 20,17 $1,543 316 56 23 8 15 324,001 $8,546,666 $5,808,020 $2,667,206
Total 206.21 $17,929,066 770 302 218 146 1,573,113 $132027,951  $32410.205 $15,080,724
May, 2006 Page 1 of 1




#1b: University-wide Summary by Engagement Focus Area

Focus Area (Area of Concern) towards which Acade mic staff time Number of Number of responses whose Aftendees/ | Activity helped generate | Value of

the activity was directed committed to outreach| responses” 2:”'“" had significant focus Participants| revenue for p_artner's in-
Promoting | International | Urban Klnd G

FTE | Salary Value diversity development| issues University Partner contribution
Business and Industrial Devel op ment 17.46 42,193,030 123 23 43 19 132,166 $14,389,997 $3,613,501 $1,705,355
Children, Youth, and Family (non-school related) 17147 $1,224 725 93 45 19 25 112,013 $4,348,908 $4,414 679 45,755,398
Community and Economic Developrment 1460 1,108,960 78 42 23 32 18,013 $10,704,372 1,427 000 #1,041,165
Cultural Institutions and Programs 9.56 $746,951 76 46 a0 11 312,006 $1,518,066 $577 750 $501 682
Education, Pre-Kindergarten through 12th Grade 23.77 $1,693,648 126 82 a0 a0 166,365 $20,436,092 $5,195,200 $562,965
Food and Fiber Production and Safety 11.43 $956,906 7 5 10 2 33,992 $16,999,623 $1,773,000 $152 5658
Governance and Public Policy 9.23 4064 628 84 27 30 14 124,528 $10,393,722 $1,161,000 $524 997
Health and Health Care 27.35 42,574,646 129 53 24 25 64,631 $13,422,909 $761,002 $526, 765
Laber Relations, Training, and Workplace Safety 559 $440,500 25 10 4 2 10,181 42,499,378 $582,200 $71,410
Matural Rescurces, Land Use, and Environment 14.00 $1,039,523 20 20 29 10 41,854 $12,073,657 3,754,000 $418,173
Fublic Safety, Security and Corrections 552 $405,609 20 4 1 g 7,453 42,405,950 $3,100,000 $50,500
Fublic Understanding and Adult Learning 17.76 $1,346,998 156 65 ] =7 370,405 42,581,774 $1,155,000 42,862,371
Science and Technology 11.15 $1,079,524 132 33 24 10 94,466 48,273,003 $3,853,273 $505,385
Total 184.60 $16,076,037 1244 465 325 215 1573,113 $132027,951  $32,410205  $15,080724

*: The number ot "responses" 15 greater than the number of "respondents” histed in Table 1a. Each respondent who indicated involvement in engagement had the opporiumty to describe those actwhes under erther one of two "ares ot

concem" - each such descriphion 1s counted as a separate response. Theretore, there are mre "responses” than "respondents.”

May, 2006
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#1c: University-wide summary by Form of Engagement

Form of Engagement the activitytook Acade mic staff time Number of rhumlz_r ‘:f rfesponzes where Aftendees/ | Activity helped generate | Value of
committed to outreach| responses™ g aciivitylocusecon Participants| revenue for partner's in-
E 3 kind
Prometing | International | Urban . . tributi

FTE | Salary Value diversity e velopment| issues University Partner SRIHIRAOnN

Clinical Service 10,08 $1,416,780 39 10 2 3 40,964 $3,854,326 $77 500 $40,254
Experiential/Service-Learning 9.43 $596,577 57 32 12 18 49,100 $556,975 $339,500 $538,700
Outreach Instruction: Credit Courses and Programs 16.45 $1,397,095 77 28 26 16 42,176 $7,910,729 $451,000 $a24,360
Outreach Instruction: Non-Credit Classes and Programs 23.92 $2,940,800 192 69 52 7 177467  $29,618785 $1,327,004 $5,631,782
Outreach Instruction: Public Events and Understanding 24.10 1,515,330 212 9 78 = 597,897 $5,324 934 $1,526,700 $2,628,808
Qutreach Research 47.42 $3,999,546 269 112 a0 a2 525402 $40,926315  $17,324,063 $2,965,144
Technical or Expert Assistance 43.21 $3,764,500 321 107 60 &5 130081  $40,715837 11,304,451 $2,391,146
Total 183.67 $16,020,818 1167 459 320 200 1,563077  $130,007951  $32,390,205 $15,020,224

*: The number ot "responses" 1s greater than the number of "respondents” hsted in Table 1a. Each respondent who indicated mvolvement in engagement had the opporiumty to descnibe those achwhes under erther one o two "ares of
concern” - each such descriphon 1s counted as a separate response. Theretore, there are more "responses” than "respondents.”

Clinical Service: All dient and patient thuman and animal) care provicded by university faculty through unit-sponsored group practice or as part of clinical instruction and by medical and gradu ate students as part of their professional education. For example, this may
indlude medicalfveterinar y dinical practice, counseling or crisis center servoes, and taxor legal dinic servces.

Experiential/Sarvice-Learning: Civc or community service that MSU students perform in conjunction with an academic course or program and th at incorporates frequent, structured, and disciplined reflection on the link ages between the activity and the content of e
academic experience. Cther forms of experiential learning may include career-oriented practica and internships, or wolunteer community serwce.

Cutreach Instructon, Credit Courses and Programs: Courses and instruciional programs that offer student academic credit hours and are designed and marketed specifically to serve those who are neither iraditional campus degree seekers nor campus staff. Such
courses and programs are often scheduled at times and in places convenient 1o the working adult. Examples include: a weekend MEA program, an offcampus Master's program in Mursing offered in arural area, an online certificate in mecdical technology for
laboratory profession als, etc.

Cutreach Instruction, Non-Credit Classes and Programs: Classes and instuctional programs, mark eted spedificdly o those who are neither degree seekers nor cam pus staff, that are designed to meet planned learming outcomes, but for which academic credit
hours are not offered. In lieu of academic credt, these programs sometimes provide certificates of completion or continuing education units, or meet requirements of ocou pational licensure. Examples indude: a shortcourse for engineers on the use of new
composite materials, asummer witng camp for high school children, a personal enrichment program in gardening, leisure leaming tours of Europe, efc. Programs designed for and targeted at MSU faculty and staff (such as professional development programs) or
MSU degree-seeking students (such as career preparation or study skills dasses) aenotinduced.

Cutreach Instructon: Pulic Events and Information: Resources designed for the pulic include managed leaming environments (2.0., museums, itbvaies, gardens, galleries, exhikits); expositions, demonstrations, fairs, and parformances, and education al
materials and products (e.g., pamphlets, web sites, educafional broadcastng, and software). Most of these expariences are short-term and learner-directed.

Cutreach Research: May indude applied research, capacity building, evaluation studies, policy analysis, and demonstration projects. Such activities are considered outreach when they are conducted in collaboration or partnership with schools, health
organizaiions, nonprofit organizations, businesses, industies, government agencies, and other external constituents. Most generally they are intended to directly impact external enties or constituents while developing new knowledge. Research conducted
specificaly for academic pur poses or that is shared solely with academic audiences does not constitute outreach research.

Technical or Expert Assistance: Activities where MSU personnel respond 1o requests from individu als, programs, or agencies and organizations external to the university by sharing their knowledge, expertise, and skills in order to help those entiies build capacity to
achiewve their poals. MSU parsonnel provide this assistance through direct inter acton with the external constituency (as opposed to responding by delivering a pamphlet or reference to a YWebsite or the like). Activities may focus on using expertise 1o address or
improve the effectiveness and efficiency of the organization or toimprove knowledge and skills. This category indudes such activities as consulting wark that is performed for the benefit of the constituent, expert testimony and other forms of legal advice, assisting
agencies and other entities with management and operational tasks. Technical assistance is much broader than providing technology-based assistance even though this might be a form of technical or expert assistance.

May, 2006 Page 1 of 1




#1d: University-wide summary by Focus Area/Form of Engagement

Form of Engagement *
Focus Area towards which the Number of gage

activity was directed reSpOn=es | clinical | Experiential/| Qutreach : Qutreach _ Outreach _ Outreach | Technical

Service | Service Instruction: |nstrt..|ct|on. Non- Instryctlon. Research | or Expert

Learnin Credit Courses | Credit Classes Puklic Events Assi
| ssistance
and Programs | and Programs and
Infermation

Business and Industrial Devel coment 1332 o 7 13 29 5 7 S
Children, Youth, and Family (non-school related) 98 3 3 & 14 13 31 =3
Community and Economic Developrment 78 1 & 1 3 5 28 =
Cultural Institutions and Programs 76 o 6 5 = 26 13 17
Education, Pre-Kindergarten through 12th Grade 186 3 13 1 49 a8 24 %
Food and Fber Production and Safety a7 o 1 0 5 5 10 15
Governance and Public Policy g4 0 2 4 g 12 16 =
Health and Health Care 138 a7 4 12 19 = a4 24
Labor Relations, Training, and Workplace Safety 25 o o 3 11 1 ] 5
Matural Resources, Land Use, and Environment en o 4 o 8 13 20 =z
Public Safety, Security and Corrections 20 o 1 2 1 2 7 6
Public Understanding and Adult Learning 156 5 = 12 28 &0 0 =
Science and Technology 132 o 2 = 13 22 3z 43
Total 1244 19 57 77 192 212 269 3

*: Since the Form of Engagement is specified after the Focus Area in the Survey, the total number of responses for all the Form of Engagement aggregated over a Focus Area will be

less than or equal to the total number of responses for that Focus Area.

May, 2006
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Individual Summaries For College X

Focus Area towards which the Primary Form of Engagement the Academic staff time Activity focused on Attendees| Activity helped generate | Value of
activity was directed activity took committed to outreach revenue for partner's in-
Promeoting | Intl. Urban kind
FTE Salary Value diversity development| Issues University Partner contribution

A Dept A
ABEL, LINDA SPECIALIST-TEACHER 005 $5,138

Business and Industrial Man agement Cutreach Instuction: Non-Credit Classes and Programs ooo F257 Mo Mo Mo 100 0 0 0
ALLAN, RAN ASC PROFESSCR 005 $8.740

Business and Industrial Man agement Cutreach Research oo3 4,370 Mo Mo Mo 0 0 2l

Health and Health Cara Cutreach Rassarch 003 4,370 Mo Mo Mo 0 0 0
BLACK, JOE ASC PROFESSCR 0.05 $5,720

Ats and Humanities Cutreach Rassarch 005 5,720 Mo Mo Mo 20 0 0 2l
DOE, JOE A PROFESSCR 020 $23602

Busingss and Industrial Management Cutreach Instuction: Non-Credit Classes and Programs 0z0 F25,/02 Mo Mo Mo 1,000 $10,000 $20,000 2 505
ELAMN, JEN B SPECIALIST-ADVISCOR 001 $670

Community and Bconomic Dewelopment Cutreach Research oot F570 ‘fes Mo Mo 0 0 w0
GREEN, STEVEN A ASC PROFESSCR 005 $7294

Busingss and Industrial Management Cutreach Research 004 418 Mo Yes Mo 15 0 0 1,800

Technology Transfer and Diffusion Cutreach Research 001 1,506 Mo Yes Mo 15 0 w0 F525
HANS, JONATHAN DISTINGUISHED PROF 030 $55.890

Business and Industrial Man agement Cutreach Research 015 F27,949 Mo ‘fes Mo 120 0 0 2l

Matural Resourcas, Land Use, and Ensironment  Puldic Events and Information 0.08 138975 Mo Mo es 200 0 $200,000 0
May, 2006 Page 1 of 125




#9 Summary by Dept/Area of Concern/Geog for
COLLEGE OF SOCIAL SCIENCE

Anthropology Social Science

Community and Economic Development
Counties
Ingham, Presque |sle

Cultural Institutions and Programs
Counties
Eaton, Genesee, Ingham, Livingston, Oakland

Internationally
Botswana

Education, PreKindergarten through 12th Grade
Counties
Eaton, Genesee, Ingham, Livingston

Food and Fiber Production and Safety
Counties

Ingharm, Presque |sle

Governance and Public Policy

Internationally
Indonesia, Metherlands

Matural Resources, Land Use, and Environment

Counties
Bay, Chadevoix, Ingham, Midland, Saginaw, Shiawassee

Internationally
United Kingdom

Public Understanding and Adult Learning

Counties
Ingham

Internationally
Japan, Mexico

Criminal Justice

Labor Relations, Training, and Workplace Safety

Internationally
countries across the world

Public Safety, Security and Corrections
Counties

Iy, 2008
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Comparative data by College (2004-2005)

College Total Number of | Number of Academic staff Academic staff time Activity helped generate Attendeesf
Respondents re spondents time committed to committed to revenue for University Participants
reporting outreach - FTE outreach - Salary Value
outreach activity

2005 2004 2005 2004 2005 2004 2005 2004 2005 2004 2005 2004
COLLEGE OF AGRICULTURE & NATURAL RESOURCES 15 115 112 113 1128 4.15 $3255,173  $3,748425 | $39,602373  $74,710,578 | 254234 147,112
COLLEGE OF ARTS AND LETTERS 84 105 62 76 1347 13.68 $896,063 $956,814 $857 208 $2,558,120 | 203565 414,253
COLLEGE OF BIUSINESS (ELI BROAD) 92 §2 75 71 13.50 12.29 $2,058,951 $1,969,744 | $16,502,004  $71827,427 | 124178 23,574
COLLEGE OF COMMUNICATION ARTS AND SCIENCES 62 49 18 43 934 9.14 $763,672 $663,397 $6,019,196 $3,263,000 | 104,250 222,145
COLLEGE OF EDUCATION 22 23 18 19 737 7.15 $618,350 $540.917 $9,845 900 $7,572,700 6,800 22,090
COLLEGE OF ENGINEERING 37 67 20 42 723 9.26 $503,951 $728,154 $1,273 850 $2,364,027 6954 10,065
COLLEGE OF HUMAN ECOLOGY 10 8 2.15 $226,222 $1498,750 7.340
COLLEGE OF HUMAN MEDICIMNE 37 74 32 66 673 12.63 $871,125  $7,920,344 $1,632,131  $75827.654 | 415625 47,514
COLLEGE OF NATURAL SCIENCE 18 101 95 84 1084 9.65 $1,037,316 $887.560 $8,424525  $710,091,022 | 43356 22,046
COLLEGE OF NURSING 3 8 23 8 6.50 2.33 $501,625 $178.484 $1,835,131 $375,000 13483 1,955
COLLEGE OF OSTEQPATHIC MEDICINE 13 22 35 20 974 5.63 $1,326,171 $853,706 $3,920,000 $4,013,000 | 25202 19,455
COLLEGE OF SOCIAL SCIENCE 160 100 132 86 37.60 24.17 $2,707,758  $1,820,024 | $21,820923  $20,074,558 | 354860 141405
COLLEGE OF WETERINARY MEDICIMNE 25 43 22 7 622 10.88 $631,207  $1.066,777 $3,269,000 $4,593,700 | 45890 157,083
INTERMNATIONAL STUDIES AND PROGRAMS 10 6 9 6 352 2.80 $314,440 $223,886 $7,054524  $23,134,000 3725 5,780
JAMES MADISON COLLEGE 3 1 2 0 024 $36,067 $0 600
MICHIGAMN STATE UNIVERSITY COLLEGE OF LAW * 9 6 102 $0 $0 1081
MICHIGAN STATE UNIVERSITY EXTENSION 2 107 17 100 1105 64.65 $660,570  $3,254,345 $1,325211 $7,035,057 18,029 139,502
MATIONAL SUPERCONDUCTING CYCLOTRON LABORATORY 6 7 6 6 029 0.43 $34,361 $43,906 $0 $100,000 1,280 325
PROVOST + OTHER CENTRAL OFFICES 70 35 56 44 2017 18.52 $1543,316  $7,313,840 48,546 666 $4,049,772 | 324001 43,200
Total g 969 770 829 20621 249.51 $17.850,106  $79,823473 | $132,027 851 $732428,365 1,573,113 1,426,044

*: MSU College of Law was not a part of the 2004 data collection cycle

May, 2006
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Accreditation and Carnegie Self-Studies

Re-accreditation Self-Studies 2005-2006

Michigan State University

Carnegie Reclassification
Pilot Study

Michigan State University Response

Hiram E. Fitzgerald, Assistant Provost
University Outreach and Engagement

Diane L. Zimmerman, Director
Center for the Study of University Engagement

with
Burton A. Bargerstock, Robert E. Brown, Amy L. Byle, Karen McKnight Casey,

Fobert L. Church, Catherine 4. Gibson, Linda Chapel Jackson, Vivek . Joshi,
and Crystal G. Lunsford

University Outreach and Engagement
Michigan State University

July 2005

MICHIGAN STATE
UNIVERSITY
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Criterion 5:
Engagement and Service

Report Prepared for
Higher Learming Commuission
of the North Central Association

by

Untversity Outreach and Engagement
December 2005

Primary Form of Engagement for activities focussing
significantly on international development and
understanding, by percentage of respondents

Public Events and

Information
25%

Outreach Research
33%

Clinical Service
4%
Experiential/Service-
Learning

4%

Outreach Instruction
34%




Accreditation and Carnegie Self-Studies (cont.)

External Partnerships

Total Number
Type of Partner Average | of Respondents*
Human Service 2.06 18
Community Organization 13.07 27
Professional Organization 1.96 28
Business 2.58 40
Government 2.27 93
Health Agency 1.67 12
Schools (PreK-12) 2.75 8
University 1.80 40
Foundation 1.46 13
Other 1.89 27
Collaborative Activities
Percent of
Indicator of Engagement Respondents
Joint planning and assessment 39
Needs assessment 26
Sustained relationships 60
Future plans for sustainability 57
Dissemination of knowledge to the public 54
Community/partner capacity building 30

2004 OEMI Data: Public Events and Information by Areas of Societal Concern

Technology Transfer & Diffusion
5% Arts & Humanities
- 13%

Science & Technology
1%
Business & Industrial
Development
3%

Public Understanding & Adult
Leaming
8%

Children, Youth, & Family (non-
school related)
9%

Public Safety, Security, &
Caorrections
2%

Community & Economic

Development
Matural Resources, Land Use, & 8%
Environment
10%
Labor Relations, Training, &
Workplace Safety — Education, Pre-Kindergarten
1% through 12th Grade
Health & Health Care 12%

6% Food & Fiber Production &

Govemnance or Public Policy Safety
% 5%




Application of Data to GIS
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College Level Analysis

Analysis of Data Collected through
the Outreach Measurement

Instrument
September, 2003

Pilot Test of the Outreach Measurement Instrument (OMI)

The Office of University Outreach and Engagement has developed a survey instrument on which
faculty can report how they are involved in applying their scholarly skills to helping people and
organizations address pressing issues facing them in Michigan and beyond. This survey is part of
the Office’s overall effort to gather information that will allow M SU to “tell its story” about the
myriad ways it serves the public which supports it. The survey is designed to collect both
quantitative data and narrative description.

In the spring of 2003, University Outreach and Engagement piloted the instrument with nine
departments in the areas of applied social and behavioral science (including the fields of
communications and business but not education). All faculty and academic staff in those
departments were asked to complete the survey as a pilot test of the survey’s usability and
informativeness.

Results of the Pilot Survey

Return on Investment

Responses to the spring 2003 pilot survey revealed that in nearly 32% of their overall effort,
faculty and academic staffin these departments were engaged with organizations and groups
outside the academy in applying their scholarship to address pressing issues facing those
organizations and communities and/or offering credit and non-credit instruction to non-traditional
audiences. That effort constitutes an investment of approximately $2.2M salary dollars that the
University is making to insuring that the Umniversity’s knowledge resources are used fruitfully by
the community. In addition, faculty and academic staff report that their outreach work brought in
$11,375,250 to the University to support that work and, further, that their outreach work
confributed to the generation of $12,403,000 in grants and contracts awarded to their community
partners—a very handsome return on the University’s investment. Thus, for every dollar invested,
more than ten is generated for the institution or its community partners.




Rapid Response Briefing Material

Briefing Material
Examples of MSU Ouireach and Engagement in

Detroit and Southeast Michigan
(Prepared at the request of University Development)

Exsmples are drawn from data collected throngh: the snnnal Caireach and Ensagement
Measurement Insmmment survey of MSUT faculty and academic staff the confinwing management
of the MST Statewide Fesource Merwork and Spartan Yowth Programs Web site catalogs, and
referrals from University Ouwireach and Engagement staff. Amempts were made to confirm that
examples reflect curment or very recent activites. Contact information is provided for each.

City of Detroit

ABCS Coaches Institute

Provisions of the federal W Child Left Behind Act of 2001 require schoals that ate not making
“adequate yearly progress”™ critena to hire ontside assistance to help with school improvemant
plans. In arder to increase the stare’s capacity to provide such assistancs, the hiichizan
Deparmient of Edacanon issued a compettive grans to MSTUs Office of K-12 Onmeach fo create
an Academic Coaches Instifute. The M5 team parmered with the Alliance for Building
Capacity in Schools (ABCS) to develop the curriculumm, then recmuited, selected and ramed a
cobort of coach candidares over a thres-month perod, culminzting in 3 detailed candidare
as3esEment process usng ourside evalnators who had experence working in and with high
pricrity schools. The resulf is & regisoy of ever 90 coaches who are availsble to work with kigh
prioriry schools across the state. The development phaze of the project was complared in 2004,
toar the 5T team contnues to give echnical support to the coaches, Primary targst areas
mhide Demoit, Flint, Lansing, and Kalamazoo. Confact: Christopher Beimann, Collegs of
Eduncanon. Phone: (317) 353-8950. E-mail- raimannciaimsy edu.

Broad Partnership Opportunities for Urban Educators

ASTU"s Collezs of Educadon and the Demoit Pablic Schools have formed 3 parmership with the
Broad Foumdation to develop highly irained urban educators for service in Demodt schools. The
Broad Foumdation has committed 56 million to funding this initiatve. The Broad Parmership
offers three prozram opporumities:

¢ Broad Summer High School Schoiars Program. Targeting 10th and 11th grade studenrs
from Dremait Public Schools, this three-week residental program oa the campns of
Aichizan Stare University offers smdents precolleze preparation and readiness
experiences and in-depth academic skill developmenr, with & focus on 3 career in
education.

& Broad Fumure Teachers dward. Available only to graduares of the Demweir Public Schools
who pursus 3 bachelor's degres and teacher certificaton at M5S0, this award is 3 loan-
forgivensess opporfunity that provides financial support fo cover the full cost of
amendance ar M5 : highly regarded College of Education. Smdents who are awarded




Catalogs of Engagement Opportunities
for the Public
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Contact Information

University Outreach and Engagement
Michigan State University

Kellogg Center, Garden Level

East Lansing, Ml 48824-1022

Phone: (517) 353-8977

Fax: (517) 432-9541

E-mail: outreach@msu.edu

Web site: outreach.msu.edu
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