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• Data collection recommended in 1993 report that
defined outreach at MSU

• Study of extant institutional data
– Contracts and Grants Administration Forms
– Faculty Professional Accomplishments Forms
– Faculty Effort Forms
– Extension Reporting System

• New unit-based instructional outreach data collection

• Faculty committee on evaluating quality outreach

• Small invitational workshop with national participants

• Charge from the Provost

Developing the OEMI



• Pilot studies prior to implementation
– Paired MSU departments in the natural and social sciences

– Faculty from across MSU working in Lansing (AKTL Network)

– Large MSU core college

– Ernest Lynton Award nominees (NERCHE)

– Select University of Connecticut faculty

– Select University of Kentucky departments

– All MSU colleges

• Faculty interview project

• University-wide implementation (2004)

• National Benchmarking Conference (2005)

Developing the OEMI (contd.)



• Data collection at MSU
– Three years of data

• 1,885 non-duplicative respondents

– Beta test of a scaleable online reporting system

– Challenges
• Continuous refinement of the instrument

– Balance desire for increasing data with need for reasonable length

– Balance desire for changes with need for comparable data sets

• Increase response rate
– Improve communication

• Better integration with extension service, medical schools, and
contract and grants data collection

The OEMI today



• The University Continuing Education Association’s (UCEA)
“Recognition of Excellence Award for Innovations in Outreach and
Engagement” (2007)

• OEMI Institutional Partnerships
– University of Kentucky

– University of Tennessee system

– Kansas State University

• Partnership prospects
– Inquiries from universities and university systems across the U.S.

and Australia

– Demonstration system with guest accounts available

The OEMI today (contd.)



• Increase number of OEMI partnerships

• Proposed pilot applications of the OEMI
– Collecting data across a discipline

• American Association of Colleges of Pharmacy (AACP)

– Collecting data across one form of engagement
• Tennessee Alliance for Continuing Higher Education (TACHE)

• Develop research consortium focusing on outreach and
engagement measurement
– Foster first national data warehouse

– Conduct cross-institutional studies

– Inform national conversation about benchmarking

Future Plans for the OEMI





















































Individual Faculty Report



Accreditation and Carnegie Self-Studies

Primary Form of Engagement for activities focussing 

significantly on international development and 

understanding, by percentage of respondents

Outreach Research

33%

Outreach Instruction

34%

Experiential/Service-

Learning

4%

Clinical Service

4%

Public Events and 

Information

25%



Accreditation and Carnegie Self-Studies (cont.)

External Partnerships

Type of Partner Average
Total Number

of Respondents*

Human Service 2.06 18

Community Organization 13.07 27

Professional Organization 1.96 28

Business 2.58 40

Government 2.27 93

Health Agency 1.67 12

Schools (PreK-12) 2.75 8

University 1.80 40

Foundation 1.46 13

Other 1.89 27

Collaborative Activities

Indicator of Engagement
Percent of

Respondents

Joint planning and assessment 39

Needs assessment 26

Sustained relationships 60

Future plans for sustainability 57

Dissemination of knowledge to the public 54

Community/partner capacity building 30



Application of Data to GIS



College Level Analysis



Rapid Response Briefing Material



Catalogs of Engagement Opportunities
for the Public



MSU Publications and Reports
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