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SESSION 3

MEASURING ENGAGEMENT
SCHOLARSHIP



Collecting Data about Community-Engaged
Scholarship

Exercise
 Form small groups and find one volunteer to take notes in each

* In small groups, please identify as many reasons as you can for collecting
data about community-engaged scholarship and university outreach

« Consider: what you would want to learn, and how you would use the data

» Groups take turns reporting out



Collecting Data about Community-Engaged
Scholarship at MSU

e Inits1993 report, the Provost's Committee on University Outreach formally
recommends that MSU should establish a system for measuring,
monitoring, and evaluating outreach. This system should have sufficient
standardization to permit aggregation at the unit, college, and University
levels, and also offer sufficient flexibility to accommodate important
differences across disciplines, professions, and units. (p. 14)

e Incremental approach
o University-wide reporting forms are reviewed
o Several are tweaked to address outreach and engagement

o New off-campus and non-credit instruction reports are developed and utilized

e In 1996, a faculty committee publishes Points of Distinction: A Guidebook
for Planning and Evaluating Quality Outreach

e Unsatisfying outcomes of incremental efforts lead to the development of a
comprehensive tool for collecting data: the Outreach and Engagement
Measurement Instrument (OEMI),launched in 2004



Collecting Data about Community-Engaged
Scholarship at MSU (continued)

e Research partnerships for use of the OEMI with other institutions and a
scholarly association are developed (2005 — present)

o University of Connecticut (2005, pilot study only)

O O O O O

(0

University of Kentucky (2005 — 2012)

University of Tennessee system (2006 — 2008)

American Association of Colleges of Pharmacy (2007 — 2008, pilot study only)
Kansas State University (2007 — present)

Texas Tech University (2009 — present)

Texas A&M University — Central Texas (2012 — ?)

e OEMI data used to support institution-wide accreditation and Carnegie
classification in community engagement self-studies (2005)

e OEMII receives the University Continuing Education Association Outreach
and Engagement Community of Practice with an award for innovation (2007)

e Ongoing review of the Instrument and participation in national dialogue



Outreach and Engagement Measurement

Instrument (OEMI)

The OEMI is an annual survey that
collects data on faculty and academic
staff outreach and engagement
activities

- Data on faculty effort
—Time spent
—Social issues addressed
—University strategic imperatives
—Forms of outreach and engagement
—Location of intended impact
—Non-university participants
—External funding
—In-kind support

- Data on specific projects
—Purposes
—Methods
—Involvement of partners, units, and students
—Impacts on external audiences
—Impacts on scholarship
—Creation of intellectual property
—Duration
—Evaluation

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at pemi@msu.edu or call 517-353-8977.

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 01, 2012 through December 31, 2012

What is outreach and engagement?

Outreach/engagement occurs when a person's research, teaching, or service activity significantly engages that person's scholarly or
professional expertise with communities and/or organizations outside the academy with the direct goal of improving outcomes for those
who live and work in them. That is, outreach/engagement is scholarly activity conducted for the direct benefit of audiences external
to the academy: for example, non-traditional students, government agencies, industrial firms and associations, health and welfare
organizations, preK-12 schools, labor organizations, and the like.

Outreach/engagement is often like other faculty work that occurs on campus, but may differ in format; for example, by scheduling
instruction at times and in places convenient to a working adult, or by communicating research results in ways that an external
audience finds both understandable and usable. At its best engagement involves shared goals, expertise, resources, and results in
mutually identified benefits.

What is the OEMI?

In order to help increase public understanding of Michigan State University's outreach/engagement effort, the Provost's Office collects
data annually on faculty activities. The OEMI gathers numerical data about your cutreach/engagement along seven dimensions:
* Time spent
Societal issues
Boldness By Design imperatives
Forms of activity
Locations
Non-university participants
External funding and in-kind support

The survey also asks for descriptive information about purposes, methods, impacts on scholarship, and impacts on the external
audiences for individual projects/activities. This information enables the University to showcase its faculty’s contributions to the public
that supports it.

Who should complete the OEMI?

All faculty, academic specialists, research associates, campus-based extension specialists, and visiting faculty should complete the
OEMI. Adjunct faculty, graduate assistants, administrative professionals, and other MSU employees are not included at this time.
If you did NOT participate in any outreach/engagement activities during this period, please log in and select "I did not participate in
any outreach/engagement activity during this period." in the first question.

What to report?

Outreach/engagement is an aspect of many different kinds of scholarly work, neither a separate sphere of activity distinct from
teaching or research nor identical with "service.” It is very likely that you will include activities on the OEMI that you may have
reported in other places as instruction, research, or creative activities. Thus, the first question on this survey asks you to
identify the percentage of your total outreach effort across all the categories of your academic work (i.e., instruction,
advising, research and creative activity, service, and administration). This work can take the form of:

* Qutreach Research and Creative Activity 2

= Technical or Expert Assistance 2/

* Qutreach Instruction: Credit Courses and Programs 2.
= Qutreach Instruction: Non-Credit Classes and Programs 2!
= Qutreach Instruction: Public Events and Understanding 2
* Experiential/Service-Learning 2/

 Clinical Service 2/

Note: Throughout the survey, use the help icons (2/) for definitions and examples.

How to begin the survey?
To start the survey, proceed to the login page.

You will need your MSUNetID and password to log in. If you have trouble logging into the survey, contact the Administrative
Information Services (AIS) Help Desk at 517-353-4420, ext. 311.

MICHIGAN STATE  National Coliaborative for the Study of Universitv Engagement

_—  — — —  Universitv Outreach and Engagement * Michigan State Universit

UNIVERSITY Kellogg Center » 219 S. Harrison Road, Room 93 « East Lansing, MI 48824
Phone: 517.353.8977 » Fax: 517.432.9541 » E-mail: pemi@msu.edu

University Outreach ® 2013 Michigan State University Board of Trustees

and Engagement MSU is an affirmative-action, equal-opportunity employer.




Utilizing Data about Community-Engaged
Scholarship

Centralized data about a university’s outreach and engagement can serve a variety
of purposes

» Describing the university's outreach and engagement activity (telling the engagement
story)

o Communicating examples across disciplines

— Helping faculty develop better understandings of what community-engaged
scholarship might look like in their field

— Helping stakeholders see the many ways in which the University partners
with communities, businesses, government agencies, schools, and NGO’s

0 Recognizing exemplars

— Helping the institution represent what it considers to be high quality
community-engaged scholarship

— Helping the public understand that the University values engagement

* Responding to accreditation and other institutional self-studies
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— Helping stakeholders see the many ways in which the University partners
with communities, businesses, government agencies, schools, and NGO’s

0 Recognizing exemplars

— Helping the institution represent what it considers to be high quality
community-engaged scholarship

— Helping the public understand that the University values engagement

* Responding to accreditation and other institutional self-studies



Utilizing Data about Community-Engaged
Scholarship (continued)

Centralized data about a university’s outreach and engagement can serve a variety
of purposes (continued)

Conducting assessments and strategic planning
Benchmarking and exploring cross-institutional analyses

Documenting the salary investment of a university’s contributions of scholarship for
the public good

Mapping the locations of partnerships

Assisting faculty networking efforts in particular communities and/or around specific
topics

Supporting faculty development efforts

Cataloging engagement opportunities and outreach programs to promote public
access

Serving as a source of data for original research studies



T S
Utilizing Data about Community-Engaged

Scholarship: Institutional Reports

Michigan State University Outreach & Engagement Measurement Instrument Report 1/1/2009 - 12/31/2009

#1a: University-wide Summary

Coliege Academic !n,m Number of E!ol:!ness by Design: # of resp #resp Attend Activity helped generate Value of

time committed | respon- intdicating outreach contributed to... indicating or Partici- revenue for partners'
to outreach dents | activity pants in-kind
berof | C Studert Inlernsh | Resesrch | Slewwrd | focused on,. University Partners contribution
FTE Salary | Tesponses” ﬁ:’;’"’:’“ bY | Emuines (Ratch | Oped, | atan | Oveeety
Value I55ueS Panty
ARTS & HUMANITIES, RESIDENTIAL COLLEGE IN 133 537,884 4/8 & 5 1 g 2 - 4 1,455 $4,000 50 $1,750
COLLEGE OF AGRICULTURE & NATURAL RESOURCES | 4s7a  saoosos1| 132208 153 155 m 156 154 43 &5 205085 | $30801505 5116806057 §2.142.317
COLLEGE OF ARTS AND LETTERS 038 gmaazos |  sesas 72 il 36 44 El s 56 58,445 3848 493 &4 083 800 5200235
COLLEGE OF COMMUNICATION ARTS AND SCIENCES 578 $540,573 | 25043 40 35 12 24 20 8 18 24 448 $6,181.292 385,000 $160,415
COLLEGE OF EDUCATICN 581 sarTE3e| 13047 9 14 10 12 10 7 ] 60,687 37216853 50,000 $10,800
COLLEGE OF ENGINEERING 507 487110 2804 24 ET| 20 28 18 4 20 31,702 $4,442 182 $656 000 £110,595
COLLEGE OF HUMAN MEDICINE 483 seeg 207 | 15023 14 13 1 13 12 & 10 10,344 31,460,002 $400,000 $107,755
COLLEGE OF MUSIC 280 §205,211 711 10 10 2 5 7 1 8 10,730 3335513 45,500 $124,693
COLLEGE OF NATURAL SCIENCE 448 $376,621 35150 35 48 25 7 28 2 20 12485 3803 028 5478491 $30,805
COLLEGE OF NURSING 334 g3zt 783| 1420 18 18 & 15 8 3 15 5834 $4348.125 $35,000 $85.986
COLLEGE OF OSTEOPATHIC MEDICINE 531 seans03| 1929 24 21 7 18 = 2 10 16918 | $22,301.000 $5585000 | 53,907,140
COLLEGE OF SCCIAL STIENCE 041 52360116 B5/135 17 94 57 104 83 48 75 o750 | $15015.345 33555956 | 51702708
COLLEGE OF VETERINARY MEDICINE 807 ssa1421| 27043 26 L 21 23 22 0 13 15,473 $1,412.000 $50,000 $92.323
ELI BROAD COLLEGE OF BUSINESS rr1 sromoer| 24 38 a7 23 25 25 5 15 215,538 $4,273.000 $1.803.000 $285.850
HONORS COLLEGE 027 $23,395 315 4 4 1 a 2 1 3 1,200 $25.000 510,000 5,830
INTERNATIONAL STUDIES AND PROGRAMS 138 $103,357 3B 5 5 rl 3 F 0 5 1,040 $200,000 $0 $181,920
JAMES MADISON COLLEGE | 0ss 541,672 BRI 9 8 8 8 1 0 ] 201,399 $273,000 50 £10,500
LYMAN BRIGGS COLLEGE 070 563,413 12 18 16 7 5 1 g 3,455 30 $50,002 £300
MICHIGAN STATE UNIVERSITY EXTENSION 500 $£382,620 9118 15 7 5 7 1 4 6 8699 §1,360,387 364 818,700 $181,335
NATL SUPERCONDUCTING CYCLOTRON LABORATORY | 014 $13,020 315 5 4 1 2 2 0 4 10,183 %0 0 7,004
PROVOST AND OTHER CENTRAL OFFICES 2367 s1ese7a|  s2re0 72 55 k1] a1 44 24 48 779,510 $8,635917 $3715000 |  $5951.059
173.50 $14,876,003| 5751925 $111,814,472 $15,349,447
*The number of "responses" may be greater than the number of “respondents,” since each respondent who indicated involvement in outreach and engagement had the opportunity to describe those activities
in either one or two Areas of Concem -- each such description is counted as a seperate response, Therefore, there may be more “responses” than “respondents.”

University-wide Summary Data



|nstitutional Reports (continued)

Michigan State University Outreach & Engagement Measurement Instrument Report

#1b: University-wide Summary by Area of Concern:

i/1/2009 - 12/31/2009

Area of Concern Academic staff | Numberof | Boldness by Design: # of responses " # responses Attandees Activity helped generate Value of
time itted P r intdicating outreach rib d to.. indicating or Partici- revenue for partners’
to outreach activity pants in-kind
Communiy. | Student Intesnst] | Resesrch | Stewerd | focused on... University Partners contribution
Econmic & | Expensnce | Reach Cppa ship &
[ g ramy o | P
Value Issues
Access.
Business and Industrial Development 1353 31,421,620 = 48 a4 7 a2 38 10 17 120727 §11,275,230 $65,800,000 $567,930
Children. Youth, and Family (non-school related) | 1497 §1,202.778 83 78 54 24 a8 51 28 52 57,350 $8,674 504 $2,945 840 35,018,700
Community and Economic Development 1184 $1,028,077 78 72 57 38 a8 a7 32 42 124 918 $5,034 875 $8,077 300 $413 834
Cultural Institutions and Programs o84 S766,616 83 72 70 4 a4 47 14 58 605,468 $2,428,358 5846 500 $506 489
Education, Pre-Kindergarten through 12th Grade 2283 $1.537,081 131 101 115 39 64 72 34 77 135,322 $8,520,508 $3,074 516 32,208,585
Food, Fiber Production, and Safety 17.90 $1,566,715 71 48 45 43 57 49 2 14 50,967 $21,476 673 $16,588 701 $571,784
Governance and Public Policy 504 $548,432 44 2 23 17 az 28 10 13 35254 $2,403,601 $2,605,001 $217 664
Health and Health Care 1672 31,710,741 o5 80 84 3 70 52 18 a4 41,829 $28,143,220 $4,880 000 34 200,675
Labor Relations, Training, and Workplace Safety | 2359 5228558 10 ] 4 4 3 5 3 & 11,23 $4,275,305 $106,306 553 600§
Natural Resources, Land Use, and Envirenment 1472 §1,227,506 70 50 48 35 51 54 14 12 180,203 $4,711,821 $100,472,066 623,10
Public Safety, Security, and Corrections 479 5409.114 13 a 11 2 1 8 5 5 4071 $1,823,852 3525000 $168,300
Public Understanding and Adult Learming 1211 51,010,665 66 75 [ 40 54 46 12 48 352,816 $6,807 738 $57,502 $140,664
Science and Technology 1048 $838 452 o 53 76 50 74 50 2 33 53,256 $5,238,208 382361 $260 604
Total 157.41 $13,493,252| 925 726 669 401 598 548 191 419 1,863,502 | $111,814,472 $205,712,406]| $15,349.447
. - .
#1c: University-wide Summary by Form of Engagement for:
: | Academic staff | Numberof | Boldness by Design: # of responses  # responses Attendess | Activity helped generate Value of
Form of Engagement the activity took time itted P r intdicating outreach ributed to... indicating or Partici- revenue for partners’
to outreach activity pants in-kind
Commainky, | Student Inteenat] | Resesrch | Seward | focused on.., University Partners contribution
Econmic & | Expenence | Reach Opps shp <
FTE Salary Family lE"m D"'::"’
Valus Issues oS A
Cinical Sarvice 8.04 5705.674 20 24 25 ] 14 18 [ 13 23254 $1,208,002 380,000 s70.918
ExparientiallSenvice-Leaming 8.10 SB0M,526 51 48 a3 20 26 40 10 34 98,482 $1,222,750 $2 662,000 35,842,629
Outreach Instruction: Cradit Courses and Frograms 894 $558 214 a7 7 33 24 22 2 7 16 37,445 £20,835,355 3408 507 34 203 782
Qutreach Instruction: Non-Credit Classes and Programs 2479 31,083 618 110 at a1 £ 50 85 17 &2 79,163 £11,475,385 $1,274,307 §2,015,100
Quireach Instruction: Public Events and Understanding 1383 31,052 440 145 118 16 70 73 77 28 84 605,419 $5605,05% $4 566 500 §273.431
Quireach Ressarch and Creative Adivity 5649 $5311,172 284 242 208 135 2% 184 73 136 842,468 $49,472,407 $115,951,302 31,647 645
Technical or Experi Assistancs ri 33,300,612 258 175 158 110 177 144 50 74 173,261 §21,986,527 $60,759,700 51,165 848
Total 157.41 $13,493,252| 925 726 669 401 598 548 191 419 1,863,502 | $111,814, 472 $205,712,406| $15,349,447

“The number of "responses” may be greater than the number of “respondents,” since each respondent who indicated involvement in outreach and engagement had the opportunity to describe those activities
as addressing up to two Areas of Concern, each such description is counted as a separate response. Therefore, there may be more "responses” than "respondents,” and data from a particular respondent

may be counted under two Areas of Concern.
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Institutional Reports (continued)

Michigan State University Outreach & Engagement Measurement Instrument Report 1/1/2009 - 12/31/20009

#2: Summary by Dept for:

DEPARTMENT | Academic staff |Numberof |  Boldness by Design: # of responses | #responses | Attendees |  Activity helped generate Value of

time committed | respon- intdicating outreach contributed to... indicating or Particl- revenue for partners’
to outreach dents | activity pants in-kind
numberof | Communiy, | Shdent Internal| | Resesrch | Slewerd: | focused on.., University Fartners contribution
- - responses” E:mn& Experience | Reach | Opps. ship Uban | Diversity
Value i lssues and
ACCESS,
ANTHROPOLOGY SOCIAL ECIENCE 1,86 5149 859 121720 17 17 a 16 ] a 14 12,045 H47,000 347 500 5188 70
CRIMINAL JUSTICE 5,40 5421,541 EYRE 12 a 5 1 a a fi 13,015 45,576,805 $400,000 5149 000
CTR FOR ADW STUDY OF INTL DEVELOPMENT - G55 0.40 §21,688 112 2 2 2 2 2 i} 2 24 %0 30 50
ECONOMICS 027 538 06 3G & 2 2 4 4 4 1} 500 0 30 535,000
FAMILY & CHILD ECOLDGY -C55 400 Saa v gi14 14 ] & 13 10 -] 11 7,145 1,400,145 £146 516 511,513
GEOGRAPHY 205 5115538 3G & 4 2 5 5] 4] 1} 2600 0 30 50
GLOBAL URBAN STUDIES 0,15 $25.740 111 1 1 1 0 1 ] 200 0 0 50
HISTORY 0.a2 543 881 ard o 4 1 4] 1 9 24,652 £805,000 30 50
INST FOR PUBLIC POLICY AND SOCIAL RESEARCH 0.70 $66,665 142 o q a 2 1 i} il 175 $1,350,000 30 50
POLITICAL SCIENCE 0,20 527, 546 213 1 2 1 2 4] 4] 1} 14,520 H50,000 0 50
FSYCHOLOGY SOCIAL SCIENCE 233 5339 480 S8 T & 2 5 7 5 5 2658 £1,923,000 1,450,000 $182 450
FUBLIC UTILITIES INSTITUTE 1.00 $138, 15 112 2 il 2 2 2 2 i 1,300 $744,000 30 §120,000
SCHOOL OF PLANNING DESIGNACONSTRUCTIONCSS 0.10 38,778 112 2 2 2 0 Z Z 0 45 30 30 50
S0CIAL SCIENCE DEAN 050 40,502 112 2 2 2 2 2 0 2 150 500,000 30 37 400
SOCIAL WORK a.ya SE33.477 24y 42 34 18 35 28 12 a2 17,953 $2,527,595 1,511,940 068 634
SOCIOLOGY S0CIAL SCIENCE 07s 78,400 213 3 2 1 3 2 3 2 68 30 30 50
Total 3041 $2,360,116] B5/135 117 94 57 104 83 48 75 97,050 | $15,015,345 $3,555,956| 51,702,706

*The number of "responses” may be greater than the number of “respondents.” since each respondent who indicated invalvement in outreach and engagement had the opportunity to describe those activities

in either one or two Areas of Concemn - each such description is counted as a seperate response. Therefore, there may be more "responses” than "respondents

College-level Summary Data
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Data about MSU Outreach and Engagement (2004 - 2011)

Annual University-Wide Survey of Faculty and Academic Staff:
Outreach and Engagement Measurement Instrument (OEMI)

2,942 = Distinct (non-duplicative) respondents have completed the survey

82.8% = Respondents report that they have participated in some form of
outreach and engagement

$137,242,656 = Collective investment by Michigan State University in
faculty and academic staff time devoted to addressing the concerns of the
state, nation, and world through engaged scholarship (based on the actual
salary value of time spent, as reported by respondents)

7,126 = Project reports submitted by respondents

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University,
2011. The Engaged Scholar Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from
http://engagedscholar.msu.edu/magazine/volume7/default.aspx.



http://engagedscholar.msu.edu/magazine/volume7/default.aspx�

TELLING MSU’S ENGAGEMENT STORY

Number of Student Registrations for Service-Learning
Received and Accommodated (2002-2012)

- gﬂzssl
7073

2002-2003
2003-2004 ‘
2004-2005

PERCENTAGE OF REGISTRATIONS

2005-2006

2006-2007 T

2007-2008
2008-2009 ‘

2009-2010

REPORTING YEAR

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University,
2011. The Engaged Scholar Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from
http://engagedscholar.msu.edu/magazine/volume7/default.aspx.



http://engagedscholar.msu.edu/magazine/volume7/default.aspx�

Data about MSU Outreach and Engagement (2011)

816 = Faculty and academic staff survey respondents

$12,962,951 = Collective investment by Michigan State University in faculty
and academic staff time devoted to addressing the concerns of the state, nation,
and world through engaged scholarship (based on the actual salary value of
time spent, as reported by respondents)

95.6% = Respondents whose outreach contributed to achieving Boldness by
Design (BBD) imperatives:

75.3% = Enhanced the student experience

73.4% = Enriched community, economic, and family life
43.9% = Expanded international reach

66.9% = Increased research opportunities

55.7% = Strengthened stewardship

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University,
2011. The Engaged Scholar Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from
http://engagedscholar.msu.edu/magazine/volume7/default.aspx.



http://engagedscholar.msu.edu/magazine/volume7/default.aspx�

Data about MSU Outreach and Engagement (2011)

Forms of Engagement Reported by MSU Faculty and Academic Staff in 2011

Clinical Service Experiential/
3% Service-Learning
6%

Outreach Research
and Creative Activity

20% Public Events and

Understanding
16%

PERCENTAGE OF RESPONSES

Non-credit
Classes and
Programs
17%
Technical
or Expert
Assistance

24%

Credit Classes
and Programs
5%

Note: The number of "responses” is greater than the number of "respondents." Respondents were given the opportunity to
describe their engagement activities for up to two areas of social concern; each description was counted as a separate
response.

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University,
2011. The Engaged Scholar Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from
http://engagedscholar.msu.edu/magazine/volume7/default.aspx.



http://engagedscholar.msu.edu/magazine/volume7/default.aspx�

Data about MSU Outreach and Engagement (2011)

Forms of Outreach Cross-Tabulated with Societal Concerns for 2011

Il Technical or 1o - T
Expert Assistance

B Public Events 120
and Understanding

[ Clinical Service 100

Experiential/
Service-Learning

W Non-Credit Classes 60
and Programs

I Credit Courses 40
and Programs

W Outreach Research
and Creative Activity

PERCENTAGE OF RESPONSES

Note: The number of "responses” is greater than the number of "respondents." Respondents were given the opportunity to
describe their engagement activities for up to two areas of social concern; each description was counted as a separate
response.

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University,
2011. The Engaged Scholar Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from
http://engagedscholar.msu.edu/magazine/volume7/default.aspx.



http://engagedscholar.msu.edu/magazine/volume7/default.aspx�

Institutional Reports (continued)

Tailored Briefing Materials
Faculty Respondent Reports e

Main Menu | Wew Detailed Repart | Print this page | Log out Survey of MSU Farulty and Academic Staff’
MSU Activities in SE Michigan
(Lenawee, Livingston, Macomb, Monroe, Oakland, St. Clair, Washtenaw, and Wayne Counties)
Outreach and Engagement report for HIRAM E FITZGERALD For President Simon’s Presentation in Detroit on February 24, 2009
Printed on Tuesday, December 04, 2007 Project Title
January 1, 2006 to December 31, 2006 Name/Department Project
OEMI Issue(s) Description Duration _Location Fartners
QOverall Effort Business And Brand Consortium Ongoing | 21 counties | Kelloggs, Achatz
77% of my total professional effort during this time period involved outreach activity, Industrial Omura, Glenn S. . including Pie Company.
Development Markeiing and Supply Chain Lenawee, Veterinary Clinic
. . Management Livingston,
Data about my Outreach and Engagement work in Children, Youth, and Glenn Omura created, designed, and Macomb,
Family (non—school related) implemented this program, Monroe,
60% of my outreach and engagement activities (that is, 46% of my professional effort) Qakland, St
primarily took the form of Outreach Research and Creative ..Bu:tl\.'lt\.lI addressing Clair,
Children, Youth, and Family (non-school related) as = x:s:;:':;‘:

o wark enrlched community; economic.and family/fi Business And | Ford Motor Company Usability Wayne Ford Motor

This work increased research opportunities. * I il Worksh
This work strengthened stewardship. AnalySlS Of Data COlleCted thro“! I;:::I[::mem El‘;i':f;e,c,l'!;fr.'ham’ Compiny
Of my effort in this area, 50% was directed at institutio Usability & Accessibility Center

Michigan. Specifically, 50% was directed at Jackson. the OutreaCh Measurement Michael Elledge presented usability

This work was designed to impact people and issues with l workshop to 9 members of Ford
and Lenawee. m Motor Company Creative Services
198 people participated in this-[outreach Research and nStru ent Department. It was a highly

This work was instrumental in securing $300,000 in gifts| September, 2003 interactive session that introduced

and/or fees for the University. ::le E@;Igl:ty']}n:ésfni}ccl:ﬂiques of
he 0 Ford, leading o

discussion of their own policies and

Data about my Outreach and Engagement work i Pilot Test of the Outreach Measurement Instrument (OMI) Seosediies, P
40% of my outreach and engagement activities (that is, Business And | Internship Development Ongoing | 9 counties | Kohl's, Target,
primarily took the form of Outreach Research and Crea The Office of University Outreach and tas developed a survey i Industrial Good, Linda K. including Macy's, JCPenney,
and Health Care. faculty can report how they are involved in applying their scholarly skills to helping ped Development | Department of Advertising Macomb, and Sears
This work enriched community, economic and family i organizations address pressing issues facing them in Michigan and beyond. This survey) Linda Good de"e"‘Pﬁ‘d_“PP“"““"ies Oakland,

This work increased research opportunities. the Office’s overall effort to gather information that will allow MSU to"tell its story™ 4 for s}udems to engage in co- and
This work strengthened stewardship. my'm_d ways it serves the |1§l|)l|c wln_ch_mmms it, The survey is designed to collect bof ctlr:rll;qlar a!'ld mlernsh!p type Washtenaw
2,500 people participated in this Outreach Research and ?m:.ual.lre ‘h:_,:z: - ve_de:npum:. i o i :;:;?:é;i‘1:"3?;;;%:;’;;2““1}.
i i i i i nthe spring of 2003, University Outreach and E piloted the i wit] d f
Th‘ds WDFr 5 W?f '”Etr“m?”tal. in securing $120,000 in gifts departments in the areas of applied social and behavioral science (including the fields o students are having trouble
and/or fees for the University. commumications and business bt not edncation). Al faculty and academic staff in thod identifying appropriate co-curricular
departments were asked to complete the survey as a pilot test of the survey's usability a activities.

Description of my outreach work: Project or Activ informativeness, Business And | Interorganizational Information | Multiyear | Wayne AIAG, NIST, and
I am describing my outreach wark in Children, Youth, ar Industrial Systems Integration Through began GM for automotive;
related) ; Development Industry-Wide IS Standardization | 2007 EPCIS for retail;

: Results of the Pilot Survey Steinfield, Charles MISMO for
Telecom, Information Studies & mortgage
Coppright © 2007 Michigan State University Media
Return on Investment 4 s . .
Investigators are conducting detailed
Responses Lo the ﬂnng 2003 pilet survey revealed that in nearly 32% of their overall ¢ cases studies of standards-making
faculty and academic staff in these were engaged with organizations and g| efforts in three industries:

outside the academy in applying their scholarship to address pressing issues facing thos|
a'g,aruzauons and communities and/or offering credit and non-credit instruction to non-{
That effort i ani of i $2.2M s dollars P
making (o insuring thet the University® sk.nuwlulg.n. mmm_t.:::r:}ua:d Ty |ntarmal1o_n sysiems sml.]dards' 1
nity. In addition, faculty and academic staff report that their outreach work Y i y\'!lal factors enable industry
$11,375,250 to the University to support that work and, further, that their outreach worl participants to overcome
ibastad 1o tha ££17 403 () in orants and auoedad 1o thair competitive issues and develop

industry-wide standards that can

College/Unit Level Analyses uanos restes use of

automotive, retail (apparel), and
mortgage. The focus is on




Institutional Reports (continued)

Qutreach & Engagement Measurement Instrument {QEMI): 2008 Administration December 2010

Outreach and Engagement Measurement Instrument

2009 Administration

Report

December 2010

MUTURL RESPECT

Texas Tech University, Office of Planning and Assessment

Accreditation and Institutional Self-studies



Institutional Reports (continue

Outreach & Engagement Measurement Instrument (OEMI)

i i i i MICHIGAN STATE
Michigan State University Survey 2011 MICHIGAN STATE
Engagement Activities from January 1, 2011 through December 31, 2011

Summary reports by geographic areas
Reports on this page include respones based on effort and projects.

Summary for Geography for College Of Natural Science
‘Qutreach and 1/1/2011 and 12/31/2011

College Of Natural Science
Biochemistry & Molecular Biology Cns

Countries
Germany 1 response
Hoffmann-Benning, Susanne Area: Science and Technology

Biological Science Program
MNo users in this group reported any outreach directed at any geographic locations.

Biomedical Laboratory Diagnostics Program
Cities or other places of interest

Grand Rapids 2 responses
Gerlach, John Adam Area: Science and Technology
Gerlach, John Adam Area: Health and Health Care
Countries
Brazil 2 responses
Gerlach, John Adam Area: Science and Technology
Gerlach, John Adam Area:  Health and Health Care
Chemistry
Cities or other places of interest
East Lansing 3 responses
Dantus, Marcos Area: Business and Industrial Development
Martissey, David 1 Area: Public Understanding and Adult Leaming
Severin, Kathryn G Area: Education, Pre-Kindergarten through 12th Grade
Jackson 1 response
Morrissey, David ] Area: Public Understanding and Adult Leaming
Counties
Barry 1 response
Severin, Kathryn G Area: Education, Pre-Kindergarten through 12th Grade
Calhoun 1 response
Severin, Kathryn G Area: Education, Pre-Kindergarten through 12th Grade
Clinton 1 response
Severin, Kathryn G Area: Education, Pre-Kindergarten through 12th Grade
Eaton 1 response
Severin, Kathryn G Area: Education, Pre-Kindergarten through 12th Grade
Ingham 6 responses
Dantus, Marcos Area: Business and Industrial Development
Morrissey, David ] Area: Education, Pre-Kindergarten through 12th Grade
Mortissey, David ] Area: Public Understanding and Adult Leaming
Morrissey, David ] Project: High School Oral examiner
Morrissey, David ] Profect: Science Cafe presentations
Severin, Kathryn G Area: Education, Pre-Kindergarten through 12th Grade
Ionia 1 response
Severin, Kathryn G Area: Education, Pre-Kindergarten through 12th Grade
Jackson 2 responses
Morrissey, David 1 Area: Fublic Understanding and Adult Leaming
Marrissay, David 1 Project: Science Cafe presentations
Shiawassee 1 response
Severin, Kathryn G : Education, Pre-Kindergarten through 12th Grade
Countries
Australia 1 response
Dantus, Marcos Area: Business and Industrial Development
Brazil 1 response

Geographic Data about Community-Engaged Scholarship
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Institutional Reports (continued)

f PUBLIC SAFETY \
AND CORRECTIONS
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Interactive Map of UK Engagement (EMI Data) © University of Kentucky

Future: Mapping Geographic Data about Community-Engaged Scholarship



Utilizing Data about Community-Engaged

Scholarship: Recognition Programs

Michigan State University Outreach Scholarship
Community Partnership Award

» Recognition of a faculty member and his/her partner
 Joint presentation and shared stipend
» Conferred annually since 2006

Department of Turning Point, Inc.
Psychology, College of -
Social Science




Recognition Programs (continued)

Outreach Scholarship W.K. Kellogg Foundation Engagement
Award

 Competitive recognition program organized by the Association for Public and
Land-grant Universities (APLU)

 Awarded annually since 2007
« MSU projects recognized in 2009 and 2011

» Recipients compete for the C. Peter Magrath Community Engagement Award

The Adolescent Diversion Project
William S. Davidson, Jr.

University Distinguished Professor,
Department of Psychology

College of Social Science

Working Together to Improve the Lives
of People Affected by Epilepsy in Zambia
Gretchen L. Birbeck

Associate Professor and Director,
International Neurologic and Psychiatric
Epidemiology Program

College of Human Medicine and

College of Osteopathic Medicine
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Utilizing Data about Community-Engaged

Scholarship: Communication ——

The Engaged Scholar Magazine
engagedscholar.msu.edu

e Published annually
— Distributed to MSU faculty and academic staff, community leaders, and others

» Goals of the publication:

— Encourage faculty to do outreach/engagement work, with emphasis on
community-engaged research

— Provide examples of what community-engaged scholarship can look like
across disciplines

— Provide information about resources available to support this work
— Explore/elucidate theories and models (scholarly basis for the work)

THE ENGAGED

SCHOLA R~



http://engagedscholar.msu.edu/�

ommunication (continued)

Snapshot of Outreach and Engagement at Michigan State University, 2011

Sponsored by MSU's National Collaborative for Forms of Engagement Reported by MSU Faculty and Academic Staff In 2011
the Study of Unlversity Engagement (NCSUE), the

COutreach and Engagement Measurement Instrument
(DEMI) gathers data about the outreach activities Ciinkeal Sorvicn ey
of MSU faculty and academic staff. The Information aﬁ‘\:fc:gwm = Servi e
Is self-reported and participation In the annual 0%
survey Is voluntary. Data for 201 were collected
between January and March 2012 and represent
the eighth year of data collection; 816 faculty and
academic staff responded to the survey. Since
2004, 2,942 distinct (non-duplicative) respondents
have reported thelr outreach and engagement
through the OEMI. For this snapshot, OEMI data are
augmented with data from the service-leaming and
chvic engagement student registration system. “”,ﬁ'“

PERCENTAGE OF RESPONSES

wehmicl
or Expert

OEMI results for 20M
Include the following:
512,962,951

Value of salary Investment by MSU faculty H
and academic staff In addressing Issues (=2 -
™

Forms of Outreach Ci with Socletal € for 2011

M Tochnical or
Expert

of publlc concern (data from those reporting
outreach activities on the OEMI) et s

Experiontisl/

Service-Laarming
95.6% e
Respondents whose outreach .En:'(m
contributed to achleving Boldness W Cutrsach Bessarcn
by Design (EED) Imperatives: ‘and Craativ Activity

75.3% the student rl

NUMBER OF RESPONSES

7Z.4% Enriched community,
economlc, and famlly life

43.9% Expanded International reach
66.9%

55.7% Strengthened stewardship

580
Number of Student Registrations for Service-Learning
Number of spacific projects/activities reported Recelved and Accommodated (2002-2012)

Of the respondents who described
speclfilc projects/activities:

84.9% Reported working
with external partners

88.4% Reported having created Intellectual
and

86.2% Reported that thelr outreach
work Impacted thelr scholarly
or teaching practices

HUMBER OF REGISTRATIONS

MICHIGAN STATE
UNIVERSITY

University Outreach —
and REPORTING YEAR s

Matlaral Cellaberative for the
Sty of Univeriny Engagement

Data Visualizations for MSU Publications




Communication (continued)

The Engaged Scholar E-Newsletter

 Published four times during the academic
year to supplement The Engaged Scholar
Magazine

— More frequent publication schedule allows for
timely stories and announcements, and
updates about upcoming events, partnership
and funding opportunities

e Each issue contains:

— Two MSU engaged scholar stories

— Astory about MSU's priority for community and
economic development in the 215t century

— Announcements and events

« Engaged Scholar stories are

s

Home

The Engaged Scholar
Magazine

HIENGAGED

SCHOLAR

Urban ives

Wolume MNa. & features collaborative
partnerships and research on the diverse
issuas facing urban areas.

Hext Issue's Focus: Economic
Development. Available Fall 2011

Announcements

Journal of Community Engagemen
and Scholarship
Deadiine for Manuscripts: August 31, 2011

Tools of Engagement Leaming
Medules

Onlfine cumculum modules are available for
usa by MSU faculty to introduce
undergraduate students to the concept of
university-community engagement

M5 Graduate Cedificate in
Community Engagement
Progeam prepares graduale students for
academic careers that integrate

with
It offers students a transcrpt notation

now also linked through
social networks

[ ARS et st 6
s

e ot gt
Nacanon lemigas
prewney

Vil e 1

ey have the

ions: September 16,

e Engaged Scholar

THE ENGAGED

CHOLAR &-ewsteier

MICHIGAN STATE
UNIVERSITY

3]

Magazine E-Hewsletter Speaker Series About Contact

In This Issue

[Apnil 2011]

Featured MSU Engaged Scholars
* Projects by Bitbeck and DeLind Represent MSU for Prestigious
Regional and National Awards
* Denise Holmes and Tracy Thompson: Helping Kids Make
Healthy Choices in Grand Rapids

MSU Priorities
* Transforming Transporation Research Comidor Consortium

In Every lssue

Featured MSU Engaged Scholars

Gretchen L. Birbeck, M.D., M.P.H,
D.TMH,, FAAN

Director, Inteenational Newrslogic and
Peychistric Epidemiology Program
Associate Professor

Colege of Human Medicne

Cokege a1 DSISOPAINIC MATICHE

Laura B. DeLind, Ph.D.
ior Academic Specilst
Deparimend of Anthrapoiogy
Colege of Socal Science
Wisting Assistant Professoe, Rescientisl Colege in the Arts and Humandies.

Projects by Birbeck and Delind Represent MSU for
and Awards

For the third conseculive year, two outstanding projects were selected to
represent Michigan State University in a national award program that
recognizes university-community partnerships. The projects were placed in
consideration for the regional W. K. Kellogg Foundation Engagemant Award
and the national C, Peter Magrath University/Community Engagement
Award, baged on the recommendations of Prasident Lou Anna K. Simon
and Provost Kim A Wilcax. The nominations were submitted in March

Du Gremmn L Birbeck associate profassar and director of the Intemational

gic and Paychi Program, works with people
affected by epdepsy in Zambia. Dr. Laura B. Delind, senior academic
specialist in the Department of Anthropology and visiting assistant professor
in the Residential College in the Arts and Humanities, is the catalyst for a
local effort to develop 3 food system infrastructure in an urban area long
regarded as a “Yood desed.” . read more

Denise Holmes, Ph.D.

Assaciate Dean for Government Relations and
Outrench

Director of the instiute for Healh Care Studies
Caloge of Human Medicre

Helping Kids Make Healthy
Choices in Grand Rapids

Through a series of conversations with
Blug Cross Blue Shield of Michigan,
Denise Holmes, Associate Dean for Government Relations and Outreach in
MSLU's College of Human Medicine and Directar of the Institute for Health
Care Studies, devaloped a project aimed at addressing the peoblem of
childhood obesity in Michigan. specifically in Grand Rapids.

Project FIT aims to mevent childhood obesity by pramating healthy
dfestyles in schaols and the sumpunding communities. The project is a
amana many MSIL four Grand Ranids oublic

FEZO0EEDES W

<
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Utilizing Data about Community-Engaged

Scholarship: Public Access

Catalog Websites of Opportunities and Resources for the Public

« MSU Statewide Resource Network e Spartan Youth Programs

— Developed for working professionals — Developed for the parents of pre-k
through middle school children and high

— Catalog of MSU expert assistance and
school students

information continuing professional education
programs — Catalog of MSU precollege programs,
camps, activities, and other resources for

— Searchable by topic, geography, program type, :
children and youth

and keyword
— Searchable by topic and grade level

STATEWIDE

MICHIGAN STATE i
UNIVERSITY | andEngagement =y

msustatewide.msu.edu spartanyouth.msu.edu



http://msustatewide.msu.edu/�
http://spartanyouth.msu.edu/�

Alignment: Organization Design Components

1. Organization culture

— The basic assumptions, values, and norms shared by
organization members

— Blending Research University with Engagement Scholarship

2. Strategy

— The way an organization uses its resources to gain and sustain a
competitive advantage

— Building university-community partnerships, interdisciplinary
teams, cross-university collaborations

3. Structure
— How attention and resources are focused on task accomplishment
— Marketing and rewarding university-community partnerships



Alignment: Organization Design Components

4. Technology

— The way an organization converts inputs into products and
services

— Technology transfer, innovation, business, regionalization
partners

5. Human resource systems

— The mechanisms for selecting, developing, appraising, and
rewarding organization members

* Rewarding engagement scholarship

6. Measurement systems

— Methods of gathering, assessing, and disseminating information
on the activities of groups and individuals in organizations

 Including engagement scholarship in faculty report systems



Alignment

 Diagnosis involves understanding each of the parts in the model
and then assessing how the elements of the strategic orientation
align with each other and with the inputs.

 Organization effectiveness is likely to be high when there is
good alignment.

 Recognizing that the component parts of a system, when
blended, generate new system properties. Thus a dynamic
system is always different from the sum of its parts

Mission Statement
Core Values
Executive Management Leadership
Organizational Practices
Faculty and Staff Commitment



BT
Contact Information

Hiram E. Fitzgerald, Ph.D., fitzger9@msu.edu
Associate Provost, University Outreach and Engagement
University Distinguished Professor, Psychology

Burton A. Bargerstock, M.A. bargerst@msu.edu
Director: National Center for the Study of University Engagement
Director: Communications and Information Technology

University Outreach and Engagement
Michigan State University
219 South Harrison Road

Kellogg Center, Suite 22
East Lansing, M| 48824-1022

Phone: (517) 353-8977
Fax: (517) 432-9541

E-mail: outreach@msu.edu
Web: outreach.msu.edu

MICHIGAN STATE | university Outreach
UNIVERSITY | andEngagement

© 2013 Michigan State University Board of Trustees
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