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Collecting Data about Community-Engaged
Scholarship and University Outreach at MSU

For quite some time, Michigan State University has worked on
defining, assessing, measuring, advocating, and supporting
engaged scholarship and university outreach.

» Historical Context for Collecting Data
» Definitions and Assessing Quality

« Qutreach and Engagement Measurement Instrument (OEMI)
* Progress: OEMI and Complementary Data Collection at MSU

« Utilizing Data about Community-Engaged Scholarship and University
Outreach



Defining Outreach and Engagement

“Outreach [and engagement] is a form of
scholarship that cuts across teaching,
research, and service. It involves generating,
transmitting, applying, and preserving
knowledge for the direct benefit of external
audiences Iin ways that are consistent with
university and unit missions.”

Provost's Committee on University Outreach. (1993, 2009). University outreach at Michigan State University: Extending knowledge to serve society.
East Lansing: Michigan State University. Retrieved from http://outreach.msu.edu/documents.aspx .
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Outreach and Engagement Takes Many Forms

Engaged Research and Engaged Teaching Enaaced Service
Creative Activity and Learning gag
« Community-based research * Online and off-campus education « Technical assistance
. Applied research . Contlnwhg education « Consulting
» Occupational short course, « Policy analysis
» Contractual research certificate, and licensure programs

, , i ) » Expert testimony
» Demonstration projects  Contract instructional programs
- . * Knowledge transfer
* Participatory curriculum S o _
development » Commercialization of discoveries

» Program evaluations . * Creation of new business
9 * Non-credit classes and programs ventures

* Conferences, seminars, and

* Needs and assets assessments

* Translation of scholarship through

presentations, publications, and * Clinical services

_ workshops . _
web sites . . * Human and animal patient care
» Educational enrichment programs
 Exhibitions and performances for the public and alumni

 Service-learning

 Study abroad programs with
engagement components

* Pre-college programs

© 2009 Michigan State University Board of Trustees



Historical Context for Collecting this Data
1993 — 1996

In its1993 report, the Provost’s Committee on University Outreach formally
recommended that MSU establish a system for measuring, monitoring, and
evaluating outreach. This system should have sufficient standardization to
permit aggregation at the unit, college, and University levels, and also offer
sufficient flexibility to accommodate important differences across
disciplines, professions, and units. (p. 14)
Review and revisions are made to several university reporting forms

— Faculty effort form (faculty time usage)

— Professional accomplishments form (products/artifacts)

— Contracts and grants transmittal documentation (proposed/received grants)
New narrowly-focused reporting instruments are created and fielded

— Annual off campus credit instruction report

— Annual noncredit instruction report

— Noncredit instruction module in the Course Load Instruction Funding and
Modeling System (CLIFMS)



Defining Quality Outreach and Engagement

1993 — 1996

» Points of Distinction: A Guidebook for Planning and Evaluating Quality
Outreach (1996), building attention for assessing engaged scholarship
— Quality is assessed across four dimensions:
— Significance
— Context
— Scholarship

— Impact
, { [
Significance Importance of W How serious are the issues to the scholarly community, specific m Documentation of issues and opportunities based an concrete m Indicators of demand/need.
Issue/Opportunity to  stakeholders, and the public? information; e.g., opportunity assessment, social economic ® Number of citations; issue addressed in the literature.
be Addressed W |s the target audience at particular risk or open to new opportunity? indicatars, stakeholder testimony, previous work. ® Financial and other resource contributions.
® What social, economic, or human consequences could result from not W Leaders in the field or public figures addressing the issue, W Number of participants.
addressing the issue? citing the need. W Calculation of opportunity cost in terms of resources (i.e., people,
® What competing opportunities would be set aside by addressing this issue? m The magnitude of the issue; i.e., size, trends, future directions. projects, revenues).
m Description of competing opportunities set aside.
Goals/Objectives ® Have all stakeholders agreed that the goals and objectives are valuable? B Narrative discussing scope and potential impact. B Projections of scope and potential impact.
of Consequence m |f the goals are accomplished, will there be a significant consequence or W All stakeholders understand the goals and objectives as stated. W Degree of opportunity to change the situation.
impact?  Increased visibility in community or profession; new structures
m Will value be added? created; new skills developed and knowledge generated.

Committee on Evaluating Quality Outreach. (1996, 2000). Points of distinction: A guidebook for planning and evaluating quality outreach. East
Lansing: Michigan State University, University Outreach and Engagement. Retrieved from http://outreach.msu.edu/documents.aspx.
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Defining Quality Outreach and Engagement
(continued)

DIMENSION

COMPONENTS

Context

Consistency
with University/
Unit Values and

SAMPLE QUESTIONS

W To what extent is the project consistent with the university's/unit’s mission?

® To what extent is the project a high priority among the external stakeholders?

m Does the plan recognize the relevance of ethical and professional standards
for the initiative?

EXAMPLES OF QUALITATIVE INDICATORS

m Comparison with explicit mission statements and goals.

B Plans recognizing ethical issues and regulations/guidelines to
assure compliance.

m Evidence of ability to work sensitively with external audiences

EXAMPLES OF QUANTITATIVE INDICATORS

m Number of contacts and planning meetings of stakeholders.
W Resources/methods used to promote program.
m Profile of audience; i.e., demographic characteristics.

ﬁlt?eﬁmder W Does the project demonstrate sensitivity to diverse audiences and interests? and key groups.
M s there an appropriate fit (consideration of the interests and well-being of all B Interviews with those potentially affected by the project.
participants) between the target audiences and the goals and objectives? m Comparison with stakeholder reports, proposals, letters of inquiry.
| Appropriateness ® To what extent does the project fit with the individual’s and the unit's | Evidence of scholarship related to project or prior work in the field. = Numbers and types of expertise involved; e.g., tenure-track facuity,
of Experﬁse available expertise and research? W Narrative showing degree of fit between project needs and academic staff, students, stakeholders, external consultants?
m To what extent does the project utilize appropriate expertise among the expertise deployed. = Number of stakeholders in leadership roles.
stakeholders and/or external sources? m Relevant offices and organizations involved in the project. m Related activities; e.g., years of experience, numbers of articles.
Degree of m To what extent do all the stakeholders participate in planning, defining m Language and structure of partnership agreements. = Number of partners or collaborative arrangements.

Collaboration

impacts, implementing, and assessing the project?

® To what extent is communication and interaction open and muiti-directional?

m Does the nature of the collaboration lead to timely and effective
decision-making?

® What contribution does the collaboration make to capacity building and
sustainability?

W |dentification, participation, and retention of all stakeholders.
® Gommunication logs and minutes of meetings.
m Progress report from stakeholders.

® Number of intra-institutional linkages.
= Number of inter-institutional linkages.
® Number of planning meetings.

® Percentage of deadlines met.

| Appropriateness W Is there an appropriate approach underlying the design; i.e., developmental, W Evidence of scholarship on the application of the method to = Number of instances of innovations in delivery; e.q., student involvement,
R’Iethudoiogical participatory? related issues. use of technology.
Approach ® Does the project utilize an appropriate methodology? W Evidence of adaptation during project implementation.
m How does the project recognize and accommodate for the variety of learning W Evidence that audience education level and learning style were
styles, ways of decision-making and taking action, and education levels of considered.
the stakeholders? m Process documentation by project director through journals, etc.
® Does the project have a comprehensive and informative evaluation plan?
| |s there a plan to determine whether or not the project/collaboration
will/should continue?
Sufficiency and W Are available resources sufficient to the scope of the effort? | Evidence of integration and creative use of multiple types = Amounts and types of the resources by source.
Creative Use of = To what extent are multiple sources and types of resources (i.e., human, and sources of resources. B Changes in extramural funding for outreach activities.
Resources financial, capital, volunteer, etc.) being utilized? ® New funding sources identified and leveraged.

| Are the goals/objectives realistic considering the context and available
resources?



Defining Quality Outreach and Engagement
(continued)

DIMENSION

COMPONENTS

SAMPLE QUESTIONS

EXAMPLES OF QUALITATIVE INDICATORS

EXAMPLES OF QUANTITATIVE INDICATORS

Scholarship

I Knowledge mTo wha(lex;er.lz is the project shaped by knowledge that is up-to-date, ] Annntateq narrative showing v{hat sources of knowlgdge are used; i.e., & Number of cruss-_d&scip]inary resources utilized.
Resources cross-disciplinary, and appropriate to the issue? - community assessments, previous works, and applied theory. ® Number of years in positions.
m s knowledge in the community or among the stakeholders utilized? = Quality and fit of the citations, outside experts, or consultants. m Dates of citations.
B To what extent is there an awareness of competing methodologies, B Assessment of experience and accomplishments of major project participants ® Number of experts cited, participating.
replicable models, expertise, and/or writing related to the project? external to the university.
| Knowledge W How well are the project and its objectives defined? ‘ ) W Professional feedbat_:k on the clarity of the project. ) ) [] Num!_]er of in-house communications related to the project;
Application ® |s the project design appropriate to the context and does it recognize W input from community, stakeholders. students, etc., attesting that the project plan e.0., in-house documents, interim reports, newsletters,
the scope, complexity, and diversity? is clear, appropriate, inclusive, and understandable. e-mail messages, chat rooms, bulletin boards.
m To what extent is there innovation in the application of knowledge and m Reflective narrative, rationale for project, and documentation of the design process. ® Number of citations from the literature circulated within the
methodologies? project.
® Does the plan foresee a potential new application of knowledge gained
for use in specific seftings?
W Does the plan include provision for ongoing documentation of activities,
evaluation, and possible midstream modification?
Knowledge W Does the project plan pose a new model or hypothesis in addressing the W Lessons learned documented. ] ® Number of times project cited, rgco_gnized. ]
Generation issues? . . m Assessment of scholarly merit by internal peer review process. m Number of acceptances for publications, speaking
m Was new knowledge generated; i.e., program hypotheses confirmed or W External review of performance by stakeholders relative to innovation, engagements.
revised, outcomes creatively interpreted, new questions for scholarship satistaction with approach and results. = Number of requests for consulting.
asked? m Project garnered awards, honors, citations relative to its scholarship. m Number of programs, curricula influenced by scholarly
® Were unanticipated developments appropriately incorporated into the resulls,
final interpretation of the results? W Publications in refereed journals.
B Professional speaking engagements.
Knowledge m Are the stake_hutdersland qu!ential inleresllngruups involved in under [ ] Stal_ceholder feedback. ! ) ) u Scope of involvement in inlerprg&z_itiun and dissemination;
Utilization and g the ? | Project generated a replicable, innovative model. .g., numbers and types of participants.

u s the knurwledge generated hay the projecthvailable for dissemination,
utilization, and possible replication?
m In what ways is the knowledge being recorded, recognized, and rewarded?

m Nature of groups or institutions applying knowledge generated.
W Case studies or examples of utilization.

® Number of different avenues chosen to communicate
results.



Defining Quality Outreach and Engagement
(continued)

DIMENSION

Impact

COMPONENTS

Impact on Issues,
Institutions, and

SAMPLE QUESTIONS

® To what extent were the project goals and objectives met?
m Did the products or deliverables meet the planning expectations?
m Were intended. unintended, and potential impacts documented and

EXAMPLES OF QUALITATIVE INDICATORS

® Description of impacts (i.e., significance and scope of benefits) on the issue,
stakeholders, and beneficiaries, to include:
Needs fulfilled, issues addressed, population or group involved in process.

EXAMPLES OF QUANTITATIVE INDICATORS

® Changes from benchmark or baseline measurements.
® Number of appropriate products generated for practitioners
and public (e.g. technical reports, bulletins, books,

Individuals interpreted? Institutional processes changed. monographs, chapters, articles, presentations, public
| Was that documentation rigorous, thorough, understandable, and defensible? Replicable innovation developed. performances, testimony, training manuals, software,
m Were stakeholders satisfied? Did they value the results and apply the ® Documentation such as program evaluations, surveys, letters, testimonials, computer programs, instructional videos, etc.).
knowledge? and media coverage. ® Number of products distributed.
| Is the project affecting public policy? Has it improved practice or m Testimony and validation from peer review. ® Number and percentage of beneficiaries reached.
advanced community knowledge? m Referrals to others and expression of interest by new groups. ® Number of contracts, patents, copyrights.
m Do impacts have commercial, societal, or professional value? m Assessments on learning outcomes by individuals, students, and stakeholders.
m How effectively are the products or results reaching the intended B Benefits resulting from changes in practice; e.g., knowledge applied, processes
interest groups? or approaches more efficient, circumstances improved.
® Result of changes in institutional and/or public policy.
W Evidence that knowledge is used in subsequent research, projects, or
public discussion.
| Sustainabilityand ™ To what extent did the project build capacity for individuals, institutions, ® Inventory of new or developed skills. W Quantitative changes in skills, technologies, behaviors,

Capacity Building

or social infrastructure; i.e., financial, technological, leadership, planning,
technical, professional, collaborative, etc.?
® To what extent did the project develop mechanisms for sustainability?
= To what extent did the project leverage additional resources for any partners?
W To what extent were undesired dependencies eliminated?

= Technology adopted and maintained.

= Surveys or reports of changed behaviors or attitudes.

m Activities and processes institutionalized.

® Networks activated.

® Cross-disciplinary linkages activated.

® Continued or alternative resources secured; e.g., funding, facilities.
equipment, personnel.

' Planned degree of disengagement or continuing partnership achieved.

activities, etc.
m Amount of resources generated to sustain the project.
® Amount of resources leveraged.
m List of facilities, equipment, personnel availabl
® Number of sites and cross-site linkages established.

University- B To what extent did the stakeholders come to d and app | Co-authored reports and presentations. W Number of new collaborations considered or established.
Commu nity each others’ values, intentions, concerns, and resource base? ® Opportunities for new collaborations established. ® Number of off-campus courses offered with syllabus
Relati ® To what extent was mutual satisfaction derived from the project? ® Testimonials from partners. modifications to accommodate nontraditional students.
elations W To what extent did the project broaden access to the university? ® Community partner participation in grading evaluating faculty/staff efforts. W Evidence of increased demand placed on the unit or
® To what extent did the project broaden access to the community? & Expansion of university/unit constituency. faculty for outreach.
® Role flexibility and changes that provide for greater university/community interaction.

Benefit to the | How does the project offer new opportunities for student learning and W Changes in quality or scope of student experiences. o m Amount of increased student support.
University professional staff development? ® Curricular changes (e.g. new syllabi, courses, curricular revisions). = Number of employ offers to stud

= How does the project lead to innovations in curriculum? W Teaching or research activities benefiting from outreach involvement, including cross- B Number of new courses and programs approved.

® How does the project inform other dimensions of the university mission?

® How does the project increase cross-disciplinary collaborations within
the university?

B How does the project increase collaboration with other institutions?

B How does the project assist the unit's or faculty member’s progress in
developing outreach potential and in using that potential to improve the
institution’s operations and visibility?

disciplinary research or program innovations.
® Enhanced unit reputation.
W Recognition in reward and accountability systems.

W Number of new cross-disciplinary or inter-university
collaborative efforts.

W Increased engagement of faculty or students in outreach.

m Amount of increased external or university support for
outreach.

W Revenue generated.




Historical Context for Collecting this Data

(continued)
1997 — 2005

MSU received the University Continuing Education Association Innovations
iIn Continuing Education Award for Points of Distinction (1998)

UOE began developing a university-wide data collection instrument
— Comprehensive reporting on outreach and engagement

— lIterative development process drawing on findings from pilot tests with
departments from different colleges, a whole college, faculty from across MSU
working in Lansing, recipients of a national award for engaged scholarship

MSU promotion and tenure guidelines were revised in 2001, aligning
documentation requirements with Points of Distinction

In 2002, MSU begins participating in national efforts aimed at identifying
measures (CIC, APLU/NASULGC) which continue today

The Outreach and Engagement Measurement Instrument (OEMI),
launched at MSU in 2004, has been used each year since



Historical Context for Collecting this Data
(continued)

2005 -

present

 MSU hosts representatives from over 60 universities in national invitational
conference on Benchmarking University Engagement (2005)

 OEMI data used to support institution-wide self-studies for HLC/NCA
accreditation and Carnegie classification in community engagement (2005)

» Research partnerships for use of the OEMI are developed

University of Connecticut (2005, pilot study only)

University of Kentucky (2005 — 2012)

University of Tennessee system (2006 — 2008)

American Association of Colleges of Pharmacy (2007 — 2008, pilot study only)
Kansas State University (2007 — present)

Texas Tech University (2009 — present)

Texas A&M University — Central Texas (2012 — ?)

 OEMI receives the University Continuing Education Association Outreach
and Engagement Community of Practice award for innovation (2007)

* Ongoing review of the Instrument and participation in national dialogue



Outreach and Engagement Measurement

Instrument (OEMI)

The OEMI is a survey that
collects data on faculty and
academic staff outreach and
engagement activities

-Process
—Conducted annually
—Institution-wide
—Online, open 24x7, January-March

—Reporting on effort in the previous
calendar year

- Respondents
—Individuals, not units
—Faculty and academic staff

Outreach & Engagement Measurement Instrument

OEMI

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at pemi@msu.edu or call 517-353-8977.

Michigan State University Survey 2012 MICHIGAN STATE

UNIVERSITY
Engagement Activities from January 01, 2012 through December 31, 2012

What is outreach and engagement?

Outreach/engagement occurs when a person's research, teaching, or service activity significantly engages that person's scholarly or
professional expertise with communities and/or organizations outside the academy with the direct goal of improving outcomes for those
who live and work in them. That is, outreach/engagement is scholarly activity conducted for the direct benefit of audiences external
to the academy: for example, non-traditional students, government agencies, industrial firms and associations, health and welfare
organizations, preK-12 schools, labor organizations, and the like.

Outreach/engagement is often like other faculty work that occurs on campus, but may differ in format; for example, by scheduling
instruction at times and in places convenient to a working adult, or by communicating research results in ways that an external
audience finds both understandable and usable. At its best engagement involves shared goals, expertise, resources, and results in
mutually identified benefits.

What is the OEMI?

In order to help increase public understanding of Michigan State University's outreach/engagement effort, the Provost's Office collects
data annually on faculty activities. The OEMI gathers numerical data about your cutreach/engagement along seven dimensions:

Time spent

Societal issues

Boldness By Design imperatives

Forms of activity

Locations

Non-university participants

External funding and in-kind support

The survey also asks for descriptive information about purposes, methods, impacts on scholarship, and impacts on the external
audiences for individual projects/activities. This information enables the University to showcase its faculty’s contributions to the public
that supports it.

Who should complete the OEMI?

All faculty, academic specialists, research associates, campus-based extension specialists, and visiting faculty should complete the
OEMI. Adjunct faculty, graduate assistants, administrative professionals, and other MSU employees are not included at this time.

If you did NOT participate in any outreach/engagement activities during this period, please log in and select "I did not participate in
any outreach/engagement activity during this period." in the first question.

What to report?

Outreach/engagement is an aspect of many different kinds of scholarly work, neither a separate sphere of activity distinct from
teaching or research nor identical with "service.” It is very likely that you will include activities on the OEMI that you may have
reported in other places as instruction, research, or creative activities. Thus, the first question on this survey asks you to
identify the percentage of your total outreach effort across all the categories of your academic work (i.e., instruction,
advising, research and creative activity, service, and administration). This work can take the form of:

Outreach Research and Creative Activity 2

Technical or Expert Assistance 2/

Outreach Instruction: Credit Courses and Programs 2!
Outreach Instruction: Non-Credit Classes and Programs 2/
Outreach Instruction: Public Events and Understanding 2
Experiential/Service-Learning 2/

Clinical Service 2|

Note: Throughout the survey, use the help icons (2/) for definitions and examples.

How to begin the survey?
To start the survey, proceed to the login page.

You will need your MSUNetID and password to log in. If you have trouble logging into the survey, contact the Administrative
Information Services (AIS) Help Desk at 517-353-4420, ext. 311.

MICHIGAN STATE  National Coliaborative for the Study of Universitv Enaagement

_—  — — —  Universitv Outreach and Engagement * Michigan State Universit

UNIVERSITY Kellogg Center » 219 S. Harrison Road, Room 93 « East Lansing, MI 48824
Phone: 517.353.8977 » Fax: 517.432.9541 + E-mail: cemi@msu.edu

University Outreach ® 2013 Michigan State University Board of Trustees

and Engagement MSU is an affirmative-action, equal-oppertunity employer.




Outreach and Engagement Measurement

Instrument (OEMI)

The OEMI is a survey that
collects data on faculty and
academic staff outreach and
engagement activities

- Data on faculty effort
—Time spent
—Societal issues addressed
—University strategic imperatives
—Forms of outreach and engagement
—Location of intended impact
—Non-university participants
—External funding
—In-kind support

- Data on specific projects
—Purposes
—Methods

—Involvement of partners, units, and
students

—Impacts on external audiences
—Impacts on scholarship
—Creation of intellectual property
—Duration

—Evaluation

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at pemi@msu.edu or call 517-353-8977.

Michigan State University Survey 2012 MICHIGAN STATE

UNIVERSITY
Engagement Activities from January 01, 2012 through December 31, 2012

What is outreach and engagement?

Outreach/engagement occurs when a person's research, teaching, or service activity significantly engages that person's scholarly or
professional expertise with communities and/or organizations outside the academy with the direct goal of improving outcomes for those
who live and work in them. That is, outreach/engagement is scholarly activity conducted for the direct benefit of audiences external
to the academy: for example, non-traditional students, government agencies, industrial firms and associations, health and welfare
organizations, preK-12 schools, labor organizations, and the like.

Outreach/engagement is often like other faculty work that occurs on campus, but may differ in format; for example, by scheduling
instruction at times and in places convenient to a working adult, or by communicating research results in ways that an external
audience finds both understandable and usable. At its best engagement involves shared goals, expertise, resources, and results in
mutually identified benefits.

What is the OEMI?

In order to help increase public understanding of Michigan State University's outreach/engagement effort, the Provost's Office collects
data annually on faculty activities. The OEMI gathers numerical data about your cutreach/engagement along seven dimensions:
* Time spent
Societal issues
Boldness By Design imperatives
Forms of activity
Locations

External funding and in-kind support

The survey also asks for descriptive information about purposes, methods, impacts on scholarship, and impacts on the external
audiences for individual projects/activities. This information enables the University to showcase its faculty’s contributions to the public
that supports it.

Who should complete the OEMI?

All faculty, academic specialists, research associates, campus-based extension specialists, and visiting faculty should complete the
OEMI. Adjunct faculty, graduate assistants, administrative professionals, and other MSU employees are not included at this time.

If you did NOT participate in any outreach/engagement activities during this period, please log in and select "I did not participate in
any outreach/engagement activity during this period.” in the first question.

What to report?

Outreach/engagement is an aspect of many different kinds of scholarly work, neither a separate sphere of activity distinct from
teaching or research nor identical with "service.” It is very likely that you will include activities on the OEMI that you may have
reported in other places as instruction, research, or creative activities. Thus, the first question on this survey asks you to
identify the percentage of your total outreach effort across all the categories of your academic work (i.e., instruction,
advising, research and creative activity, service, and administration). This work can take the form of:

* Qutreach Research and Creative Activity 2
= Technical or Expert Assistance 2/

* Qutreach Instruction: Credit Courses and Programs 2/

* Qutreach Instruction: Non-Credit Classes and Programs 2!
= Qutreach Instruction: Public Events and Understanding 2
* Experiential/Service-Learning 2/

 Clinical Service 2/

Note: Throughout the survey, use the help icons (2/) for definitions and examples.

How to begin the survey?
To start the survey, proceed to the login page.

You will need your MSUNetID and password to log in. If you have trouble logging into the survey, contact the Administrative
Information Services (AIS) Help Desk at 517-353-4420, ext. 311.

MICHIGAN STATE  Metional Collaborative for the Study of University Engagement

_—  — — —  Universitv Outreach and Engagement * Michigan State Universit

UNIVERSITY Kellogg Center » 219 S. Harrison Road, Room 93 « East Lansing, MI 48824
Phone: 517.353.8977 » Fax: 517.432.9541 + E-mail: cemi@msu.edu

University Outreach ® 2013 Michigan State University Board of Trustees

and Engagement MSU is an affirmative-action, equal-oppertunity employer.




o .
OEMI: Inside the Instrument

Outreach & Engagement Measurement Instrument

OEMI Overall Effort

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at cemi@mesu.edu or call 517-353-8977.

Details

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 1, 2012 through December 31, 2012

OEMI Main Menu

The buttons at the bottom of the page allow you to move from section to section. You will not be allowed to move to some sections
until you respond to previous sections. For example, you must complete the Overall Effort section before proceeding with the survey.

Most questions in each section are required and must be answered before the section will be considered "completed.” You may return
to a completed section at any time prior to the close of the survey to change your responses; if this would have a significant impact
on your other responses, the system will warn you about the impact.

If you are unable to complete a section you may return to it later after clicking the Logout link at the top of the page.

When you have completed all the required sections, a button will appear allowing you to submit your responses and provide feedback
about the survey. Even after you've submitted your responses, you can still review, edit, or update them until the survey closes.

Estimate Overall Effort
Select Social Issues
Provide Issue Details

Describe Projects 0 projects complete
Submit Survey and Provide Feedback Finish other parts first

View and Print Current and Prior Responses

All responses must be completed by Saturday, March 30, 2013 when the survey will be closed.
Click the button below to begin.

M ICH IGAN STATE National Collaborative for the Study of University Engagement

University OQutreach and Engagement » Michigan State Universit
UNIYERSITY Kellogg Center » 219 S. Harrison Road, Room 93 » East Lansing, MI 48824
Phone: 517.353.8977 » Fax: 517.432.9541 = E-mail: cemi@msu.edu
UniV@fSity Outreach © 2013 Michigan State University Board of Trustees

and Engagement MSU is an affirmative-action, equal-opportunity employer.




BRSO E——..
OEMI: Inside the Instrument (continued)

Outreach & Ehgagement Measurement Instrument

OEMI g

For help with the survey or how to complete it, see our Freguently fsked Questions. Contact us at pemi@msu.edu or call 517-353-8977.

Overall Effort Details Projects

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 1, 2012 through December 31, 2012

Overall Effort

For this period, what percentage of your time did you expend in outreach/engagement work? Count all work that has an
outreach/engagement component, namely, the portion of your teaching, research, and service that is conducted for the direct and
immediate benefit of audiences external to the academy. Include your time spent in planning, advising, and assessing as it relates to
outreach/engagement activity. Please enter the percentage of your time you spent in outreach/engagement work, not the percentage
of your time that may have been formally assigned to this function by your department or college.

(01 did not participate in any outreach/engagement activity during this period. To logout of the survey, select Next Section.

@ 1 did participate in outreach/engagement activity from 1/1/2012 to 12/31/2012.
What percentage of your professional effort was devoted to outreach/engagement during this period? 25 S

MICHIGAN STATE National Collaborative for the Study of University Engagement

University Qutreach and Engagement * Michigan State University
UNIVERSITY Kellogg Center » 219 S. Harrison Road, Room 93 # East Lansing, MI 48824
Phone: 517.353.8977 * Fax: 517.432.9541 * E-mail: cemi@msu.edu
Un‘lversity Outreach © 2013 Michigan State University Board of Trustees
and Engagement M5U is an affirmative-action, equal-opportunity employer.




BRSO E——..
OEMI: Inside the Instrument (continued)

Outreach & Engagement Measurement Instrument

OEMI Overall Effort

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at cemi@msu.edu or call 517-353-8977.

Details Projects

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 1, 2012 through December 31, 2012

Societal Issues

On what one or two societal issues did your outreach/engagement activities primarily focus? Select one or two issues from
the list below. The term "societal issues” as used in this survey refers to issues confronting society, not to academic disciplines or
methodologies. The survey results are meant to be used to report the scope of MSU academic staff's contributions to pressing societal
issues: enhancing educational outcomes, improving the economy through strengthening business and industry, etc. One vital societal
issue is increasing public understanding of how the findings of disciplinary study - in science, economics, cultural studies,
communication - apply to people's lives. Outreach/engagement activities focused primarily on that goal should be listed under Public
Understanding and Adult Learning or Education: PK-12, depending on the predominant age range of the audience.

MNote: Urban and diversity focus is asked in the next section.

Please note that we have provided definitions for those societal issues that might need additional clarification. Use the 2 icons to
expand or collapse additional explanations of the issues.
| Business and Industrial Development 2.
Children, Youth, and Family (non-school related)

| Community and Economic Development 2/
["] Cultural Institutions and Programs 7|
|| Education, Pre-Kindergarten through 12th Grade

| Food and Fiber Production and Safety
| Governance and Public Policy 2/
| Health and Health Care

| Labor Relations, Training, and Workplace Safety
|| Natural Resources, Land Use, and Environment
.| Public Safety, Security, and Corrections
Public Understanding and Adult Learning 7.
Science and Technology 2.

MICHIGAN STATE MNational Collaberative for the Study of University Engagement

University Qutreach and Engagement » Michigan State University

UNIVERSITY Kellogg Center » 219 S, Harrison Road, Room 93 » East Lansing, MI 48524
Phone: 517.353.8977 » Fax: 517.432.9541 » E-mail: cemi@msu.edu

University Outreach @ 2013 Michigan State University Board of Trustees

and Engagement M3U is an affirmative-action, equal-opportunity employer.
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Outreach & Engagement Measurement Instrument

OEMI Welcome Overall Effort Details

For help with the survey or how to complete it, see our Freguently Asked Questions. Contact us at cemi@msu.edu or call 517-353-8977.

Projects

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 1, 2012 through December 31, 2012

Societal Issues

On what one or two societal issues did your outreach/engagement activities primarily focus? Select one or two issues from
the list below. The term "societal issues” as used in this survey refers to issues confronting society, not to academic disciplines or
methodologies. The survey results are meant to be used to report the scope of MSU academic staff's contributions to pressing societal
issues: enhancing educational outcomes, improving the economy through strengthening business and industry, etc. One vital societal
issue is increasing public understanding of how the findings of disciplinary study - in science, economics, cultural studies,
communication - apply to people's lives. Outreach/engagement activities focused primarily on that goal should be listed under Public
Understanding and Adult Learning or Education: PK-12, depending on the predominant age range of the audience.

Note: Urban and diversity focus is asked in the next section.

Please note that we have provided definitions for those societal issues that might need additional clarification. Use the 2/ icons to
expand or collapse additional explanations of the issues.

| Business and Industrial Development 2|
Engagement activities seeking to enhance business and economic development, including but not limited to managerial,
financial, technological, marketing, advertising, and public relations capacity of businesses, industries, associations, and
governmental agencies. Efforts to help firms adopt new technologies should be included here as should provision of
education and training to support economic competitiveness. Work with firms and agencies located primarily within the
agricultural industry should be classified under "Food and Fiber Production and Safety.”

| Children, Youth, and Family {non-school related)
Community and Economic Development 2.
| cultural Institutions and Programs 2.
Education, Pre-Kindergarten through 12th Grade
| Food and Fiber Production and Safety
| Governance and Public Policy 2.
Health and Health Care
| Labor Relations, Training, and Workplace Safety
| Natural Resources, Land Use, and Environment
| Public Safety, Security, and Corrections
. [¥] Public Understanding and Adult Learning 2,
[¥] Science and Technology 2/

MICH IGAN STATE MNational Collaborative for the Study of University Engagement

University Qutreach and Engagement * Michigan State University
1" N 1 VFRSITY e Tt L A e R S S S R S e R i ST e R S
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Outreach & Engagement Measurement Instrument

OEMI Welcome Owverall Effort

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at semi@msu.edu or call 517-353-8977.

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 1, 2012 through December 31, 2012

Details

What percentage of your total outreach/engagement effort was devoted to Public Science and
the social issues that you chose in the previous question? For example, if you Understanding and Technology
spent 60% of your time in outreach activity, and of that 60%, three-quarters of Adult Learning

that time is focused on Children, Youth, and Family {non-school related), enter 75%

in that column, not 45%. If the social issues you chose do not include all your o T o

outreach/engagement effort, the total entered should be less than 100%.

Did the work contribute to achieving Boldness By Design imperatives? Use the icon next to each question to see a longer
description of each imperative.

Public Science and
Understanding and Technology
Adult Learning

Enhance the student experience 7. ) Yes ) No TiYes ()Mo
Expand international reach 7 TiYes (' No Dyes O No
Enrich community, economic, and family life 7. TiYes (' No Dyes O No
Increase research opportunities 7. TiYes (' No Dyes O No
Strengthen stewardship 7 TiYes (' No Dyes O No

Public Science and

Understanding and Technology

Adult Learning

Did the work primarily focus on urban issues? ©iYes  © No TiYes (I No

Was the work designed to promote diversity? TiYes () No “iYes () No
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What form(s) did your work take? For each social issue, select the form(s) of your outreach/engagement. You can select multiple
forms, if applicable. Use the icons to see examples of each form.

Public Understanding and Adult Learning

[”] outreach Research and Creative Activity 7.

[7] Technical or Expert Assistance 2.

[[] outreach Instruction: Credit Courses and Programs 7.

[7] Outreach Instruction: Non-Credit Classes and Programs 7.
[7] outreach Instruction: Public Events and Understanding 2|
[71 Experiential / Service-Learning 7.

[7] Clinical Service 2.

After selecting one or more forms above, select one of them to be the primary form of engagement for this area of concern.

Science and Technology

|| Outreach Research and Creative Activity 7.

[7] Technical or Expert Assistance 2

[7] Outreach Instruction: Credit Courses and Programs 7.

[7] Outreach Instruction: Non-Credit Classes and Programs 7.
["] outreach Instruction: Public Events and Understanding 2.
["] Experiential / Service-Learning 7.

[ Clinical Service 7.

After selecting one or more forms above, select one of them to be the primary form of engagement for this area of concern.
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What form(s) did your work take? For each social issue, select the form(s) of your outreach/engagement. You can select multiple
forms, If applicable. Use the icons to see examples of each form.

Public Understanding and Adult Learning

[7] outreach Research and Creative Activity 7.

May include applied research, capacity building, evaluation studies, policy analysis, and demonstration projects. Such
activities are considered outreach when they are conducted in collaboration or partnership with schools, health
organizations, nonprofit organizations, businesses, industries, government agencies, and other external constituents.
Most generally they are intended to directly impact external entities or constituents while developing new knowledge.
Research conducted specifically for academic purposes or that is shared solely with academic audiences does not
constitute outreach research.

[l Technical or Expert Assistance 2.

Activities where MSU personnel respond to requests from individuals, programs, or agencies and organizations external
to the university by sharing their knowledge, expertise, and skills in order to help those entities build capacity to
achieve their goals. MSU personnel provide this assistance through direct interaction with the external constituency (as
opposed to responding by delivering a pamphlet or reference to a Web site or the like). Activities may focus on using
expertise to address or improve the effectiveness and efficiency of the organization or to improve knowledge and skills.
This category includes such activities as consulting work that is performed for the benefit of the constituent, expert
testimony and other forms of legal advice, and assisting agencies and other entities with management and operational
tasks. Technical assistance includes, but is much broader than providing technology-based assistance.

[7] outreach Instruction: Credit Courses and Programs 2.

Courses and instructional programs that offer student academic credit hours and are designed and marketed specifically
to serve those who are neither traditional campus degree seekers nor campus staff. Such courses and programs are
often scheduled at times and in places convenient to the working adult. Examples include: a weekend MBA program, an
off-campus Master's program in Nursing offered in a rural area, an online certificate in medical technology for laboratory
professionals, etc.

[[1 outreach Instruction: Non-Credit Classes and Programs 7.

Classes and instructional programs, marketed specifically to those who are neither degree seekers nor campus staff,
that are designed to meet planned learning outcomes, but for which academic credit hours are not offered. In lieu of
academic credit, these programs sometimes provide certificates of completion or continuing education units, or meet
requirements of occupational licensure. Examples include: a short-course for engineers on the use of new compaosite
matenials, a summer writing camp for high school children, a personal enrichment program in gardening, leisure learning
tours of Europe, etc. Programs designed for and targeted at MSU faculty and staff (such as professional development
programs) or MSU degree-seeking students (such as career preparation or study skills classes) are not included.

[] outreach Instruction: Public Events and Understanding 2.

Resources designed for the public include managed learning environments (g, g,, museums, libraries, gardens, galleries,
exhibits); expositions, demonstrations, fairs, and performances; and educational materials and products (e.g.,
pamphlets, web sites, educational broadcasting, and software). Most of these experiences are short-term and learner-
directed.

[[] Experiential / Service-Learning 7.

Civic or community service that MSU students perform in conjunction with an academic course or program and that
incorporates frequent, structured, and disciplined reflection on the linkages between the activity and the content of the
academic experience. Other forms of experiential learning may include career-oriented practica and internships, or
volunteer community service.

[] clinical Service 2.

All client and patient (human and animal) care provided by university faculty through unit-sponsored group practice or
as part of clinical instruction and by medical and graduate students as part of their professional education. For example,
this may incdude medical/veterinary dlinical practice, counseling or crisis center services, and tax or legal clinic services.

After selecting one or more forms above, select one of them to be the primary form of engagement for this area of concem.
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How many people were directly involved in or directly served by your outreach fengagment programs or activities? For
example, count research partners; participants in your non-credit classes and programs and in your off-campus courses and programs;
attendees at exhibits and performances; MSU students participating in experiential/service learning and those with whom they worked
directly at their placements; clinical clients; and partner-organization staff and clients with whom you worked. Do not count those
indirectly served such as those whom your client or partner served.
Public Science and
Understanding and Technology
Adult Learning

Number of people physically present at programs or activities:

Number of people not physically present but participating through technology
(websites, etc.):




OEMI: Inside the Instrument (continued)

Was your coutreach/engagement directed specifically at institutions or individuals within Michigan? Please specify the
percentage of your overall outreach/engagement effort that was directed at Michigan by each of the social issues you selected.

If none of your work for an issue was directed at Michigan, please enter 0 as the percentage.

Public Understanding and Adult Learning

] Yo
Science and Technology
100 Yo

Was your outreach/engagement work directed at specific Michigan cities? Indicate any of the cities from the list below
by each of the social issues you selected.

Public Understanding and Adult Learning

List of Michigan cities [¥] None of my work was directed at any of the listed cities in Michigan

Science and Technology

List of Michigan cities [} None of my work was directed at any of the listed cities in Michigan

Was your outreach /engagement work directed at specific Michigan counties? Indicate any of the counties from the list
below by each of the social issues you selected.

Public Understanding and Adult Learning
Li £ Michi e

[¥] None of my work was directed at any specific counties in Michigan

Science and Technology

List of Michigan counties

[] None of my work was directed at any specific counties in Michigan
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Was your outreach/engagement directed specifically at institutions or individuals within Michigan? Please specify the
percentage of your overall outreach/engagement effort that was directed at Michigan by each of the social issues you selected.

If none of your work for an issue was directed at Michigan, please enter 0 as the percentage.

Public Understanding and Adult Learning

0 %
Science and Technology
100 %

Was your outreach/engagement work directed at specific Michigan cities? Indicate any of the cities from the list below
by each of the social issues you selected.

Public Understanding and Adult Learning

List of Michigan cities [¥] None of my work was directed at any of the listed cities in Michigan

Science and Technology

Close list of Michigan cities [C] None of my work was directed at any of the listed cities in Michigan
["] Battle Creek
[[] Detroit

[T East Lansing
[ Flint

["] Grand Rapids
[T] Jackson

[[] Kalamazoo
Lansing

[ Marquette

["] Muskegon

[7] Traverse City
[] saginaw
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Was your outreach/engagement work directed at specific Michigan counties? Indicate any of the counties from the list
below by each of the social issues you selected.

Public Understanding and Adult Learning

List of Michigan counties

None of my work was directed at any specific counties in Michigan

Science and Technology
[] NMone of my work was directed at any specific counties in Michigan

D Alcona :I Calhoun |:| Genesse |:| izaballa |: Mackinac [:I Muskegon |:| Saginaw
[F] alger [[] cass [] Gladwin [] 3acksan [7] Macomb ] nevaygo [7] sanilac
D Allegan :| Charlevoix |:| Gogebic |:| Kalamazoo E Manistee [:l OCakland |:| Schoolcraft
E! Alpena :l Cheboygan D Grand Traverse I:l Kalkaska |: Margquette i:l Oceana I:l Shiawassse
[T Antrim ] Chippewa [ Gratiot Kent [] Mason 7] ogemaw [[] st. clair
D Arenac j Clare |:| Hillsdale D Kewsanaw E Macosta EI Ontonagon D St. Joseph
|:i Baraga :l Clinton Houghton D Lake I: Menominse |:| Osceola D Tuscola
7] Barry | Crawford [7] Huron [ Lapeer [7] midland [] oscoda 7] van Buren
D Bay :| Delta D Ingham |:| Lealanau E Missaukee [:| Otsego D Washtenaw
D Benzie :| Dickinson D Ionia |:| Lenawee |: Monroe |:| Ottawa |:| Wayne
[7] Berrien [7] Eaten [ 10sc0 [] Livingsten [7] Montealm [] Presque Isle [ | wexford
D Branch j Emmet D Iron D Luce E Montmorency C] Roscommon

Was your outreach/engagement directed specifically at institutions or individuals internationally? Indicate any of the
countries from the list below by each of the social issues you selected. NOTE: By default only a list of the most populous countries is

shown, but you can use "show longer list" to get a complete list.

Public Understanding and Adult Learning

List of countries

Science and Technology

[¥] None of my work was directed internationally

Close list of countries

Afghanistan
Algeria
Argentina
Bangladesh
Brazil
Burma
Canada
China
Colombia

Show longer list

| Dem Rep of Conge
Egypt
Ethiopia
France
Germany
Ghana
India
Indonesia

Iran

Iragq
Iealy

] Japan

Kenya

Koraa, Morth
Korea, South
Malaysia

Mesxico

[¥] None of my work was directed internationally

Morocco

| Mepal

MNigeria
Pakistan
Paru
Philippines
Peland

Russia

Saudi Arabia
South Africa
Spain
Sudan
Taivan
Tanzania
Thailand
Turkey

| Uganda

Ukraine

United Kingdom

| United States

Uzbekistan

- Venezuela

Vietnam

Yemen




OEMI: Inside the Instrument (continued)

Did your outreach/engagement activity:

Public

Science and

Understanding and Technology
Bring into MSU any revenue from gifts, grants, contracts, tuition, or fees? If Adult Learning
yes, specify how many contracts and estimate the dollar value of all gifts, grants, - B B -
contracts, tuition, and fees. Include all monies contracted for during this period, 1 ¥es ) No I ¥es ) No
even if they will be spent later. 3 g
To help us with our research, please list the MSU account numbers associated with
the above-mentioned revenue, if any. Please omit punctuation, entering only digits,
one per line (e.g., 21999).
Help your outreach partners generate any gifts, grants, contracts, tuition, or CiYes ) No ©) Yes I No
fees? If yes, estimate the dollar value. § §

. . . 2 = . Public Science and
Did your outreach/engagement activity benefit from in-kind contributions Understanding and Technology
provided by off-campus groups and organizations involved with you in your Adult Learning
outreach work? If yes, estimate the value of such contributions in the three areas
below. 2| ) Yes 1 No ) Yes "1 Mo
Partner staff time: Estimate the hours partner staff devoted to helping you in your hours hours
work. A dollar value will be automatically calculated based on a standard rate of % $35.00 / hr. = % $35.00 / hr. =
£35/hour. You have the option to change the estimated dollar value if you wish. & %

Volunteer time: Estimate the hours off-campus volunteers devoted to helping you hours hours
in your work. A dollar value will be automatically calculated based on a standard rate % $18.50 / hr. = % $18.50 / hr. =
of $18.50/hour. You have the option to change the estimated dollar value if you 5 5

wish. 2!

Other materials: Estimate the value of transportation, equipment, space, etc. s 5

provided by your partners.

NOTE: Please use the button below to save your data and proceed to the next section of the survey. If you do not use the button,

the data you have entered will not be saved.

MICHIGAN STATE

National Collaborative for the Study of University Engagement

UNIVERSITY

University Outreach

© 2013 Michigan State University Board of Trustees
and Engagement

MSU is an affirmative-action, equal-opportunity employer.

University Qutreach and Engagement » Michigan State University
Kellogg Center » 219 S. Harrison Road, Room 93 « East Lansing, MI 48824
Phone: 517.353.8977 » Fax: 517.432.9541 # E-mail: ocemi@msu.edu
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Outreach & Engagement Measurement Instrument

OEMI Welcome Overall Effort Details

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at cemi@msu.edu or call 517-353-8977.

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 1, 2012 through December 31, 2012

Describe a Project

*1. Project or activity title (maximum 250 characters):

*2. Please select the Societal issue(s) for this project or activity. Select all that apply:

Business and Industrial Development 7.

[C] children, Youth, and Family (nen-school related)
[l Community and Economic Development 2|
Cultural Institutions and Programs 7|

[C] Education, Pre-Kindergarten through 12th Grade
[] Food and Fiber Production and Safety

[[] Governance and Public Policy 2.

[T] Health and Health Care

Labor Relations, Training, and Workplace Safety
[[] Natural Resources, Land Use, and Environment
[7] Public Safety, Security, and Corrections

[7] Public Understanding and Adult Learning 2!
Science and Technology 2/

*3. What actions did you take; for whom, about what issue, opportunity, or problem, and why? Include research conducted,
classes held, technology used, goals of the project, etc.




OEMI: Inside the Instrument (continued)

4. What was the length of this project or activity?
(select a length from the list) ~

In what year did the project start?

In what year did the project end or do you expect it to end (if applicable)?

5. For this project, was your outreach/engagement directed at any specific counties within Michigan?
List of Michigan counties [7] None of my work was directed at any specific counties in Michigan

6. Were any of the following sponsors and/or participants involved in the work?

University units other than your own ®Yes @©No
Graduate and/or professional students ©Yes @©No
Undergraduate students i Yes ©) No

7. List the primary partners external to MSU that were involved in the work:




OEMI: Inside the Instrument (continued)

8. If external collaborators and/or sponsors were involved, what were their roles? Select all that apply.
[7] 1dentified issues or problems addressed

Assisted in planning and management

Participated in research, evaluation or teaching

[7] Shared responsibility for the dissemination of products or practices

Contributed to identifying resources to support the efforts

[7] other, describe below:

9. Please classify the sources of funding for the project or activity. Select all that apply.
[[] Internal institutional grants

[Z] private industry

[7] pPrivate foundations

[[] Governmental agencies (federal, state, and local)

Nonprofit organizations (if not reflected by other categories)

[7] other

[7] None

10. What types of fermal evaluation did the project or activity include? Select all that apply.
[ Summative 2,

[l Formative 2|

[T] other

[7] None

Provide description (optional):
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#11. What were the outcomes and impacts of the project or activity, or if the project has not ended what are the intended
outcomes and impacts? For example, describe:

« External results or impacts (e.g., changes in public policy, organizational changes, environmental improvement, capacity building).
* Sustained or continued collaborative efforts resulting from this work.

12. What forms of intellectual property did the project or activity enable you to create? Select all that apply.
|| Publications

[[] software

[] Presentations

[F] Reports

[7] Performances/exhibitions

Training materials

Web sites

[] Inventions/patents

[[1 other

[T None

Provide description {optional):
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*#13. Did the project or activity have any impact on your own scholarly or teaching practices (such as new areas of research or
inquiry and new pedagogical practices)? If yes, please describe.

DYes ©No

*#14. Have you created any scholarly work that assesses or describes how you went about your outreach work? If yes,
please describe.

DYes O MNo

15. Please provide any additional comments you have about this project or activity.

Note: Please use either button to save your data. Use the first if yvou wish to describe another project, and the second if yvou are
finished with this survey. If you do not use one of the buttons, the data you have entered will not be saved.
’ Add another project ] [ Submit survey and provide feedback

M ICH IGAN STA‘I‘E National Collaborative for the Study of University Engagement

University Outreach and Engagement * Michigan State University
UNIVERSITY Kellogg Center » 219 5. Harrison Road, Room 93 » East Lansing, MI 48824
Phone: 517.353.8977 » Fax: 517.432.9541 » E-mail: cemi@msu.edu
Uni\.rersity Outreach © 2013 Michigan State University Board of Trustees
and Engagement MSU is an affirmative-action, equal-cpportunity employer.
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Outreach & Engagement Measurement Instrument

OEMI g

For help with the survey or how to complete it, see our Freguently Asked Questions. Contact us at oemi@msu.edu or call 517-353-8977.

Overall Effort Details

Michigan State University Survey 2012 MICHIGAN STATE
Engagement Activities from January 1, 2012 through December 31, 2012

Submit Survey and Provide Feedback
I am finished with this survey.

Thank you for participating in this suvey. Your feedback will help us to improve this survey for the future. Please provide any
comments you have about this survey and how it works.

Comments (optional)

You can obtain a printable copy of your responses using the link on the main menu at any time, even after the deadline for survey
submissions. Until that deadline, you can change your responses, including entering additional projects.

MICHIGAN STATE National Collaborative for the Study of University Engagement

University Qutreach and Engagement » Michigan State University
UNIVERSITY Kellogg Center » 219 5, Harrison Road, Room 93 » Egst Lansing, MI 48824
Phone: 517.353.8977 * Fax: 517.432.9541 * E-mail: gcemi@msu.edu
UniverSity Outreach © 2013 Michigan State University Board of Trustees
and Engagement MSU is an affirmative-action, equal-opportunity employer.




Data Collection with the OEMI at MSU:
2004-2011

2,942 distinct (non-duplicative) respondents have completed the survey

— During this period the size of the faculty and academic staff has remained
relatively stable (approximately 4,900 in 2011)

» 82.8% of respondents report that they have participated in some form
of outreach and engagement

» The work reported by these respondents represents a collective
investment by Michigan State University of $137,242,656 in faculty and
academic staff time devoted to addressing the concerns of the state,
nation, and world through engaged scholarship (based on the actual
salary value of time spent, as reported by respondents)

* Respondents have submitted 7,126 project reports



BT
Data Collection with the OEMI at MSU: 2011

816 = Faculty and academic staff survey respondents

$12,962,951 = Collective investment by Michigan State University in
faculty and academic staff time devoted to addressing the concerns of
the state, nation, and world through engaged scholarship (based on the
actual salary value of time spent, as reported by respondents)

95.6% = Respondents whose outreach contributed to achieving
Boldness by Design (BBD) imperatives:

75.3% = Enhanced the student experience

73.4% = Enriched community, economic, and family life
43.9% = Expanded international reach

66.9% = Increased research opportunities

55.7% = Strengthened stewardship

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University, 2011. The Engaged Scholar
Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from http://engagedscholar.msu.edu/magazine/volume7/default.aspx.
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Data Collection with the OEMI at MSU: 2011
(continued)

Forms of Engagement Reported by MSU Faculty and Academic Staff in 2011

Clinical Service Experiential/
Outreach Research 3% Serwce(;l;/earnlng
(o]

and Creative Activity

30% Public Events and

Understanding
16%

PERCENTAGE OF RESPONSES

Non-credit
Classes and
Programs
17%

Technical

or Expert

Assistance

24%

Credit Classes
and Programs
5%

Note: The number of "responses" is greater than the number of "respondents.” Respondents were given the opportunity to describe their engagement activities
for up to two areas of social concern; each description was counted as a separate response.

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University, 2011. The Engaged Scholar
Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from http://engagedscholar.msu.edu/magazine/volume7/default.aspx.
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Data Collection with the OEMI at MSU: 2011
(continued)

Forms of Outreach Cross-Tabulated with Societal Concerns for 2011

M Technical or

1
Expert Assistance 40

Il Public Events 120
and Understanding

9p)]
L
[ Clinical Service 100 %
Experiential/ 8 @)
Service-Learning %
[ Non-Credit Classes 60 |5.|:J
and Programs 0
M Credit Courses 40 O
and Programs LL
20 @)
M Outreach Research <
and Creative Activity . E
L
O
o o4
@ L

§ .

o s
Qfas‘b‘\ \%\\\\
& o
¥
§&

Note: The number of "responses" is greater than the number of "respondents.” Respondents were given the opportunity to describe their engagement activities
for up to two areas of social concern; each description was counted as a separate response.

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University, 2011. The Engaged Scholar
Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from http://engagedscholar.msu.edu/magazine/volume7/default.aspx.
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Complementary Data Collected by MSU:
Service-Learning & Civic Engagement
Registration

Number of Student Registrations for Service-Learning
Received and Accommodated (2002-2012)

2002-2003

2003-2004 T
2004-2005 T
2005-2006 T

2006-2007

2007-2008 !
2008-2009

PERCENTAGE OF REGISTRATIONS

2009-2010

REPORTING YEAR

University Outreach and Engagement. (2012). Snapshot of outreach and engagement at Michigan State University, 2011. The Engaged Scholar
Magazine, 7, 27. East Lansing: Michigan State University. Retrieved from http://engagedscholar.msu.edu/magazine/volume7/default.aspx.
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Utilizing Data about Community-Engaged
Scholarship and University Outreach

Centralized data can serve a variety of purposes
« Describing the university's outreach and engagement activity (telling the
engagement story)

— Communicating examples across disciplines and sectors

» Helping faculty develop better understandings of what community-engaged
scholarship might look like in their field

* Helping stakeholders see the many ways in which the University partners with
communities, businesses, government agencies, schools, and NGO’s

— Recognizing exemplars

* Helping the institution represent what it considers to be high quality community-
engaged scholarship

» Helping the public understand that the University values engagement



Utilizing Data about Community-Engaged
Scholarship and University Outreach (continued)

Responding to accreditation and other institutional self-studies

Benchmarking and exploring cross-institutional analyses
Conducting assessments and strategic planning

Documenting the salary investment of a university’s contributions of scholarship for
the public good

Mapping the locations of partnerships

Assisting faculty networking efforts in particular communities and/or around specific
topics

Supporting faculty development efforts

Cataloging engagement opportunities and outreach programs to promote public
access

Source of data for original research studies



T S
Institutional Reports

Michigan State University Outreach & Engagement Measurement Instrument Report 1/1/2009 - 12/31/2009
#1a: University-wide Summary
Coliege Academic ?uﬂ Number of ?oldmss by Design: # of resp #resp Attend Activity helped generate Value of
time committed respon- intdicating outreach contributed to... dicating er Partici- revenue for partners'
to outreach dents | activity pants in-kind
berof | C Studert Inlernsh | Resesrch | Stewwrd | focused on,. University Partners contribution
FTE Salary | Tesponses” ﬁ:’;’n’:’“ bY | Emuines (Ratch | Oped, | atan | Oveeety
Value I55ueS Panty
ARTS & HUMANITIES, RESIDENTIAL COLLEGE IN 133 537,884 4/8 & 5 1 g 2 - 4 1,455 $4,000 50 s1750
COLLEGE OF AGRICULTURE & NATURAL RESOURCES | 4s7a  saoosos1| 132208 153 155 m 156 154 43 &5 205085 | $30801505 5116806057 §2.142.317
COLLEGE OF ARTS AND LETTERS a3 ssaq20s|  seras 72 ™ 38 44 50 8 8 58 445 3846443 $4 083 800 $208 235
COLLEGE OF COMMUNICATION ARTS AND SCIENCES 578 §540,373 25143 40 35 12 24 20 8 18 24 448 $8,161,262 $365,000 £100,415
COLLEGE OF EDUCATICN 581 sarTE3e| 13047 9 14 10 12 10 7 ] 60,687 37216853 50,000 $10,800
COLLEGE OF ENGINEERING 507 $467, 110 26141 24 k| 20 28 16 4 20 31,702 54,442 182 $658 000 $110,895
COLLEGE OF HUMAN MEDICINE 483 seeg 207 | 15023 14 13 1 13 12 & 10 10,344 31,460,002 $400,000 $107,755
COLLEGE OF MUSIC 280 §205,211 711 10 10 2 5 7 1 8 10,730 3335513 §48,500 $124,693
COLLEGE OF NATURAL SCIENCE 448 $376,621 35150 35 48 25 7 28 2 20 12485 503,028 $478,491 $30,805
COLLEGE OF NURSING 334 g3zt 783| 1420 18 18 & 15 8 3 15 5834 $4348.125 $35,000 $85.986
COLLEGE OF OSTEOPATHIC MEDICINE 531 seans03| 1929 24 21 7 18 = 2 10 16918 | $22,301.000 $5585000 | 53,907,140
COLLEGE OF SCCIAL STIENCE 041 52360116 B5/135 17 94 57 104 83 48 75 87,050 |  $15015345 33555956 | 51702708
COLLEGE OF VETERINARY MEDICINE 807 ssa1421| 27043 26 L 21 23 22 0 13 15,473 $1,412.000 550,000 $92.323
ELI BROAD COLLEGE OF BUSINESS rr1 sromoer| 24 38 a7 23 25 25 5 15 215,538 $4,273.000 $1.803.000 $285.850
HONORS COLLEGE 027 $23,395 315 4 4 1 a 2 1 3 1,200 $25.000 510,000 5,830
INTERNATIONAL STUDIES AND PROGRAMS 138 $103,357 3B 5 5 rl 3 F 0 5 1,040 $200,000 $0 $181,920
JAMES MADISON COLLEGE | 0ss 541,672 BRI 9 8 8 8 1 0 ] 201,399 $273,000 50 £10,500
LYMAN BRIGGS COLLEGE 070 563,413 12 18 16 7 5 1 g 3,455 30 $50,002 £300
MICHIGAN STATE UNIVERSITY EXTENSION 500 $£382,620 9118 15 7 5 7 1 4 6 8699 §1,360,387 364 818,700 181,335
NATL SUPERCONDUCTING CYCLOTRON LABORATORY | 014 $13,020 315 5 4 1 2 2 0 4 10,183 %0 0 7,004
PROVOST AND OTHER CENTRAL OFFICES 2367 s1ese7a|  s2re0 72 55 k1] &1 44 24 48 779,510 $8,635917 $3715000 |  $5951.059
173.50 $14,876,003| 5751925 $111,814,472 $15,349,447
"The number of “responses" may be greater than the number of “respondents,” since each respondent who indicated involvement in outreach and engagement had the opportunity to describe those activities
in either one or two Areas of Concem -- each such description is counted as a seperate response, Therefore, there may be more “responses” than “respondents.”

University-wide Data Summaries



Institutional Reports (continued)

Michigan State University Outreach & Engagement Measurement Instrument Report

#1b: University-wide Summary by Area of Concern:

i/1/2009 - 12/31/2009

Area of Concern Academic staff | Numberof | Boldness by Design: # of responses " # responses Attandees Activity helped generate Value of
time itted P r intdicating outreach rib d to.. indicating or Partici- revenue for partners’
to outreach activity pants in-kind
Communiy. | Student Intesnst] | Resesrch | Stewerd | focused on... University Partners contribution
Econmic & | Expensnce | Reach Cppa ship &
[ g ramy o | P
Value Issues
Access.
Business and Industrial Development 1353 31,421,620 = 48 a4 7 a2 38 10 17 120727 §11,275,230 $65,800,000 $567,930
Children. Youth, and Family (non-school related) | 1497 §1,202.778 83 78 54 24 a8 51 28 52 57,350 $8,674 504 $2,945 840 35,018,700
Community and Economic Development 1184 $1,028,077 78 72 57 38 a8 a7 32 42 124 918 $5,034 875 $8,077 300 $413 834
Cultural Institutions and Programs o84 S766,616 83 72 70 4 a4 47 14 58 605,468 $2,428,358 5846 500 $506 489
Education, Pre-Kindergarten through 12th Grade 2283 $1.537,081 131 101 115 39 64 72 34 77 135,322 $8,520,508 $3,074 516 32,208,585
Food, Fiber Production, and Safety 17.90 $1,566,715 71 48 45 43 57 49 2 14 50,967 $21,476 673 $16,588 701 $571,784
Governance and Public Policy 504 $548,432 44 2 23 17 az 28 10 13 35254 $2,403,601 $2,605,001 $217 664
Health and Health Care 1672 31,710,741 o5 80 84 3 70 52 18 a4 41,829 $28,143,220 $4,880 000 34 200,675
Labor Relations, Training, and Workplace Safety | 2359 5228558 10 ] 4 4 3 5 3 & 11,23 $4,275,305 $106,306 553 600§
Natural Resources, Land Use, and Envirenment 1472 §1,227,506 70 50 48 35 51 54 14 12 180,203 $4,711,821 $100,472,066 623,10
Public Safety, Security, and Corrections 479 5409.114 13 a 11 2 1 8 5 5 4071 $1,823,852 3525000 $168,300
Public Understanding and Adult Learming 1211 51,010,665 66 75 [ 40 54 46 12 48 352,816 $6,807 738 $57,502 $140,664
Science and Technology 1048 $838 452 o 53 76 50 74 50 2 33 53,256 $5,238,208 382361 $260 604
Total 157.41 $13,493,252| 925 726 669 401 598 548 191 419 1,863,502 | $111,814,472 $205,712,406]| $15,349.447
. - .
#1c: University-wide Summary by Form of Engagement for:
: | Academic staff | Numberof | Boldness by Design: # of responses  # responses Attendess | Activity helped generate Value of
Form of Engagement the activity took time itted P r intdicating outreach ributed to... indicating or Partici- revenue for partners’
to outreach activity pants in-kind
Commainky, | Student Inteenat] | Resesrch | Seward | focused on.., University Partners contribution
Econmic & | Expenence | Reach Opps shp <
FTE Salary Family lE"m D"'::"’
Valus Issues oS A
Cinical Sarvice 8.04 5705.674 20 24 25 ] 14 18 [ 13 23254 $1,208,002 380,000 s70.918
ExparientiallSenvice-Leaming 8.10 SB0M,526 51 48 a3 20 26 40 10 34 98,482 $1,222,750 $2 662,000 35,842,629
Outreach Instruction: Cradit Courses and Frograms 894 $558 214 a7 7 33 24 22 2 7 16 37,445 £20,835,355 3408 507 34 203 782
Qutreach Instruction: Non-Credit Classes and Programs 2479 31,083 618 110 at a1 £ 50 85 17 &2 79,163 £11,475,385 $1,274,307 §2,015,100
Quireach Instruction: Public Events and Understanding 1383 31,052 440 145 118 16 70 73 77 28 84 605,419 $5605,05% $4 566 500 §273.431
Quireach Ressarch and Creative Adivity 5649 $5311,172 284 242 208 135 2% 184 73 136 842,468 $49,472,407 $115,951,302 31,647 645
Technical or Experi Assistancs ri 33,300,612 258 175 158 110 177 144 50 74 173,261 §21,986,527 $60,759,700 51,165 848
Total 157.41 $13,493,252| 925 726 669 401 598 548 191 419 1,863,502 | $111,814, 472 $205,712,406| $15,349,447

“The number of "responses” may be greater than the number of “respondents,” since each respondent who indicated involvement in outreach and engagement had the opportunity to describe those activities
as addressing up to two Areas of Concern, each such description is counted as a separate response. Therefore, there may be more "responses” than "respondents,” and data from a particular respondent

may be counted under two Areas of Concern.
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Institutional Reports (continued)

Michigan State University Outreach & Engagement Measurement Instrument Report 1/1/2009 - 12/31/20009

#2: Summary by Dept for:

DEPARTMENT | Academic staff |Numberof |  Boldness by Design: # of responses | #responses | Attendees |  Activity helped generate Value of

time committed | respon- intdicating outreach contributed to... indicating or Particl- revenue for partners’
to outreach dents | activity pants in-kind
numberof | Communiy, | Shdent Internal| | Resesrch | Slewerd: | focused on.., University Fartners contribution
- - responses” E:mn& Experience | Reach | Opps. ship Uban | Diversity
Value i lssues and
ACCESS,
ANTHROPOLOGY SOCIAL ECIENCE 1,86 5149 859 121720 17 17 a 16 ] a 14 12,045 H47,000 347 500 5188 70
CRIMINAL JUSTICE 5,40 5421,541 EYRE 12 a 5 1 a a fi 13,015 45,576,805 $400,000 5149 000
CTR FOR ADW STUDY OF INTL DEVELOPMENT - G55 0.40 §21,688 112 2 2 2 2 2 i} 2 24 %0 30 50
ECONOMICS 027 538 06 3G & 2 2 4 4 4 1} 500 0 30 535,000
FAMILY & CHILD ECOLDGY -C55 400 Saa v gi14 14 ] & 13 10 -] 11 7,145 1,400,145 £146 516 511,513
GEOGRAPHY 205 5115538 3G & 4 2 5 5] 4] 1} 2600 0 30 50
GLOBAL URBAN STUDIES 0,15 $25.740 111 1 1 1 0 1 ] 200 0 0 50
HISTORY 0.a2 543 881 ard o 4 1 4] 1 9 24,652 £805,000 30 50
INST FOR PUBLIC POLICY AND SOCIAL RESEARCH 0.70 $66,665 142 o q a 2 1 i} il 175 $1,350,000 30 50
POLITICAL SCIENCE 0,20 527, 546 213 1 2 1 2 4] 4] 1} 14,520 H50,000 0 50
FSYCHOLOGY SOCIAL SCIENCE 233 5339 480 S8 T & 2 5 7 5 5 2658 £1,923,000 1,450,000 $182 450
FUBLIC UTILITIES INSTITUTE 1.00 $138, 15 112 2 il 2 2 2 2 i 1,300 $744,000 30 §120,000
SCHOOL OF PLANNING DESIGNACONSTRUCTIONCSS 0.10 38,778 112 2 2 2 0 Z Z 0 45 30 30 50
S0CIAL SCIENCE DEAN 050 40,502 112 2 2 2 2 2 0 2 150 500,000 30 37 400
SOCIAL WORK a.ya SE33.477 24y 42 34 18 35 28 12 a2 17,953 $2,527,595 1,511,940 068 634
SOCIOLOGY S0CIAL SCIENCE 07s 78,400 213 3 2 1 3 2 3 2 68 30 30 50
Total 3041 $2,360,116] B5/135 117 94 57 104 83 48 75 97,050 | $15,015,345 $3,555,956| 51,702,706

*The number of "responses” may be greater than the number of “respondents.” since each respondent who indicated invalvement in outreach and engagement had the opportunity to describe those activities

in either one or two Areas of Concemn - each such description is counted as a seperate response. Therefore, there may be more "responses” than "respondents

College-level Data Summaries



Institutional Reports (continued)

Outreach & Engagement Measurement Instrument (OEMI)

Michigan State University Survey 2011
Engagement Activities from January 1, 2011 through December 31, 2011

Summary reports by geographic areas

Outreach and E d db
College Of Natural Science
Biochemistry & Molecular Biology Cns
Countries
Germany 1 response
Hoffmann-Benning, Susanne Area:

Biological Science Program

Bi Laboratery Diag Program
Cities or other places of interest

2 responses

Morrissey, David 1 :
Maorrissey, David ]

Shiawassee

1 response
Severin, Kathryn G Area:

Countries
Australia 1 response
Dantus, Marcos Area:
Brazil 1 response

Grand Rapids 2 responses
Gerlach, John Adam Area:
Gerach, John Adam Area:

Countries

Brazil 2 responses
Gerach, John Adam Area:
Gerach, John Adam Area:

Chemistry
Cities or other places of interest

East Lansing 3 responses
Dantus, Marcos Area:
Marrissey, David ] Area:
Severin, Kathryn G Area:

Jackson 1 response
Morrissey, David 1 Area:

Counties

Barry 1 response
Severin, Kathryn G :

Calhoun 1 response
Severin, Kathryn G Area:

Clinton 1 response
Severin, Kathryn G Area:

Eaton 1 response
Severin, Kathryn G Area:

Ingham 6 responses
Dantus, Marcos Area:
Maorrissey, David 1 Area:
Marrissey, David 1 Area:
Marrissey, David ] Project:
Morrissey, David 1 Project:
Severin, Kathryn G Area:

Ionia 1 response
Severin, Kathryn G Area:

Jackson

Project:

Reports on this page include respones based on effort and projects.

Summary for Geography for College Of Natural Science
1/1/2011 and 12/31/2011

Science and Technology

No users in this group reperted any outreach directed at any geographic locations.

Science and Technology
Health and Health Care

Science and Technology
Health and Health Care

Business and Industrial Development
Fublic Understanding and Adult Leaming
Education, Pre-Kindergarten through 12th Grade

Fublic Understanding and Adult Leaming

Education, Pre-Kindergarten through 12th Grade
Education, Pre-Kindergarten through 12th Grade
Education, Pre-Kindergarten through 12th Grade
Education, Pre-Kindergarten through 12th Grade
Business and Industrial Development

Education, Pre-Kindergarten through 12th Grade
Fublic Understanding and Adult Leaming

High Schoal Oral examiner

Science Cafe presentations

Education, Pre-Kindergarten through 12th Grade
Education, Pre-Kindergarten through 12th Grade

Public Understanding and Adult Leaming
Science Cafe presentations

Education, Pre-Kindergarten through 12th Grade

Business and Industrial Development
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f PUBLIC SAFETY \
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Future: Mapping Geographic Data about Community-Engaged Scholarship



Institutional Reports (continued)

Tailored Briefing Materials
Faculty Respondent Reports e

Main Menu | Wew Detailed Repart | Print this page | Log out Survey of MSU Farulty and Academic Staff’
MSU Activities in SE Michigan
(Lenawee, Livingston, Macomb, Monroe, Oakland, St. Clair, Washtenaw, and Wayne Counties)
Outreach and Engagement report for HIRAM E FITZGERALD For President Simon’s Presentation in Detroit on February 24, 2009
Printed on Tuesday, December 04, 2007 Project Title
January 1, 2006 to December 31, 2006 Name/Department Project
OEMI Issue(s) Description Duration _Location Fartners
QOverall Effort Business And Brand Consortium Ongoing | 21 counties | Kelloggs, Achatz
77% of my total professional effort during this time period involved outreach activity, Industrial Omura, Glenn S. . including Pie Company.
Development Markeiing and Supply Chain Lenawee, Veterinary Clinic
. . Management Livingston,
Data about my Outreach and Engagement work in Children, Youth, and Glenn Omura created, designed, and Macomb,
Family (non—school related) implemented this program, Monroe,
60% of my outreach and engagement activities (that is, 46% of my professional effort) Qakland, St
primarily took the form of Outreach Research and Creative ..Bu:tl\.'lt\.lI addressing Clair,
Children, Youth, and Family (non-school related) as = x:s:;:':;‘:

o wark enrlched community; economic.and family/fi Business And | Ford Motor Company Usability Wayne Ford Motor

This work increased research opportunities. * I il Worksh
This work strengthened stewardship. AnalySlS Of Data COlleCted thro“! I;:::I[::mem El‘;i':f;e,c,l'!;fr.'ham’ Compiny
Of my effort in this area, 50% was directed at institutio Usability & Accessibility Center

Michigan. Specifically, 50% was directed at Jackson. the OutreaCh Measurement Michael Elledge presented usability

This work was designed to impact people and issues with l workshop to 9 members of Ford
and Lenawee. m Motor Company Creative Services
198 people participated in this-[outreach Research and nStru ent Department. It was a highly

This work was instrumental in securing $300,000 in gifts| September, 2003 interactive session that introduced

and/or fees for the University. ::le E@;Igl:ty']}n:ésfni}ccl:ﬂiques of
he 0 Ford, leading o

discussion of their own policies and

Data about my Outreach and Engagement work i Pilot Test of the Outreach Measurement Instrument (OMI) Seosediies, P
40% of my outreach and engagement activities (that is, Business And | Internship Development Ongoing | 9 counties | Kohl's, Target,
primarily took the form of Outreach Research and Crea The Office of University Outreach and tas developed a survey i Industrial Good, Linda K. including Macy's, JCPenney,
and Health Care. faculty can report how they are involved in applying their scholarly skills to helping ped Development | Department of Advertising Macomb, and Sears
This work enriched community, economic and family i organizations address pressing issues facing them in Michigan and beyond. This survey) Linda Good de"e"‘Pﬁ‘d_“PP“"““"ies Oakland,

This work increased research opportunities. the Office’s overall effort to gather information that will allow MSU to"tell its story™ 4 for s}udems to engage in co- and
This work strengthened stewardship. my'm_d ways it serves the |1§l|)l|c wln_ch_mmms it, The survey is designed to collect bof ctlr:rll;qlar a!'ld mlernsh!p type Washtenaw
2,500 people participated in this Outreach Research and ?m:.ual.lre ‘h:_,:z: - ve_de:npum:. i o i :;:;?:é;i‘1:"3?;;;%:;’;;2““1}.
i i i i i nthe spring of 2003, University Outreach and E piloted the i wit] d f
Th‘ds WDFr 5 W?f '”Etr“m?”tal. in securing $120,000 in gifts departments in the areas of applied social and behavioral science (including the fields o students are having trouble
and/or fees for the University. commumications and business bt not edncation). Al faculty and academic staff in thod identifying appropriate co-curricular
departments were asked to complete the survey as a pilot test of the survey's usability a activities.

Description of my outreach work: Project or Activ informativeness, Business And | Interorganizational Information | Multiyear | Wayne AIAG, NIST, and
I am describing my outreach wark in Children, Youth, ar Industrial Systems Integration Through began GM for automotive;
related) ; Development Industry-Wide IS Standardization | 2007 EPCIS for retail;

: Results of the Pilot Survey Steinfield, Charles MISMO for
Telecom, Information Studies & mortgage
Coppright © 2007 Michigan State University Media
Return on Investment 4 s . .
Investigators are conducting detailed
Responses Lo the ﬂnng 2003 pilet survey revealed that in nearly 32% of their overall ¢ cases studies of standards-making
faculty and academic staff in these were engaged with organizations and g| efforts in three industries:

outside the academy in applying their scholarship to address pressing issues facing thos|
a'g,aruzauons and communities and/or offering credit and non-credit instruction to non-{
That effort i ani of i $2.2M s dollars P
making (o insuring thet the University® sk.nuwlulg.n. mmm_t.:::r:}ua:d Ty |ntarmal1o_n sysiems sml.]dards' 1
nity. In addition, faculty and academic staff report that their outreach work Y i y\'!lal factors enable industry
$11,375,250 to the University to support that work and, further, that their outreach worl participants to overcome
ibastad 1o tha ££17 403 () in orants and auoedad 1o thair competitive issues and develop

industry-wide standards that can

College/Unit Level Analyses uanos restes use of

automotive, retail (apparel), and
mortgage. The focus is on




Institutional Reports (continued)

Qutreach & Engagement Measurement Instrument {QEMI): 2008 Administration December 2010

Outreach and Engagement Measurement Instrument

2009 Administration

Report

December 2010

MUTURL RESPECT

Texas Tech University, Office of Planning and Assessment © Texas Tech University

Accreditation and Institutional Self-studies



Communication

The Engaged Scholar Magazine
engagedscholar.msu.edu

* Published annually

— Distributed to MSU faculty and academic staff, community leaders,
legislators, and others (local through international subscribers)

* Goals of the publication:

— Encourage faculty to do outreach/engagement work, with emphasis on
community-engaged research

— Provide examples of what community-engaged scholarship can look like
across disciplines

— Provide information about resources available to support this work
— Explore/elucidate theories and models (scholarly basis for the work)

THE ENGAGED

SCHOLAR

SCHOLAR

o B v
| .



http://engagedscholar.msu.edu/�

ommunication (continued)

Snapshot of Outreach and Engagement at Michigan State University, 2011

Sponsored by MSU's National Collaborative for Forms of Engagement Reported by MSU Faculty and Academic Staff In 2011
the Study of Unlversity Engagement (NCSUE), the

COutreach and Engagement Measurement Instrument
(DEMI) gathers data about the outreach activities Ciinkeal Sorvicn ey
of MSU faculty and academic staff. The Information aﬁ‘\:fc:gwm = Servi e
Is self-reported and participation In the annual 0%
survey Is voluntary. Data for 201 were collected
between January and March 2012 and represent
the eighth year of data collection; 816 faculty and
academic staff responded to the survey. Since
2004, 2,942 distinct (non-duplicative) respondents
have reported thelr outreach and engagement
through the OEMI. For this snapshot, OEMI data are
augmented with data from the service-leaming and
chvic engagement student registration system. “”,ﬁ'“

PERCENTAGE OF RESPONSES

wehmicl
or Expert

OEMI results for 20M
Include the following:
512,962,951

Value of salary Investment by MSU faculty H
and academic staff In addressing Issues (=2 -
™

Forms of Outreach Ci with Socletal € for 2011

M Tochnical or
Expert

of publlc concern (data from those reporting
outreach activities on the OEMI) et s

Experiontisl/

Service-Laarming
95.6% e
Respondents whose outreach .En:'(m
contributed to achleving Boldness W Cutrsach Bessarcn
by Design (EED) Imperatives: ‘and Craativ Activity

75.3% the student rl

NUMBER OF RESPONSES

7Z.4% Enriched community,
economlc, and famlly life

43.9% Expanded International reach
66.9%

55.7% Strengthened stewardship

580
Number of Student Registrations for Service-Learning
Number of spacific projects/activities reported Recelved and Accommodated (2002-2012)

Of the respondents who described
speclfilc projects/activities:

84.9% Reported working
with external partners

88.4% Reported having created Intellectual
and

86.2% Reported that thelr outreach
work Impacted thelr scholarly
or teaching practices

HUMBER OF REGISTRATIONS

MICHIGAN STATE
UNIVERSITY

University Outreach —
and REPORTING YEAR s

Matlaral Cellaberative for the
Sty of Univeriny Engagement

Data Visualizations for MSU Publications
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The Engaged Scholar E-Newsletter

* Published four times during the academic
year to supplement The Engaged Scholar

Magazine

— More frequent publication schedule allows for
timely stories and announcements, and
updates about upcoming events, partnership

and funding opportunities

e Each issue contains:

— Two MSU engaged scholar stories

— Astory about MSU's priority for community and
economic development in the 21st century

— Announcements and events

« Engaged Scholar stories are
now also linked through
social networks

s

Home

The Engaged Scholar
Magazine

SCHOL AR

Urban ives

Wolume MNa. & features collaborative
partnerships and research on the diverse
issuas facing urban areas.

Hext Issue's Focus: Economic
Development. Available Fall 2011

Announcements

Journal of Community Engagemen
and Scholarship
Deadiine for Manuscripts: August 31, 2011

Tools of Engagement Leaming
Medules

Onlfine cumculum modules are available for
usa by MSU faculty to introduce
undergraduate students to the concept of
university-community engagement

M5 Graduate Cedificate in
Community Engagement
Progeam prepares graduale students for
academic careers that integrate

with
It offers students a transcrpt notation

‘MSU_UOE

Thar's you!

Bt rusiakie Proge | fus gt ety o
Enepreneurial Sy R iy com/ 24448 Smgagnd hoiar

Transienmng LAngiss its Lasdscapes BID Smun comzagar
et

Corgetaeet M Ay

o wowcateon and Manet
g e e N

Herre Pt Frd Frege Seftrg Hele i et

e ot gt

[ ARS et st 6
s

ey have the

ions: September 16,

paletmer?
e Engaged Scholar

THE ENGAGED

CHOLAR 5-vewsteter c

MICHIGAN STATE
UNIVERSITY

Magazine E-Hewsletter Speaker Series About Contact

In This Issue
[Apal 2011]

Featured MSU Engaged Scholars
* Projects by Bitbeck and DeLind Represent MSU for Prestigious
Regional and National Awards
Tracy Thompsan: Helping Kids Make
ces in Grand Rapids

MSU Priorities

Featured MSU Engaged Scholars

Gretchen L. Birbeck, M.D., M.P.H,
D.TMH,, FAAN

Director, Inteenational Newrslogic and
Peychistric Epidemiology Program
Associate Professor

Colege of Human Medicne

Cokege a1 DSISOPAINIC MATICHE

Laura B. DeLind, Ph.D.
ior Academic Specilst
Deparimend of Anthrapoiogy
Colege of Socal Science
Wisting Assistant Professoe, Rescientisl Colege in the Arts and Humandies.

Projects by Birbeck and Delind Represent MSU for
and Awards

For the third conseculive year, two outstanding projects were selected to
represent Michigan State University in a national award program that
recognizes university-community partnerships. The projects were placed in
consideration for the regional W. K. Kellogg Foundation Engagemant Award
and the national C, Peter Magrath University/Community Engagement
Award, baged on the recommendations of Prasident Lou Anna K. Simon
and Provost Kim A Wilcax. The nominations were submitted in March

Dr. Gretchen L Birbeck, associate professor and director of the Intemational
Meurslogic and Psychi i Program, works with people
affected by epdepsy in Zambia. Dr. Laura B. Delind, senior academic
specialist in the Depariment of Anthropalogy and visiting assistant professar
in the Residential College in the Arts and Humanities, is the catalyst for a
local effort to develop 3 food system infrastructure in an urban area long
regarded as a “Yood desed.” . read more

Denise Holmes, Ph.D.

Assaciate Dean for Government Relations and
Outrench

Director of the instiute for Healh Care Studies
Caloge of Human Medicre

Helping Kids Make Healthy
Choices in Grand Rapids 1

Through a series of conversations with
Blug Cross Blue Shield of Michigan,
Denise Holmes, Associate Dean for Government Relations and Outreach in
MSLU's College of Human Medicine and Directar of the Institute for Health
Care Studies, devaloped a project aimed at addressing the peoblem of
childhood obesity in Michigan. specifically in Grand Rapids.

Project FIT aims to mevent childhood obesity by pramating healthy
dfestyles in schaols and the sumpunding communities. The project is a
amana many MSIL four Grand Ranids oublic

BrB08&EDEN B
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Recognition Programs

Michigan State University Outreach Scholarship
Community Partnership Award

* Recognition of a faculty member and his/her partner
 Joint presentation and shared stipend
« Conferred annually since 2006

Cris M. Sullivan Suzanne Coats

Department of Turning Point, Inc.
Psychology, College of -
Social Science




Recognition Programs (continued)

Outreach Scholarship W.K. Kellogg Foundation Engagement
Award

 Competitive recognition program organized by the Association for Public and
Land-grant Universities (APLU)

 Awarded annually since 2007
« MSU projects recognized in 2009 and 2011
» Recipients compete for the C. Peter Magrath Community Engagement Award

The Adolescent Diversion Project
William S. Davidson, Jr.

University Distinguished Professor,
Department of Psychology

College of Social Science

Working Together to Improve the Lives
of People Affected by Epilepsy in Zambia
Gretchen L. Birbeck

Associate Professor and Director,
International Neurologic and Psychiatric
Epidemiology Program

College of Human Medicine and

College of Osteopathic Medicine




BT
Public Access

Catalog Websites of Opportunities and Resources for the Public

 MSU Statewide Resource Network « Spartan Youth Programs

— Developed for working professionals — Developed for the parents of pre-k
through middle school children and high

— Catalog of MSU expert assistance and
school students

information continuing professional education
programs — Catalog of MSU precollege programs,
camps, activities, and other resources for

— Searchable by topic, geography, program type, :
children and youth

and keyword
— Searchable by topic and grade level

MICHIGAN STATE UH

STATEWIDE

quntancyouth Ohoghamg

a0k Actitiens 1o Pra-H wough 12 Giradens

(T

What is SYF2 Cheek areas of interest and
an State Unwarnty's Spartan Youth Programs Wab lick the button bekow:
anga o uth o

Programs dre avadable to
ten to
Search by keyword i pre-landengar high =

Programs and resources for
ich Featured Program

ofessionals and

o senmon
=

Browse by topic
Agriculture Engineering
Animal Care Environment
Arts & Letters Government & Law
Business, Labor, & Industry Health & Medicine
Children, Youth, & Families Natural Sciences
Community & Economic Development Social Sciences
Education Technology & Communications

MICHIGAN STATE
UNTVERSITY | andEngagement ity j -mm"_mw
free to all participants... out e

msustatewide.msu.edu spartanyouth.msu.edu



http://msustatewide.msu.edu/�
http://spartanyouth.msu.edu/�

BT
OEMI Demo

Guest accounts for a fully functioning demonstration version of the OEMI are
available. To request one, visit http://oemi.msu.edu/reguestguestaccount.aspx
and complete the form.

Contact Information

Burton A. Bargerstock
E-mail: bargerst@msu.edu

University Outreach and Engagement
Michigan State University

Kellogg Center

219 S. Harrison Rd., Rm. 93

East Lansing, M| 48824

Phone: (517) 353-8977

Fax: (517) 432-9541

E-mail: outreach@msu.edu

Web: outreach.msu.edu

MICHIGAN STATE | university Outreach
UNIVERSITY | andEngagement

© 2013 Michigan State University Board of Trustees
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