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The Engaged Scholar Magazine

• Focus on stories of individual engaged faculty members

• Wide disciplinary representation

• Sidebars on support resources

• Published twice a year

• First issue clustered by University’s strategic imperatives.

8,500 printed; distributed to:

• MSU Faculty, Academic Staff, Board of Trustees, Communicators,

Student Organizations

• Government Officials from the City of East Lansing, City of Lansing,

Michigan House of Representatives, Michigan State Senate, Cherry

Commission on Higher Education, Michigan U.S. Congressional

Delegation

• Michigan Public University and Community College Presidents and

Higher Education Officers

• The Committee on Institutional Cooperation (CIC)

• The Higher Education Network for Community Engagement

(HENCE)

• Members of the National Association of Land Grant Colleges &

State Universities (NASULGC) Council on Extension, Continuing

Education, and Public Service (CECEPS) and Commission on

Outreach and Technology Transfer (COTT)

• Select members of the State Higher Education Executive Officers

(SHEEO)

• Select foundations and funding agencies

• Select engaged researchers from across the U.S.















Application of Data to GIS





College Level Analysis



Individual Faculty Report
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Carnegie Engagement Classification

Documentation Process

Stage 1: Foundational Indicators

–  Institutional Identity and Culture

–  Institutional Commitment

Stage 2: Indicators of Focused Engagement Activities

Each institution describes its engagement with community in one of two

categories, or may elect to demonstrate how its engagement

addresses both categories, as comprehensive community

engagement.

–  Curricular Engagement

–  Outreach and Partnerships





NCA Accreditation Engagement Criterion
Criterion Five: Engagement and Service

As called for by its mission, the organization identifies its constituencies

and serves them in ways both value.

5a. The organization learns from the constituencies it serves and

analyzes its capacity to serve their needs and expectations.

5b. The organization has the capacity and the commitment to engage

with its identified constituencies and communities.

5c. The organization demonstrates its responsiveness to those

constituencies that depend on it for service.

5d. Internal and external constituencies value the services the

organization provides.



Carnegie and Accreditation Self-Studies

Primary Form of Engagement for activities focussing 

significantly on international development and 

understanding, by percentage of respondents

Outreach Research

33%

Outreach Instruction

34%

Experiential/Service-

Learning

4%

Clinical Service

4%

Public Events and 

Information

25%



Carnegie and Accreditation Self-Studies (cont.)

External Partnerships

Type of Partner Average
Total Number

of Respondents*

Human Service 2.06 18

Community Organization 13.07 27

Professional Organization 1.96 28

Business 2.58 40

Government 2.27 93

Health Agency 1.67 12

Schools (PreK-12) 2.75 8

University 1.80 40

Foundation 1.46 13

Other 1.89 27

Collaborative Activities

Indicator of Engagement
Percent of

Respondents

Joint planning and assessment 39

Needs assessment 26

Sustained relationships 60

Future plans for sustainability 57

Dissemination of knowledge to the public 54

Community/partner capacity building 30



Rapid Response Briefing Material
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MSU Statewide Resource Network

http://msustatewide.msu.edu



Spartan Youth Programs

http://spartanyouth.msu.edu



Contact Information

University Outreach and Engagement
Michigan State University

Kellogg Center, Garden Level

East Lansing, MI 48824-1022

Phone: (517) 353-8977

Fax: (517) 432-9541

E-mail: outreach@msu.edu

Web site: outreach.msu.edu

Office of the Associate Provost

for Outreach
Northern Kentucky University

 818 Lucas Administrative Center

Highland Heights, KY 41099

Phone: (859) 572-5917
Fax: (859) 572-5890

E-mail: nkuope@nku.edu
Web site: www.nku.edu/~nkuope
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