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About Michigan State University

Rich Land Grant History

— 1855 Pioneer Land Grant
— MSU Extension Active in All 83 Counties of Michigan

13 Degree-granting Colleges and an Affiliated Law College

— Includes Human, Osteopathic, and Veterinary Medicine Colleges
— More than 200 Programs of Study

44 836 Students

— 35,408 Undergraduate
— 9,428 Graduate and Graduate Professional

Campus

— Located in East Lansing, Three Miles East of Michigan’s Capitol
— 5,700 Acre Campus, with Additional 15,000 Acres Statewide
— Largest Residence Hall System in the United States

4,500 Faculty and Academic Staff Members
— $303 Million in Sponsored Research Last Year



Context for this Work

Defining Outreach
http://www.msu.edu/unit/outreach/missioncontents.html

“Outreach is a form of scholarship that cuts across teaching, research, and service. It
involves generating, transmitting, applying, and preserving knowledge for the direct
benefit of external audiences in ways that are consistent with university and unit
missions.”

Establishing University-wide Office

Evaluating Quality Outreach

— Points of Distinction
http://www.msu.edu/unit/outreach/pubs/pod.pdf
— Reappointment, Promotion, & Tenure

Measuring Outreach

— Pilot Studies
— Faculty-based Format
— Faculty Engagement Interview Project



Context for this Work (continued)

e Institutional Alignments

Representation in University-wide Committees
Establishing New Academic Governance Body

 National Efforts

CIC Committee on Engagement
http://www.cic.uiuc.edu/groups/CommitteeOnEngagement/index.shtml

“‘Engagement is the partnership of university knowledge and resources with those of the
public and private sectors to enrich scholarship, research, and creative activity; enhance
curriculum, teaching and learning; prepare educated, engaged citizens; strengthen
democratic values and civic responsibility; address critical societal issues; and contribute
to the public good.”

NALUGC CECEPS Benchmarking Taskforce
http://www.nasulgc.org/councils _extension.htm

Carnegie Foundation Community Engagement Classification
http://www.carnegiefoundation.org/newsroom/press_releases/05.01.2.htm
MSU Benchmarking Conference

http://csue.msu.edu/

Institutional Partnerships: Consideration of National Data Sets




Reasons for Measurement

Planning Data

Cross-Institutional Comparisons

Scholarship on Higher Education

Telling the Story to the University’s Many Publics



Making a Compelling Case:
Altruism vs. Revenue Generation

Elected Officials

Accrediting Agencies

Classification Systems, such as Carnegie
Funding Agencies

Media



Identifying, Designing, and Collecting

Existing data systems—

— Contracts and Grants Administration

— Noncredit Instructional Reports

— Faculty Professional Accomplishments Forms
— Faculty Effort Forms

— Extension Reporting Systems

New Charge from the Provost

The Outreach & Engagement Measurement Instrument
(OEMI)
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Outreach & Engagement Measurement Instrument
The Pravost's Office iz asking you to complete this form in order to halp merease public understanding of Michigan State Univarsity's

outreach and engagement effort. The Instrument gathers numerical data about your outreach activities along sm dimensions: OutreachfEngagement is
« the time spent on those activities i iy
« the areas of concarn on which those activities focus research, and service. it
« the forms those activities take invahoes m“ i
« the locations to which those activities are directed preserving 'M.l.dp. far the
« the number of nan-university participants in those activities - ‘"‘"ﬂ:m"
o the amount of external funding and in-kind support generated for those activities consistent with university and
unik frusss0ns.
The data will be aggregated at the unit, college, and university levels. However, because outreach activities are so vaned - in
purpose, method, and impact - an aggregate set of numbers will fail to capture the full pecture of MSU engagement with those mn
outside the academy. To develop a more balanced picture, the final section of the instrument asks for additional descriptive
information about purposes, methods, disciphnary and mterdisciplinary perspectives, iImpacts on angeng rasaarch, and impacts on s the partriership of
the external sudiences. Providng this mformation takes more time, but it will enable the University to showcase its faculty's uniwarsty krowledge snd
contributions to the public that sugports it resources with those of the
public and private sectors
Whao should complete the form i )
All faculty, scademic specialists, research associates, extension specislists, and visiting faculty should complete the form, Graduate = :ﬂ“:mm"
student employees are not incleded at this time. Even if you were not engaged in outreach & engagement activities duning this Ly a.lmw.uu
calgndar year, please take a moment to so indicate on the measurement form because it is very impartant to us to be able to CE R Gl ocans!
distinguish those who are not currently active in this aspect of the University's mission from those who simply neglected to fill out &' bo prepars citizen
the form. g
# to sndorse demacrate
What to report ;‘:“" """"I e
Please take & comprehansive view of outreach & engagement as you complete this form, Outreach = scholarly activity conducted » to address tfllill:ﬂ
for the direct benefit of avdiences external to the academy - for example, non-traditional students, government agencies, industrial soicaatal issues,
fems and associations, health and welfare orgarizations, prek-12 schools, labor organizations, and the like. Outreach occurs whern a and in general to
members of the University maka thesr expertise available in formats different from those most often found on campus: for example, contrbuts b the pubic
by scheduling instruction at times and in places convenient to the working adult, or by communicating research results in ways that goad,
the axternal sudience finds both understandable and usable. At its best engagement involves shared goals, expertise, and
resources and results in mutually identified benaefits. Adapted from the GIC

e e e e

Outreach is an aspect of many different kinds of scholarly work, not a separate sphere of activity distinct from teaching or
research, nor is it identical with "service.” Most outreach & engagement activities conducted by university faculty occur as an aspect of the faculty member's
teaching or research activities, It is very likely that you will include on this form data on activities that you may have reported i other places as instruction or
research, Thus, the first queston on this survey mirrars the final question on the Faculty Effort Form: What pRrCentage of your total effort across all the
categories of youwr academic work (Le., instruction, adwising, research and creative activity, service, and administration) has an outreach component?

Enter your M5U Net ID and password below to log in. Leave the Authenticator fiedd set to MSU Net. Nota: your web browser must accept cookies to log into
this site. See the {roubleshooting page for more nfarmation.

NatiDh |
Passward: | i

Authenticator;| MSU Met v
| FabAuthenzed Use Only

Copwrraht ) 2004 Mchipar State Univerrdy
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Sarvey of MSU Faoulty wnd Acadesme SadY

Outreach & Engagement Measurement Instrument: Main Menu

Reporting period: January 1, 2004 through December 31, 2004,
Respondent: Joshi, Vivek

This survey is divided into four parts or sections. As you complate a section, click the Proceed to next section button to submit your responses for this
saction and move to the next section. If you are unable to complete a section you may retum later to complete it by clicking on the Save and return later
button at the bottom of each section. If you have to leave a section to go to a previous section, click on Save and return later to save your responses for
the current section. You must complete Section One before proceeding to Section Two, and Section Two before proceeding to Sections Three and Four.

All responses must be completed by February 15, 2005, when the file will be "frozen” and the data aggregated. Until that date you can review, edit, or update
your survey responses simply by returning to one or more sections of the Instrument, changing one or more of the responses, and clicking on Logout or the
Save and return later button,

Note: Each section has a two=-hour expiration time, If you need to step away from your computer, use the Save and return later button at the bottom of the
section. You may take as long as you need to complete any section of the survey as long as you save your partial work before the interval elapses.

Survey Sections

The status of each section is shown below. Start by clicking the Section One link.

Section One - Data entry not yet completed

Section Two (Complete Section One first)

Section Three (Complete Sections One and Two first)
Section Four (Complete Sections One, Two, and Three first)

View a pnntable page of your responses to save for your records,

Log out, ¥You can return later to update or continue with the survey.

Current Survey Section

rrrrrr@

Logn page By Wlenu Section 1 Section 2 Comments
Yiou are here



Menu | Log out Help
Abave inks will dizcard responees on this page Sy of MSU Faeudiy wnd Acadeyme SpafY

Outreach & Engagement Measurement Instrument: Section One
Scope of Your Outreach & Engagement Work from January 1, 2004 to December 31, 2004

For this period, what percentage of your time did you expend in outreach work? Count all work that has an engagement component, namely, that pertion of your
teaching, research, and service that iz conducted for the direct and immediate benefit of audiences external to the academy. Include your time spent m planning, prepaning,
adwising, and assessmg as it relates to outreach actraty. Please enter the percentage of your ime you spent m cutreach & engagement work, not the percentage of your time that
may have been formally assigned to this fimehon by your department or college.

Mote: This survey does not measure outreach & engagement as unique activities separate from teaching andfor research and/or service, Rather, outreach occurs when a person’s

research, teaching, or service activity significantly engages that person's scholarly sxpertize with communities and/or organizations outside the academy with the direct goal of improving
outcomes for those who live and work in them.

1 did not participate in any outreach & engagement activity during this time period.
You do not need to complete the rest of the survey. Thank you,

1 spent 80 % of my time on outreach & engagement activity from January 1, 2004 to December 31, 2004,

| Froceedionextsecton |

|  Seve endretum later |

Current Survey Section

eE»&8»8 »g8-E»8 " BE

Logn page Ielain deriu Section 1 Section 3 Section 4
iou are hare,



Menuy | Log out Help

Above lrks will deecard rezponzes on this pags Sareey of MSU Faculty and Acadamoae Srall

Outreach & Engagement Measurement Instrument: Section Two
Scope of Your Outreach & Engagement Work from January 1, 2004 to December 31, 2004

Onwhat one or two primary areas of concemn did your outreach & engagement activities focus? Select one or two areas from the kst below

Mote: Subsequent questions on thas survey ask you to identify activities which emphasize urban, international, diversity, and service learning perspechves; thus those concerns are not
included in this list.

Area 1 Area 2 Areas of Concern
Arts and Humanities

Business and Industnal Management

Children, Youth, and Family (non=-school related)

Community and Economic Development

Education, Pre-Kindergarten through 12th Grade

Food and Fiber Production and Safaty

Governance or Public Policy (Mot related to other areas listed here)
Health and Health Care

Labor Relations, Traning, and Workplace Safety

Natural Resaurces, Land Usa, and Envirarment

Public Safety, Secunty and Corrections

Public Understanding and Adult Learning

Science and Technology (Mot related to other areas listed hare)

Technology Transfer and Diffusion

2000000000000
O00000000CO00O000O0

No second ares

|. Froceedionexdsection |

|  Save andretun later |

Current Survey Section

gr»8» 8 »rE8»8 B

Logn page Iiain Menu Section 1 Section 2 Section 3 Section 4 Comiments
Wou are here



Menu | Log out
Above links will discard responses on this page

Help
Survey of MSTT Faculty and Academic Staff

Outreach & Engagement Measurement Instrument: Section Three

Scope of Your Qutreach & Engagement Work from January 1, 2004 to December 31, 2004

Note: This section uses pop-up windows for some data input and definitions. If you have problems entering data please disable your pop-up

blocker.

Health and Health Care

[
What percentage of your fofal outreach & engagement effort was devoted to the areas of concern 60 |%
that you chose in the previous question? You indicated that you spent 80% of your time in outreach
activity, Of that 80%, if three-quarters of that tune 15 focused on Health and Health Care, enter 75% in that
column, not 60%. If the areas of concern you chose do not include all your outreach & engagement actinty, the
total entered should be less than 100%,
Did the activity focus significantly on international development and understanding? ©Yes ONo
Did the activity primarily focus on urban issues? OYes ©No
O Yes @ No

Was the activity designed to promote diversity and accessibility?

What forms of outreach & engagement activities did you engage in? In each area of concer, choose a
primary form and as many other forms as apply. Click the name of any form to see its definttion,

Outreach Research

Outreach Instruction: Credit Courses and Programs
Outreach Instruction: Non-Credit Classes and Programs
Experiential /Service-Learning

Clinical Service

Public Events and Information

Health and Health Care

Choose one &s the
primary form

®

OEE OF0E O

Select all that
apply




1’14 the acuvity I0cus SIZNIIICanty oh Internatnonal gevelopment ana unaerstanang ¢ s =

O Yes ®No
O Yes ® No

Did the activity primarily focus on urban issues?

Was the activity designed to promote diversity and accessibility?

Health and Health Care

What forms of outreach & engagement activities did you engage in? In each area of concern, choose a
primary form and as many other forms as apply. Click the name of any form to see its definition.

Chooseone asthe  Select all that

primary form apply
QOutreach Research ® =)

Outreach Instruction: Credit Courses and Programs
Outreach Instruction: Non-Credit Classes and Programs
Experiential /Service-Learning
Clinical Service

bli J Inf A

O Oy O
ISl T O

O

Health and Health Care

How many people attended or participated in your outreach & engagement programs or activities? 7[

T awr avarnnla cannt rarhininants i o nan_cvadib claccae and reamrame and tn mae A cameaie caweae and




Dutreach Instruction: Credit Courses and Close
Programs

Courses and instructional prograras that offer student acaderic

credit hours and are designed and marketed specifically to serve

those who are neither traditional carapus degree seekers nor

carnpus staff. Such courses and programs are often scheduled at
onat aev tirmes and in places corrverdent to the working adult. Exaraples
include: a weekend MBA prograr, an off-campus Master's
program in Mursing offered in a raral area, an online certificate in
medical technology for laboratory professionals, ete.
‘Was the hcetivity designed to promote diversity and accessibility?

Outreach Research Close

May include applied research, capacity-building, evaluation studies
and services, policy analysis, consulting and technical assistance,
and technology transfer. Such activities are considered outreach
when they are conducted in collaboration or partnership with
schools, health organizations, nonprofit orgardzations, businesses,
imdustries, governanent agencies, and other external constituents.

15
114 tne §cuvity prunaruy 10cus on urpamn 1ssues?

RS

Hea

What fo of outreach & engagement activities did y6u engage in? In each area of concern, chog
primary form| and as many other forms as apply. Click e name of any form to see its definition,

Choose on
primary
®

Experiential/Service-Learni

QOutreach Research

Outreach Instruction: Credit Courses and Programs

Outreach Instruction: Non-Credit Classes and Programs

. . - i - 4 Ll
Experiential /Service-Learning bitwesn the activity snd the coxtent

Clinical Service
bli J Inf A

f

O

Ctvic or community service that students perform in conjunction
with an acaderic course or program and that incorporates
frequent, structured, and disciplined reflection on the linkages

Other forms of experiential learming may include career-oriented
practica and intermships, or volunteer corarnunity service.

Close

Outreach Instruction: Non-Credit Classes
and Programs
Classes and instructional prograres, marketed specifically to those
who are neither degree seekers nor carpus staff, that are designed
to meet planred leaming outcomes, but for which acadernic credit
howrs are not offered. In lieu of academic credit, these progrars
sometimes provide certificates of corapletion or continuing
education urnits, or meet requirerments of ocenpational licensure.
Exaraples include: a short-course for engineers on the use of new
composite raaterials, a surmer writing carap for high school
childrer, a personal enrichrnent program in gardening, leisure
learning tours of Europe, etc. Programs designed for and targeted at
IISTT faculty and staff (such as professional development
prograras) or WIST degree-seeking students (such as career
preparation or study skills classes) are not included.
0

Close

ng

of the acadernic experience.

O

Clinical Service lose

A1l client and patient (hurnan and anireal) care provided by
unrversity faculty through unit-sponsored group practice or as
]-Iuw many eople attendad or participated in youl part of clinical instruction and by medical and graduate students
as part of their professional education. For exaraple, this may
include reedicalfrreterinary clivdcal practice, counseling or crisis
center services, and tax or legal clinic services.

Health

aa

Public Euents and Infurmatnun Close

Resources designed fior the public include managed learning
ervirontnents (. g., ruseums, lhraries, gardens, galleries,
exhibits); expositions, demonstrations, fairs, and performances;
and educational materials and products (a. g, parphlets,
websites, educational broadeasting, and software). Ivlost of these
expetiences are short-term and learner-directed.

and Health Care




Health and Health Care

How many people attended or participated in your outreach & engagement programs or activities? |4
For example, count participants in your non-credit classes and programs and in your off-campus courses and

programs; attendees at exhibits and performances, MSU students participating in experiential/service-learning

and those with whom they worked directly at their placements; clinical clients; and partner-organization staff and

clients with whom you worked (e.g., preK-12 teachers and their students).

Health and Health Care

’ . soas i My outreach activity in thi
To which locations are your programs or activities directed? For each area of concern, choose one of the ®© on::n::n wzs .2:2“3 =
three options. If you indicate that your outreach took place in locations mternationally, nationally or in Michigan, primarily at institutions and

: : : - : > inclividuals in Michigan
a second window will open and allow you to specify the locations. You can also click on the link to open the G &

window. () My outreach activiy in this area
of concern was directed
primarily or specifically at
institutions or individuals within
the United States but outside
of Michigan
Specify states

() My outreach activity inthis area (55

of concern was directed
primarily or specifically at
institutions or individuals
internationally
Specify countries




Selsci only one geographical category; 8. throughout Michigan, Ciiss, Metro Areas or Counties.

Wiithin & geographical calegory, you can make muliiple selections.

The M.5 L. Exdension regions are provided as 8 convenience to enable mulliple sslections with one click, selecting an Extension regon selects
al the counties within that region. These counties can then be indhvidually deselected,

& VWhen compleled please click on the Dome button at the bottom of this form.

[tk here it yous work was directed throughout Michigan and not to any specific place,

) Cities ‘ CIMetro | © Counties
Areas | ] (] Nerthern '
g Upper T I‘_'Imcm C)East Central | [ SeuthWest | [ SouthEast

Ana Arbor Deetrol ' [ auger [ acona D.Mugm [ Arenac | Cleerrien | [Clcenesee
Battle Creek iy [ Baraga [ Atpena [Barry Ceay Cleranch | Dluspeer
Detrot ,Rm::;':,m | Clenippewa | Clantrim Cionia Cciare Cleatnoun CLenawee
East Lansing | Area | Cloets [ Benzie Ckert Cecanton Ccass [CLivingston
Firt ;ngz“’w | [ ickineon Clcharlevoex | [Lake Ccadwin Cleaton CIMacomb
Grand Raphis | Ares [ cogetic Clcheboygan | Clmanistee [ Gratiot [ Hiescaie [CMonrae
Jackson | Lansing [ Howsghton [l crawtord [#Imaszon [#]Huron [#] ingham ] Oakiand
Kalamazoo imm Cliron [l Emmet [FlMecosta [“ltsabelia ] Jackson [Cst. Clair
Lansing Bay Area Ckeweenaw | [lorand Cmortcaim [#]nedand [kalamazoo [lwashtenaw
Mar quette OlLuce TS“' CIMuskegon [ saginaw (st Jossph | Clwasyne
Midiand [IMeackinac i CNewsygo | [lsaniac [Jvan Buren

[ rataska | |
Traverse City [ Marquette [Cloceana [ srimwasses

HATer (RS (SAptnate by [ Menomines £ linsbm Cosceols Tuscola
commas) CImissaies
[l ontonagon Clottawa
P CIMontmaorency

Dﬂmmﬂw

O oscods

Dmm

[Clpresque isie

Dﬁmrmm

Cwextord



& YWhen completed pleaze click on the Done button at the bottom of this form.

Cancel chandges and close

I Click here if wour work wwas directed generally across the S, and not to any paricular state

I Alabama
™ alaska

I arizona

I Arkansas
I califarnia
I Colorado
I connecticut
I Delaware
I District of Columbis
I Florids

r Georgia

I Hawvaii

I Idaho

I Mincis

I Indiana

I o

I Kansas

I Kentucky

I Louisiana

I Maine

I Maryland

I~ Massachusetts
I Minnesota

I Mizsis=ippi

I Mizzour

I Mortana

I Mebraska

I Hevads

™ Mew Hampshire
™ Mewr Jerzey

I Mew Mexico
™ Mews vork

I Morth Caraling
I Morth Dakats
I hio

I~ Oklahoma

I Oregon

r Pennsylania
I Rhode ksland
I South Caraling
I South Dakota
™ Tennessee
I~ Texas

I~ Ltah

™ wermant

I Wirginia

I Washington
I west Virginia
I wisconsin
I WWhoming

Uane |
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Health and Health Care

Did your outreach & engagement activity:

 hring into MISU any revenue from gifts, grants, contracts, tuition or fees? If yes, estimate the Oves ©no
dollar value. Include all montes contracted for during this period, even if they will be spent later. $

 help your outreach partners generate any gifts, grants, contracts, tuition or fees? If yes, estimate @ T,L OnNo
the dollar value. % 250000 |

Did your vutreach & engagement activity benefit from in-kind contributions provided by off-campus =2 /> Ono
groups and organizations involved with you in your outreach work? If yes, estimate the value of such
contnibutions in the three areas below.

s Partner staff time: estimate the hours partner staff devoted to helping you in your work. A dollar value E hrs
will be automatically calculated based on a standard rate of $35/hr. You have the option to change the % $35.00
estimated dollar value if you wish. = 1675 |

e Volunteer time: estimate the hours off-campus volunteers devoted to helping you in your work. A |ﬂ[_|___ hrs
dollar value will be automatically calculated based on a standard rate of $18.50/hr. You have the option % $18.50
to change the estimated dollar value if you wish. = 43700 —I

[
§1000 |

e Other Materials: estimate the value of transportation, equipment, space, etc., provided by your
partners.

(+]

|  Proceedtonextsection |

[ Saveandretumlater |

Current Survey Section

E-8»r8-8» 8 »E» E

Login page Main Menu Section 1 Section 2 Section 3 Section 4 Comments
Yiou are here.



Contributions provided by off-campus Close
Health ¢ groups and organizations
Calculate the contributions provided by off-campus groups and
. " orgardzations that enabled you to advance knowledge thro ur
Did your outreach & engagement activity: outreach activity. Some of z:hal they provided, ofdf:ume,fhyu
Mok . - " O Yes “beyond price” and cannot be quantified in dollars and cents: the
s bring into MSU any revenue from gifts, grants, contracts, tuition or fees? If yes, estmate the endorsement of a respected community organization, access to
dollar value. Include all monies contracted for during this peniod, even if they will be spent later. ¥ | special populations, or access to confidential or proprietary
materials, for instance. But some canbe quantified: for example, did
ynu.r paﬂmrs spend time working to make your project successful,
hat your partners would otherwise have devoted to other
$ 25["]0[' mpcmsin]mes? Did the partners provide equipment, space,
transportation, or other materiel necessary to corplete your work?

 help your outreach partners generate any gifts, grants, contracts, tuition or fees? If yes, estimate
the dollar value.

Did your outreach & engagement activity benefit from in-kind contributions provided by off-campus ©ves Ono
groups and organizations involved with you in your outreach work? If yes, estimate the value of such
contnibutions in the three areas below.

« Partner staff time: estimate the hours partner staff devoted to helping you in your work. A dollar value 45 lhrs
will be automatically calculated based on a standard rate of $35/hr. You have the option to change the % $35.00
estimated dollar value if you wish. = $!1 578 |

o Volunteer time: estimate the hours off-campus wolunteers devoted to helping you in your work. 4 |ZGU__ __| hrs
dollar value will be automatically calculated based on a standard rate of $18.50/hr. You have the option ® $18.50
to change the estimated dollar value if you wish. = g;E?UU |

e Other Materials: estimate the value of transportation, equipment, space, etc., provided by your $1000 |

partners.

|  Proceedtonextsection |

[ Saveandretumlater |

Current Survey Section

E-8»r8-8» 8 »E8» B

Login page Main Menu Section 1 Section 2 Section 3 Section 4 Comments
You are here.



Health and Health Care

Did your outreach & engagement activity:

 hring into MISU any revenue from gifts, grants, contracts, tuition or fees? If yes, estimate the Oves ©nNo
dollar value. Include all monies contracted for during this peniod, even if they will be spent later. $ l

« help your outreach partners generate any gifts, grants, contracts, tuition or fees? If yes, estimate @ ?L OnNo

Volunteer assistance may include such activities as data gathering
(&g, distributing surveys) and other actrvities such as advisory
; ._. groups and the like. Do not, however, count the time that ®ves ONa
Did your mad? &.enga.gement al:tl VI Jolunteers may have spent in completing data gathering us
groups and organizations involved with ¥ ;o1 vents ich
contnibutions in the three areas below.

s Partner staff time: estimate the hours p staff devoted to helping you in your work. A dollar value E hrs
will be automatically calculated base a standard rate of $35/hr. You have the option to change the % $35.00
estimated dollar value if you =$157% |

e Volunteer time: estimate the hours off-campus volunteers devoted to helping you in your work. A |ﬂ[_|___ hrs
dollar value will be automatically calculated based on a standard rate of $18.50/hr. You have the option % $18.50
to change the estimated dollar value if you wish. = 3700 —I

,
§1000 ]

e Other Materials: estimate the value of transportation, equipment, space, etc., provided by your
partners.

(+]

|  Proceedtonextsection |

[ Saveandretumlater |

Current Survey Section

8 BB B

Login page Main Menu Section 1 Section 2 Section 3
Yiou are here.

» B » B

Section 4 Comments



Menu | Log out Help
Survey of MST Faculty and &cademic Staff

Above links will discard responses on this page

Outreach & Engagement Measurement Instrument: Section Four
Scope of Your Outreach & Engagement Work from January 1, 2004 to December 31, 2004

Section Four asks you to provide more in-depth information about your outreach & engagement work, For the following questions, you may choose to describe
your total outreach activity, or your activity in a specific area of concern, or a single major outreach project.

Indicate what aspect of your outreach work you will describe below. Choose one:

O I am describing my total outreach activity.
O T am describing my outreach & engagement activity that addresses one area of concern,
® 1 am describing a single major project.

Project title: |Blood Lead Level Measurement & Testing
What actions did you take; for whom; ahout what issue, opportunity or problem? Include classes held, research conducted, technology used, the project duration, ete.

ELL testing data was collected for children under the age
of 5 years. This data was then matched up with their
demographic characteristics to generate a model to predict
ELL based on demographic characteristics. This model was
further refined using Census data to predict the age of
the home and hence the composition of materials used in
conscruction.



‘What were the outcomes and impacts? Explain below. For example, describe

o products or outputs (e.g., new reports, pamphlets, articles, websites, software, courses).

external resulis or impacis (e.g., changes in public policy, organizational changes, environmental improvement).
internal impacts (e.g., impacts on scholarly practice, new areas of research or nquiry, new pedagogical approaches).
sustained or continued collaborative gffarts resulting from this work.

unntended consequences.

An interactive web-site wyas created for medical staff.
They enter the age of the child along with certain
demographic characteristics and the current/previous
address of the child. The website then makes suggestions
to whether the child should be treated for BLL.

Did this outreach & engagement work receive a formal evaluation?

® ves ONo

With what external collaborators and/or sponsors did you work in this outreach effort?

Michigan Department of Community Health



What year did you begin working with these collaborators in this effort? Use four digits.

1999

Did any MSU academic units other than your own unit sponsor and/or participate in this work? If yes, please lst.
®ves ONo

Sociology

‘What plans do you have for sustaining this effort?

The mwodel is being refined with current dats and is being
expanded for states other than Michigan.

Other than yourself, how many of each of the following kinds of personnel were involved?

Tenure system faculty: 5
Fixed-term and adjunct faculty: [2
Other academic staff and specialists:

Extension professionals and field staff:

Graduate and/or graduate professional students: 5
Undergraduate students:

People employed by sponsoring and collaborating organizations:

Yolunteers (unpaid, non-student):

Other



Please provide any additional comments you have about your outreach & engagement work. You can give feedback about this online survey on the next page.

[ Proceed to Comments section |

{ Save and return later J

Current Survey Section

E-g-8-r8»8» B » E

Login page Pain Menu Section 1 Section 2 Section 3 Section 4 Comments
You are here.



Menu | Log gut Sareey of MEU Faculty and Academae Stadl
Above inks will dizcard responses on this page

Outreach & Engagement Measurement Instrument: Comments

Thank you for completing this survey, You may come back to this site any time to revise any of your rasponses.

Your feedback about this website will help us to improve our survey for the future. Please make any comments you may have about this survey and how it
works.

[ Sendcomments |

P [ i

Current Survey Section

E-&8+»8+-+-8»8~» B

Logn page Ielin |deriu Section 1 Section 2 Section 3 Section 4 Comments
oL are b,



MICHICAN STATE Survey of MSU Facu

UNIVERSITY

Outreach & Engagement Measurement Instrument: Thanks

Thank you far participating in this survey. If you decide to update any of your responses, you may comea back to this site to
make changes or additions.

Please make a selection below.

e Yiew a printable page of the full survey to keep for your records
s Feturn to the menu to review or update your responses
e Log out of the Outreach Measurement Instrument




Menu | View Detailed Report | Print this page | Log out Suzvey of M5T Faodlty and Academic Stafl

QOutreach & Engagement report for Vivek Joshi
Printed on Wednesday, November 24, 2004
January 1, 2004 to December 31, 2004

Owerall Effort
B0% of my total professional effort dunng this time perod involved outreach activity.

Data about my Outreach & Engagement work in Health and Health Care
60% of my outreach 8 engagement activities (that is, 48% of my professional effort) primarily took the form of Outreach Research addressing Health
and Health Care as the area of concern,
Some of my work in this area also took the form of Clinical Service.
This work focused significantly on international development and understanding.
This work was designed to impact people and issues in Huron, Ingham, Isabeila, Jackson, Mason, Mecosta, Midland and Saginaw.
This work helped enable my external partners with whom | was engaged to secure $250,000 in sdditional revenue fram gifts, grants, contracts, tuition or
fees.
This work benefitted from in-kind contnbutions of Partner staff time estimated at $1,575, Volunteer time estimated at $3,700 and other matenals
estimated at $1,000.

Data about my Outreach & Engagement work in Technology Transfer and Diffusion
40% of my outreach & engagement activities (that is, 329% of my professional effort) primarly took the form of Public Events and Information
addressing Technology Transfer and Diffusion.
Some af my work in this area also took the form of Outreach Instruction: Non-Credit Classes and Programs.
This work had a significant urban focus.
This work was designed to impact people and issues in Argentina, India, Morocco, Nepal and Netherands.
100 people participated in this Public Events and Information activity,
This waork was instrumental in securing $1,000,000 in gifts, grants, contracts, tuition and/or fees for the University,
This work benefitted from in-kind contributions of Partner staff time estimated at $3,500 and Volunteer time estimated at $1,850.

Description of my outreach work
I am describing a single major outreach project titled Blood Lead Level Measurement & Testing.

It entailed: BLL testing data was collected for children under the age of S years, This data was then matched up with their demographic characteristics
to generate a model to predict BLL based on demographic characteristics. This model was further refined using Census data to predict the age of the
home and hence the composition of materials used in construction,

The work, which bagan in 1999 involved collaborations with

= External Partners: Michigan Department of Community Health,

» Internal Partners: Sociology.

5 Tenure systeam faculty, 2 Fiked=term and adjunct faculty and 5 Graduate and/or graduate professional students worked with me on this project,

The outcomes and impacts of the work were: An interactive web-site was created for medical staff. They enter the age of the child along with certain
demographic charactenstics and the current/previous address of the child. The website then makes suggestions to whether the child should be treated
for BLL.

This work received formal evaluation.

Continuation plans for the work are: The model is being refined with current data and is being expanded for states ather than Michigan..

Cappright § 2004 Michigan State Universily
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Using the Data with Internal Audiences

« Using Faculty Effort as Measure of Academic Unit Participation

— Size of Effort
— Deployment of Effort

— Concurrence with Institutional Priorities
e K-12
* International
e Detroit

« Leveraging as Measure of Accomplishment: Salary v. Revenue



Using the Data with External Audiences

How can we best use data such as this to characterize
our institutions’ commitments and accomplishments in
serving communities and organizations outside the
academy?

Consider this issue Iin terms of five audiences

— Elected Officials

— Accrediting Agencies

— Carnegie Classification

— Funding Agencies and Foundations
— Media



Contact Us:

University Outreach and Engagement
Michigan State University

Kellogg Center, Garden Level

East Lansing, Ml 48824-1022

Phone: (517) 353-8977

Fax: (517) 432-9541

E-Mail: outreach@msu.edu

Web: http://outreach.msu.edu

Copyright © 2005 Michigan State University
MSU is an affirmative-action, equal-opportunity institution.
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