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Context for Engagement
at Michigan State University

1855: Agricultural College of the State of Michigan

1862: Morrill Act established land-grant universities

1964: AAU Institution: Michigan State University




Context for Engagement
at Michigan State University

MSU Mission Statement

 strives to discover practical uses for theoretical knowledge
and to speed the diffusion of information to residents of the
state, the nation, and the world....

IS committed to emphasizing the applications of information;
and contributing to the understanding and the solution of
significant societal problems...




Events Establishing Michigan State University’s
215t Century Approach to Outreach and Engagement

1989
1993
1995

2000
2001

2003
2004

2005

Office of Vice Provost for University Outreach established
Provost’'s Committee defined outreach as engaged scholarship across the mission

Points of Distinction published for planning and evaluating outreach at the unit
level (part of Promotion and Tenure packets)

Reappointment, Promotion and Tenure Form revised; change in Transmittal Form

Reorganization to Associate Provost for University Outreach and transformation in
overall mission of the office

Name changed to University Outreach and Engagement

Outreach and Engagement Measurement Instrument implemented to provide
direct faculty input to university online data systems

National Center for the Study of University Engagement established

Next steps: Achieving full institutional alignment
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Definition: Outreach and Engagement

“ ... aform of scholarship that cuts across teaching,
research, and service. It involves generating,
transmitting, applying, and preserving knowledge for
the direct benefit of external audiences in ways that
are consistent with university and unit missions.”

Provost’s Committee on University Outreach
1993
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Research/Discovery/Creative Works

» Applied research
 Community-based research

« Contractual research
 Demonstration projects

« Exhibitions/performances

* Needs assessments/evaluation

« Knowledge transfer and research
e Technical assistance

* Publications/presentations
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Teaching and Learning

« Service learning

« Study abroad programs

» Distance education and off-campus instruction

e Continuing education

« Contract courses or programs designed for specific audiences
» Conferences, seminars and workshops

» Educational programs for alumni

 Participatory curriculum development
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Service/Citizenship

 Clinical services

» Consulting

* Policy analysis

e Service to community-based institutions
* Knowledge transfer and workshops

* Expert testimony

» Technical assistance

« Contributions to managed systems

» Leading professional societies and associations
 Commercialization of discoveries
 New business ventures




MODELS

Building Structures
for Institutional Change

5 %
hl'
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Conceptual Framework: Boyer Model Plus

...the challenges of the knowledge society are not just teaching and
learning. They are the problems of research and discovery;
knowledge organization, interpretation, and utilization; and the need
for continual discourse between diverse knowledge bases.

...knowledge society suggests the need for a simultaneous
commitment to a variety of intellectual and action-based agendas in
the service of America’s complex knowledge needs.

Mary L. Walshok
from: Knowledge without Boundaries, 1995, p. 24




Knowledge Model of Engagement
2

Knowledge Knowledge
Generation Dissemination

Knowledge Knowledge
Application Preservation
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Visible Institutional Value

Outreach and engagement is:

» Across the mission
- Teaching
- Research/scholarly/creative activities
- Service

* Anchored in knowledge model
- Generation
- Application
- Dissemination
- Preservation

 Assessed and benchmarked




Universities have a special role

to engage their students/

faculty, instructional, research

and creative resources to:

Strengthen

commitment
to
democracy/

diversity

Improve
workplace
practice
and
economic
strength

Educated Person

b
Civic
Engagement
Values
Workplace Global
Preparation Knowledge

\4

Community Focus

Strengthen
citizen
participation
and civic
responsibility
to improve
outcomes for
society

Globalize
perspectives
and contacts

Educated Community/World




From Discovery to Application to Discovery...

Inreach
Disciplinary questions

Government
Business
Industry
Schools

Human services
Agriculture

Community

Research Research

Training and
Instruction

Outreach
External audience
guestions

Government
Business
Industry
Schools

Human services
Agriculture

Community




Supportive Services for Faculty
Connecting Knowledge to Serve Society

Partner
With faculty research
teams

Engaged
Faculty

Consult
Develop community
projects

Train
Asset-based approaches
to community change

Assist
Building service-
learning/civic
: engagement models
Scholarship gag
Fund
Seed grants for outreach
research

Community

Develop Focus

Outreach measures and
standards of practice

Market
Outreach and engagement
activities

Advocate

» For the engagement mission
 For cross institution benchmarks
* For measurement standards

Engaged
Community



Supporting Interdisciplinary Collaborations

Colleges & Academic Units

Departments Schools Institutes Centers MSU-Extension

1. Addressing major societal issues
— K-12 reform: Literacy, math and science education
— Needs of 0-5 year-old children and their families
— Safe schools and communities
— Positive outcomes for children, youth and families
— Land use and built environments
— Community and economic development
— Sustainable agriculture, food and water safety
— Urban and regional development
— Environmental health
— Public policy
— Technology usability and accessibility




Interdisciplinary Collaborations

Colleges & Academic Units

Departments Schools Institutes Centers MSU-Extension

2. Fostering cross-disciplinary outreach and engagement research
collaborations
— UOE Grants, MSU FACT Coalition, Community Vitality Initiative

3. Networking in major geographic areas across Michigan through AKTL
Networks: Detroit, Lansing, Grand Rapids, Flint, Upper Peninsula
4. Creating opportunities for the scholarship of outreach and engagement
— Benchmarking Scholarship of Engagement

— Cultural Engagement Council

— Outreach and Engagement Senior Fellows

— Outreach and Engagement Community Fellows




Seed Grant Programs for Outreach Scholarship

Faculty Community
Partners Partners

FACT

UOE-Extension

Community Vitality

Community Extension
Partners Partners




Seed Grant Model: Modified Form NIH 398

Adapted Form 398 as application

Standard deadlines for application

Pre-application public overview sessions

Grant preparation workshops

Require evidence of community partnership

Require faculty, community, (extension), investigators

Peer Review Panels to assess quality

Require semi-annual progress reports for continued funding

Require evidence of potential sustainability through external
funding

Require products: final reports, community reports, peer-reviewed
publications




METRICS

Building Targeted Goals and Objectives

5 %
hl'
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Context for this Work

e National efforts

— Committee on Institutional Cooperation (CIC) — Committee on Engagement
www.cic.uiuc.edu/groups/CommitteeOnEngagement/index.shtml

“Engagement is the partnership of university knowledge and resources with
those of the public and private sectors to enrich scholarship, research, and
creative activity; enhance curriculum, teaching and learning; prepare educated,
engaged citizens; strengthen democratic values and civic responsibility;
address critical societal issues; and contribute to the public good.”

CIC - Committee on Engagement (revised February 14, 2005)
Defining and Benchmarking Engagement: Draft Report and Recommendations

— National Association of State Universities & Land-Grant Colleges (NASULGC)
Council on Extension, Continuing Education, and Public Service (CECEPS) —
Benchmarking Taskforce
www.nasulgc.org/councils _extension.htm



http://www.cic.uiuc.edu/groups/CommitteeOnEngagement/index.shtml
http://www.nasulgc.org/councils_extension.htm
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Context for this Work

* National efforts (cont.)

— MSU Benchmarking Conference
www.csue.msu.edu/conf2005

— Carnegie Foundation Community Engagement Classification
www.carnegiefoundation.org/newsroom/press_releases/05.01.2.htm

— National Center for the Study of University Engagement (NCSUE)
WWW.csue.msu.edu

— Higher Education Network for Community Engagement (HENCE)

— Institutional partnerships: Consideration of national data sets



http://www.csue.msu.edu/conf2005
http://www.carnegiefoundation.org/newsroom/press_releases/05.01.2.htm
http://www.csue.msu.edu/
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Evidence Provided by Benchmarks
of Engagement

Benchmarks of engagement show that:

 Reward systems for faculty and staff include an engagement
dimension

« Student engagement experiences have an impact on classroom
performance

» The institution disseminates research findings and attends to the
transfer of knowledge

* Meaningful engagement with communities occurs

 There is evidence of partnership impacts




MEASUREMENT

Assessing Faculty and Institutional
Performance

5 =
hl'
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Why Measure Engagement Activities?

* A management and planning tool for ensuring that academic
units contribute to the institution’s overall engagement
commitment

* Evidence of organizational support for engagement

* A means of assessing an institution’s fulfillment of its
engagement/public service mission

 Economic development and technology transfer data

» A basis for telling the engagement story and building support for
higher education among legislators, donors, and the public

* A new engagement rubric for comparing peer institutions
nationally

vy
Yy L,

L
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Measurement

Evaluating quality outreach

e Points of Distinction
www.msu.edu/unit/outreach/pubs/pod.pdf

Dimensions of quality
- Significance

- Context

- Scholarship

- Impact

* Reappointment, Promotion, & Tenure



http://www.msu.edu/unit/outreach/pubs/pod.pdf

NCSUFE National Center for the Study of
oo, University Engagement (NCSUE)

NCSUE seeks to deepen the study of and discussion about two key
foundational principles: engaged scholarship and the scholarship of
engagement.

Engaged Scholarship

— Scholarly outreach and engagement activities reflect a knowledge-based
approach to teaching, research, and service for the direct benefit of external
audiences. Such activities, in turn, enrich all of the faculty member's work.

Scholarship of Engagement

— A number of faculty engaged in outreach activities have begun to reflect on,
study, write about, and disseminate scholarship about their activities. And
scholars in the field of outreach and engagement have begun to study the
processes, relationships, and impacts of outreach work on the external
audience and on the academy.
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National Center: Scholarship Based

Engaged Scholarship
* Products and Outcomes of Specific Campus-Community Partnerships
* Open to Assessment, Metrics, Objective Criteria, Measurement

» Consistent with Traditional Faculty Values
— Research and Creative Activities (product driven, P&T Accessible)
— Teaching/Learning (also product driven, P & T Accessible)
— Service (also product driven, P & T Accessible)
Institutional
Discipline
Public

Scholarship of Engagement

* Processes Linked to Successful and Sustainable Community Engagement
— Qualitative Measurement, Principles, Standards of Practice

e Transformational Changes as Personally Experienced (subjective)
— Qualitative (scripts, stories, experiential, perhaps existential)




Outreach & Engagement Measurement Instrument
(OEMI)

Partners
University of Connecticut
University of Kentucky (and system)
University of Tennessee System

Prospects
University of Massachusetts, Amherst
Victoria University, Melbourne
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Outreach & Engagement Measurement Instrument
(OEMI)

Developing the OEMI
* Pilot studies
» Faculty-based format

* Faculty engagement interview project




MICHIGAN STATE

UNIVERSITY

Outreach & Engagement Measurement Instrument

The Provost's Office is asking you to complete this form in arder to help increase public understanding of Michigan State University's outreach and
engagement effort. The Instrument gathers numerical data about your outreach activities along six dimensions:

s the time spent on those activities

s the areas of concern on which those activities focus

s the forms those activities take

s the locations to which those activities are directed

s the number of non-university participants in those activities

s the amount of external funding and in-kind support generated for those activities

The data will be aggregated at the unit, college, and university levels, Howewver, because outreach activities are so varied - in purpose, method, and impact
- an aggregate set of numbers will fail to capture the full picture of MSU engagement with those outside the academy. To develop a moare balanced picture,
the final section of the instrument asks for additional descriptive information about purposes, methods, disciplinary and interdisciplinary perspectives,
impacts on ongaing research, and impacts on the external audiences. Providing this information takes mare time, but it will enable the University o
showcase its faculty's contributions to the public that supports it.

Who should complete the form

all faculty, academic specialists, research associates, estension specialists, and visiting faculty should complete the form. Graduate student employees,
adjunct faculty and administrative professionals are not included at this time. Even if you were not engaged in outreach & engagement activities during this
calendar year, please take a moment to so indicate on the measurement form because it is very important to us to be able to distinguish those who are not
currently active in this aspect of the University’s mission from those who simply neglected to fill out the form,

what to report

Please take a comprehensive view of outreach 8 engagement as you complete this form. Cutreach is schalarly activity conducted for the direct benefit of
audiences external to the academy - for example, non-traditional students, government agencies, industrial firms and associations, health and welfare
arganizations, prek-12 schools, labor organizations, and the like, Cutreach occurs when members of the University make their expertise available in formats
different from those most often found on campus: for example, by scheduling instruction at times and in places convenient to the working adult, or by
communicating research results in ways that the external audience finds both understandable and usable, At its best engagement involves shared goals,
expertise, and resources and results in mutually identified benefits,

Outreach is an aspect of many different kinds of scholarly work, not a separate sphere of activity distinct from teaching or research, nor is it identical with
"service." Most outreach B engagement activities conducted by university faculty occur as an aspect of the faculty member's teaching or research
activities, It is wery likely that you will include on this form data on activities that wou may have reported in other places as instruction ar research. Thus,

Outreach/Engagement is

... a form of scholarship
that cuts across teaching,
research, and service, It
involves generating,
transmitting, applying and
preserving knowledge for the
direct benefit of external
audiences in ways that are
cansistent with university and
unit missions.

University Qutreach at
Michigan State University, 1933

... the partnership of
university knowladge and
resources with those of the
public and private sectors

® to enrich scholarship and
research,

& to enhance curricular
cantent and process,

® to prepare citizen scholars,

& to endorse democratic
values and civic
responsibility,

& to address critical societal
Issues,

» and in general to
cantribute to the public
good.

Adaptad fran the CIC
Cormmittes on Engagerment

the first question on this survey asks you to identify the percentage of your total effort across all the categories of your academic work (i.e., instruction, advising, research and creative

activity, service, and administration’,

Enter your MSU Net ID and password below to log in. Leave the Authenticator field set to MSU Net. Note: your web browser must accept cookies to log into this site. See the

troubleshaooting page for more information.

MetlD: Ermsu.edu
Fassword:

Authenticator; | MSU MNet [+
For Authorized Use Only

Coppright @ 2006 Michigan State Lniversity



Log out | Administrator's Menu

Outreach & Engagement Measurement Instrument: Main Menu

Reporting period: January 1, 2005 through December 31, 2005,
Respondent: Joshi, Yivek

This survey is divided into four parts or sections, As you complete a section, click the Save and go to the next section button at the bottom of each section to submit your responses
for this section and maove to the next section. If you are unable to complete a section you may return later to complete it by clicking on the Save and return later button at the
bottom of each section. If you have to leave a section to go to a previous section, click on Save and go to the previous section button to save your responses for the current
section and go to the previous one. You must complete Section One before proceeding to Section Two, and Section Two before proceeding to Sections Three and Four,

all responses must be completed by February 28, 2006, when the file will be "frozen" and the data aggregated. Until that date you can review, edit, or update your survey responses
simply by returning to one or more sections of the Instrument, changing one or more of the responses, and clicking on Logout or the Sawve and return later button.

Mote: Each section has a two-hour expiration time. If you need to step away from your computer, use the Save and return later button at the bottom of the section. ¥Vou may take
as long as you need to complete any section of the survey as long as you save your partial work before the interval elapses.

Survey Sections
The status of each section is shown below. Start by clicking the Section One link.

e Section One - Data entry not yet completed

e Section Two {Complete Section One first)

e Section Three (Complete Sections One and Twao first)

e Section Four {Complete Sections One, Twa, and Three first)

Yiew 3 printable page of your responses to save for your recaords.

Log out. You can return later to update or continue with the survey.

Current Survey Section

g+»E »rE»E»B B E

Login page Main benu Section 1 Section 2 Section 3 Section 4 Comments
You are here.



Menu | Log out
Abhove links will dizcard responzes on this page Survey

Outreach & Engagement Measurement Instrument: Section One
Scope of Your Outreach & Engagement Work from January 1, 2005 to December 31, 2005

For this period, what percentage of your time did you expend in outreach work? Count all work that has an engagement component, namely, that portion of your teaching, research, and serwvice that
18 conducted for the direct and mmmediate benefit of audiences external to the academy. Include your time spent in planning, preparing, advising, and assessing as it relates to outreach activity. Please enter
the percentage of your time you spent m outreach & engagement wortl, not the percentage of your time that may have been formally assigned to this function by your department or college.

Mote: This survey does not measure outreach & engagement as unigue activities separate from teaching andsor research and/or service. Rather, outreach occurs when a person's research, teaching, or service
activity significantly engages that person's schalarly expertise with cormmunities and/or organizations outside the acaderny with the direct goal of improving outcornes for those who live and work in thermn.

(1 did not participate in any outreach & engagement activity during this time period,
Y¥ou do not need to complete the rest of the survey. Thank you,

@1 spent |85 % of my time on outreach & engagement activity from January 1, 2005 to December 31, 2005,

[ Sawe and go to the next section ]

| Sawie and go to the previous section |

| Sawe and return later ‘

Current Survey Section

g+8» 8 r8»8»E8» E

Login page zin Menu Section 1 Section 2 Section 3 Section 4 Commerts
You are herg.



Menu | Log out
Ahove links will dizcard responses on this page

Business and Industrial Prirt this definition

Development Close
Sntreachs E“gagem [nclude outreach actrvities seeking o enhance the managemal on Two

Scope of Your Qutreach & guueia) technological marketing, advertising, and puble relations 2€CEMber 31, 2005
capacity of for-profit businesses of all kinds, Also include

Omn what areas of social concern di activities that enhance the effecinveness of associations (e g, elert one or twa areas from the hst helow The term “areas of soral concern” as used in this survey
refers to issues confronting society, ne Chambers of Commerce) and governmental ageneies (g.g,, Small . Community and Economic Print this definidion 4.4 0ns to pressing social
issues: enhancing educational outcome Business & dministration) supportive of the private sector andior o) Development Close of how the findings of
disciplinary study — in science, econot directed at la.rge—scale_ ECONOIIG dmlopmnt. Efforte to belp fomoe .1y Inghude outreach activities that imvolve cormrmanity-based efforts 1o : listed under Public
Understanding and Adult Learning or adopt new technologies should be ncluded hers as should e ¢ improve the attractivensss, safetyr, and ecotomds vishility of the

provision of education and trammg to support eeonomic commumity. This categary i meant to include acadercic staf?
eompetitiverness. Work with fimms and agenries Incated primarily s involvement with the efforts of relatively small comnmmitiss — a
within the agmu.ltpral ndustry shomld be claceified undsr "Food i Sparsely populated cotnty, a swall town, or an whan

and Floer Production and Safety.” tieighborhood — rather than with the atterapts to spur job growth or
infrastructure enhancements at the country, state, or Jarge city
lewel. Please report irvobrement m these latter actnvities under

Mote: Later you will be asked if your ac

Please note that we have provided defir r definitions.

Area 1 Area 2 Areas of Social Concern

(@) O Business and Industrial Development Pusiness and [ndustrial Development.

® O Children, Youth, and Family {non-school related})

~ ; ; Cultural Institutions and Print this definition

O ()] Community and Economic Developmen * e
= rograms =lo=e

O &} Cultural Institutions and Programs Includs outreach activities seeking to enhance the capacits of

®) Education, Pre-Kindergarten through 12th Grade TuseIas, Solence fentels, perfoirance vernes, thraties and

other institutions dedicated to the preserwation of cultural

O O Food and Fiber Production and Safety heritage to serve their constitusneies more effectively. [neclude
@] e Governance and Public Policy diffusivg of new technicues and technolagies, training of staff,
N . developamg of grant proposals, mereasmg breadth and accuracy
O ® Health and Health Care of perforrance or exbibition, irproving public corarmurication
O O Labor Relations, Training, and Workplace Safe about the mstitution. Do nit inchude parhicipation i efforts 1o
: . rase roney from the public undess that 1s an area of scholaly
) (] Matural Resources, Land Use, and Environment work for you Chuating a specific exhdbition or directing a
O (@) Public Safety, Security and Corrections specitic Peﬁome should be _]-‘swd undzr *Public
Urderstanding and Adult Learrang,”
o © Public Understanding and Adult Learning
) Science and Technology
-~ i d Governance and Public Policy w
S o second area Include outreach actratizs focusing on general pobcy e
analysis, traimng and expert assistance m the area of public
l Save and go to the next section J Public Understanding and Adult Print this definition arbrinistration divected to making zoveranent at all levels more
Learning Cloce effective. Inelude work with elected officials, govemrnent
e o . lovwees, and tho and ti ing to indl
| Save and go to the previous section Inchude outreach activities aimed at satisfying or cultivating an ;?EE;;:EI e mr:};ioh?}ljin gﬂiergm;ﬁzs se_e]:.inﬂgmc- ey il

interest in a topic, raising awareness about some subject matter,

1t testi . This ral cat if k with
ncreasing capacity to take eonstrctree action, eneouragime public P S e e

goverrructit policy makdng or analisis i focused e lustvely on one

I Sawve and return later |

dialngue, or otherwise e-:fl'w:aimg the gereral public or 2 speeific of the other areas of concemm here — i, "Health and Health Care"
sezment of that population (bt not on-campus WIS students, or "Matural Resources, Land Use, and Exvironment" — classifyy
staff, or faculty). Public understanding can be culitvated through those efforts under the specific area of concerm.

Current Survey Section lectures, presentations, forums, exhubitions, conferences, Web sites,

broadeasts, brochures as well as forral classroom instraction.
» » » Traiving and staff developrasnt acthvities divectsd at specific
Lognpsge  MsinMenu  Section i Section 2 Dcn:u}:la.ific-m shonld be lListed und=r the area of concern related to
vou are here.  the topic of that training,



Menu | Log out Help
Above links will discard responses on this page Technical or Expert Assistance Print this definition Survey of MET Familty and Academmic Staff

Activities where MSU personnel respond to requests from individuals, Cose

Outreach & Engagement Measuremeni Progs, or agencies and arganizations external to the untversity by sharing

their knowledge, expertise, and skills in order to help those entities build

capacity to achieve their goals. MSU personnel provide this assistance through

Note: This section uses pop-up windows for some data inj direct interaction with the external constituency (as opposed to respondingby ., Outreach Instruction: Credit Courses Print this definition
delivering a paraphlet or reference to a Web site or the like). Actiities may and Programs Close

Scope of Your Qutreach & Engagement Work fr

Outreach Research "L"t—tﬂ———f’deﬁz"tﬁ focus on using expertise to address or improve the effectiveness and efficiency h Cowrses and instructional prograras that offer student academic credit
May include applied research, capacity building, evaluation — of the orgaruzation or to irprove knowledge and skills. This category includes il hours and are designed and rarketed specifically to serve those who
studies, policy analysis, and demonstration projects. Such activities are ... such activities as consulting work that is perforraed for the benefit of the are neither traditional carapus degree seekers nor campus staff. Such
considered outreach when they are conducted in collsboration or W constituent, expert testimony and other forras of legal advice, assisting courses and prograras are often scheduled at tiraes and in phces
partnership with schools, health oxganizations, nonprofit L;t agencies and other exdities with management and operational tasks. Technical  coyvendent to the working adult. Exaraples include: a weekend MBA
organizations, businesses, industries, governrent agencies, and other .. Assistance is ruch broader than providing technology-based assistance even progrars, an off-carapus Master's prograra in Nursing offered in a
SHiern canyliuety. loo! gemsTty ey are miteIOeC B ey though this might be & form of technical or expert assistance. rural area, an online cetificate in redical technology for laboratory
irpact external entities or constituents while developing new

professionals, etc.

knowledge. Research conducted specifically for acaderaic purposes oY ont angAmderstanding? @ Yes
that is shared solely with acaderic audiences does not constitute IR L
outreach research. Outreach Instruction: Non-Credit Print this definition
Gyes Classes and Programs Close
Classes and instructional prograrus, marketed specifically to those
who are neither degree seekers nox campus staff, that are designed to
raget planned leaming outcoraes, but for which acadernic credit hours
are not offered. In lieu of acaderaic credit, these programs sometimes
" choose a primary form and provide certificates of corapletion or continuing education units, or
raget requireraents of occupational licensure. Exaraples include: a
Choose one Short-course for engineers on the use of new coraposite matenals, a
T surraner writing carap for high school chuldren, a personal envichraent
program in gardening, leisure learming tours of Europe, etc. Programs
designed for and targeted at MSU faculty and staff (such as
professional development programs) or MSU degree-seeking
students (such as career preparation or study skills classes) are not

Was the activity designed to promdte diversity?

Children, %
5

What forms of outreach &engagement activifies did you engage in? In each area of con
as many other forms as apgly. Click the name 4t any form to see its definition.

Outreach Research

Technical or Expert Assistance

Outreach Instruction: Credit Courses and Programs

Chiree : included.
Outreach Instruction: Non-Credit Classes and Program w £l Lo 5 B
Outreach Instruction: Public Events and Understanding Outreach Instru_ctlnn: Public Events  Erint this dEFIEI::DIgZ
and Understanding S

Experiential /Service-Learnin

Resources designed for the public include managed leaming
exvirornments (e. g., museurns, lbraries, gardens, gallenes, exhubits),
expositions, demonstrations, fairs, and performances; and educational
raaterials and products (e. g, paraphlets, web sites, educational

Chi broadcasting, and software). Most of these experiences are
short-term and leamer-directed.

Print this definition — . LU . el
e I| = °'  Experiential/Service-Learning Print this definition
Cozes an Close

Clinical Service

How many people were directly involve Clinical Service

activities? For example, count participants i i uran and aniraal rovide e : ; :

programs; attendees sﬁ exhibits sild peIr)fom iﬂ:};ﬁ?;::g;;ﬁﬁggh uni:lt:aonsore)clc;l}; pmt?::ir as part those CW{E o Fomu:uty s _‘hat NS Siwhu pe i o

whom they worked dirsctly at their placems of clinical instruction and by medical and graduate students as part of » 7°% CONJCICHER, et 6 madegm_cqmse L d tl}at SEOpa e

Do not count those indirectly served such & g v fossional education. For exarmle. this mmay include frequeltd,‘ structured, and disciplined reﬂec_tn:m on _the linkages between
o : i B S the activity and the content of the acaderaic experience. Other forrus of

med.}calhretemmy clinical practice, counseling or crisis center experiential leaming raay include career-oriented practica and
Was your outreach activity divected spe Services, and tax or legal clinic services. 'ct yes internships, or volunteer cormraunity service.

specity the locations. You will also be asked to approzumate the total percentage of your cutreach & engagement activity oucuioe see s vu,
specifically at institutions or individuals within Wichigan and specific sites within Wichigan. Brlart i

©Ng.




Menu | Log out Help
Above links will dizcard rezponzes on this page Survey of MET Famlty and deadermic Staff

Outreach & Engagement Measurement Instrument: Section Three
Scope of Your OQutreach & Engagement Work from January 1, 2005 to December 31, 2005

Mote: This section uses pop-up windows for some data input and definitions. If you have problems entering data please disable your pop-up blocker.

Children, Youth, and Family {non-
school related)

What percentage of your feial cutreach & engagement effort was devoted to the areas of concern that you chose in E%
the previous question? Tou indicated that you spent 85% of your time in outreach activity, Of that 85%, if three-cquarters of

that titne 15 focused on Children, Youth, and Family (non-school related), enter 75% in that column, net 63.75%. Ifthe areas of

concern you chose do not include all vour cutreach & engagement activity, the total entered should be less than 100%.

Did the activity focus significantly on international development and understanding? ©Yes Ot
Did the activity primarily focus on urhan issues? OYes Mo
®Yes CiMo

Was the activity designed to promote diversity?

Children, ¥outh, and Family {non-
school related)

What forms of outreach & engagement activities did you engage in? In each area of concern, choose a primary form and
as many other forms as apply. Click the name of any form to see its definition.

Choose one as the primary  Select all that

farm apply
Outreach Research ®
Technical or Expert Assistance O
Outreach Instruction: Credit Courses and Programs O I
Outreach Instruction: Non-Credit Classes and Programs O O
Outreach Instruction: Public Events and Understanding O I
Experiential /Service-Learning O O
Clinical Service O 1

Children, Youth, and Family {non-
school related)

How many people were directly involved in or directly served by your outreach & engagement programs or
activities? For example, count participants in your non-credit classes and programs and i your off-campus courses and

programs, attendees at extubits and performances, WS students participating in experentialiservice-learning and those with

whom they workeed directly at their placements, clinical clients, and partner-orgamzation staff and clients with whom you worked.

Do not count those indirectly served such as those whom your client or partner served.

Was your outreach activity directed specifically at institutions or individuals within Michigan? If you select yes, please ©es Chlo
specity the locations. You will also be asked to approzimate the total percentage of your outreach & engagement activity directed  shecity locations within
specifically at institutions or mndividuals within MWichigan and specific sites within IWichigan. sl




of all your effort devoted to Children, Youth, and Family {(non-school related) please
approximate the percentage specifically targeted at institutions or individuals within Michigan and
for specific sites in Michigan {if applicable).

&, Michigan: S
B. If you worked in any of the following sites please approximate the time
I. City of Detroit; 95
II. City of Grand Rapids: L
[II. City of Lansing: e
I%, City of Flint: %
Y, Upper Peninsula: e
i I Specify Counties if your outreach work was specifically targeted at institutions or

individuals in parts of Michigan other than those listed in B above

Dione



* Some courties have been selected automatically based on the data entered in the prior windowe. Cancel changes and cloge

® The M.5 L. Extenzion regions are provided az a convenience to enable multiple selections with one click; selecting an Extension
region zelects all the courties within that region. These courties can then be individually deselected.

* When completed please click on the Done button &t the bottom of this form.

|:| Click here if your wwork wwas directed throughout Michigan and not to any specific place.

rl Upper [ Northern

Peninsula Liwer Ponineila [ | West Central | [ |East Central [ ] SouthWest [ ] SouthEast
|:| Alger |:| Alcona |:| Allegan |:| Arenac |:| Berrien |:| Genesee
|:| Baraga |:| Alpena |:| Barry |:| Bay |:| Branch |:| Lapeer
|:| Chippewa |:| Anitrim |:| loniz |:| Clare |:| Calhoun |:| Lenawee
|:| Detta |:| Benzie Hent |:| Clintan |:| Cass |:| Livingzton
[ pickinson [ charlevoix [ Lake [ cladwin [ ]Eaton [ acomb
|:| Gogehic |:| Cheboygan |:| hanistee |:| Gratiot |:| Hillzdale |:| hanroe
|:| Houghtan |:| Crawyford |:| Mason |:| Huran |:| Ingham |:| Oakland
[iran [ JEmmet [ IMecosta [izabela [ Jacksan []st. clair
[ keweenaw [ Jzrand Traverse | [ montcaim [ I ricitand [ kalamazoo [ Jvasttens
[JLuce [ iozco Fl Muskegon | Saginss [st. Joseph Wiy e
|:| Mackinac |:| Halkazka |:| Mewvaygo |:| Sanilac |:| “an Buren
|:| Marguette |:| Leelanau |:| Oceans |:| Shiswazzee
[ Menomines [ Imizsaukes [l osceola [ JTuscola
|:| Ontonagon |:| Mortmorency |:| Cttavea
|:| Schoolcraft |:| Ogemann

[ loscoda
|:| Ctzego

|:| Presque Isle
|:| Roscomman

DWeford

Done



Was your outreach activity directed specifically at institutions or individuals internationally? If you zelect ves, please
specify the locations.

O¥Yes

Did your outreach & engagement activity:

+ Bring into MSTU any revenue from gifts, grants, contracts, tuition or fees? If yes, estimate the dollar walue. Include
all monies contracted for during this pencd, even if they will be spent later.

To help us with our research, please list the account numbers associated with the above mentioned revenue, £ any. (e.g 61-
1234, 21-9599)

» Help your outreach partners generate any gifts, grants, contracts, tuition or fees? If ves, estinate the dollar value,

Did your outreach & engagement activity benefit from in-kind contributions provided by off-campus groups and

organizations involved with you in your outreach work? If ves, estimate the value of such contributions i the three areas
below.

+ Partner staff time: estimate the hours partner staff devoted to helping you in your work & dollar value will be
automatically calculated based on a standard rate of $35/hr. You have the option to change the estimated dollar value i
you wish.

+ Yolunteer time: estimate the hours off-campus volunteers devoted to helping vou in your worle & dollar value will be
automatically calculated based on a standard rate of $18 50/hr. You have the option to change the estimated dollar value if
you wish.

» Other Materials: estimate the value of transportation, equipment, space, ete., provided by your parthers.

@ Na
specify locations
internationally.

Children, ¥outh, and Family (non-

school related)

®ves O Mo
¢ (5000000

Cives & Mo
g ]

@ ves O Mo

[T

¥ £35.00

= ¢ 70000
s

% £18.50

=495 |
g |

l SE[\-{'B Eng refurn Iﬁr. ]

Current Survey Section

g 8 r8»8» E »8 » B

Login page Iain Menu Section 1 Section 2 Section 3 Section 4 Comments
o are here.









Was your outreach activity directed specifically at institutions or individuals internationally? If you zelect ves, please OYes ©hlo

specify the locations. specify locations
internationally

Children, ¥outh, and Family (non-

Contributions provided by off-campus Close
Did your outreach & engagement activity: groups and organizations
Lo . i _ Caleulate the contributions provided by off-carapus groups and
+ Bring into MSU any revenue from gifts, grants, contracts, tuition or fees? If ves, estunate the dollar s organizations that ensbled you to advance knowledge through your
all memes contracted for durng this penod, even if they will be spent later. outreach activity. Some of what they provided, of course, is
“beyond price” and cannot be quantified in dollars and cents: the
To help us with our research, please list the account numbers associated with the above mentioned revenue, 1 endorsement of a respected community organization, access to
1234, 21-9399%) special populations, or access to confidential or proprietary
materials, for instance. But some can be quantified: for exaraple, did
o partners spend tiree working to rmake youwr project successful,
tirae that syour partners would otherwise have devoted to other
yes, estimate th responsibilities? Did the partners provide equiprment, space,
transportation, or other materiel necessary to complete your work?

+ Help your outreach partners generate any gifts, grants, contracts, tuition or fees?

Did your outreach & engagement activity benefit from in-kind contributions provided by off-campus groups and @es Ono
organizations involved with you in your outreach work? If ves, estimate the value of such contributions i the three areas
below.
) _ volunteer time Close :I
+ Partner staff time: estimate the hours partner staff dewvote e gl sroh et ieAbes g dita mathort hrs
ically celculated based on a standard rate of §35/k , o 4. : o Stites i) % $35.00
automatically c (e.g., distributing surveys) and other actrvities such as advisory _ «70000
SR, groups and the like. Do not, however, count the time that =
wvolunteers may have spent in completing data gathering
instraments.
+ Volunteer ﬁmem |:| hrs
automatically calculated based on a standard rate of 518 50/hr. You have the optien to change the estimated dellar value if ® $18.50

wou wish. = $| 325

» Other Materials: estimate the value of transportation, equipment, space, ete., provided by your parthers. $:|

[ Sawve and return later ]

Current Survey Section

888> 8 »8» E

Login page Iain Menu Section 1 Section 2 Section 3 Section 4 Comments
o are here.



Menu | Log out
Above links will discard responses on this page

Outreach & Engagement Measurement Instrument: Section Four
Scope of Your Outreach & Engagement Work from January 1, 2005 to December 31, 2005

Section Four asks you to provide mare in-depth information about your outreach & engagement wark. In this section you may choose to describe any number of your recent ar current
projects or activities. after filling in the data for a project or activity, click on Proceed to describe another project or activity button to describe additional projects or activities, You
can click on Proceed to Comments section button to complete the survey and get a printable summary of your responses.

Project or Activity 1

Please select the areals) of concern of the first project or activity wou are describing. If the work wou are describing aligns with both of the areas of concern you selected, select the
one that maost closely relates to your work or select both

Health and Health Care »

Project or activity title |Blood Lead Level Measurement & Testing

What actions did you take; for whom, about what issue, opportunity, or problem and why? Include research conducted, classes held, technology used, goals of the project, etc.

ELL testing data was collected for children under the age of 5 fid
years, This data was then matched up with their demographic
characteristics t£o generate 3 model to prediet BLL. This model was
further refined using Census data to predict the age of the home and
hence the composition of materials used in construction st

What was the length of the project or activity?
Ongoing activity |v 2003 | vear Started vear Ended (if applicable)

were any of the following sponsors and/or participants involved in the work?

Units other than your own: ®ves ONo
Graduate and/or graduate professional students: ®ves O Mo
Undergraduate students: O ves @ MNo

List the Primary partners external to MSU that were involved in the work.
MDCH

If collaborators and/or sponsors external to MSU were involved, what were their roles? Select all that apply.
[ 1dentified issues or problems addressed.
[ assisted in the planning and management.
[¥] Participated in research, evaluation, or teaching.
¥l shared responsibility for the dissemination of products or practices.
O cantributed to identifying resources to suppart the efforts,

[ other:

Please classify the sources of funding for the project or activity. Select all that apply.
Internal MSU grants [ private industry [ private foundations
Governmantal agencies (federal, state, and localy [l Mon-profit arganizations {if not reflected by other categories) [ Other
[ Mone



what types of formal evaluations did the project or activity include? Select all that apply.
Formative Summative [0 other [ Mane

Provide description{optional):

What were the outcomes and impacts of the project or activity, or if the project has not ended what are the intended outcomes and impacts? For example, describe:
e External results or mpacts (e.g., changes in public policy, organizational changes, environmental improvement, capacity building).
s Sustained or continued collaborative efforts resuliting from this work,

An interactive webh-site was created for medicsl stcaff . They entered “_
the age of teh child along with certain demographic characteristics

andf the current/previcus address of the child. The wehsite then 1
makes suggestions to whether the child should be treated for BLL ha

What forms of intellectual property did the project or activity enable you to create? Select all that apply.

[ publications [ software [0 presentations [0 reports
[J performances/Exhibitions [ Training materials Web sites [ Inventions/Patents
[ other [ Mone

Provide description{optional)

Did the project or activity have any impact on your own scholarly or teaching practices {such as new areas of research or inquiry and new pedagogical practice)? If yes, please
describe,

O ves ®No

Have you created any scholarly work that assesses or describes how you went about your outreach work? If yes, please summarize.
O ves @ Mo

Please provide any additional comments you have about this project or activity.

The model is heing refined with current data and is heing expanded
for states other than Michigan

I_ Save and go to describe another project or activity J
| Saeve and go to the previous section |
[ Froceed to Comments section ]

I Sawve and return later ‘

Current Survey Section

E-r8-E-8»8» B » B

Login padge Main Menu Section 1 Section 2 Section 3 Section 4 Comments



Menu | Log out
Above links will discard responses on this page

Outreach & Engagement Measurement Instrument: Comments
Thank you for completing this survey. You may come back to this site any time to revise any of your responses.

Your feedback about this website will help us to improve our survey for the future, Please make any comments you may have about this survey and how it works,

Send comments

Proceed without sending comments,

Current Survey Section

s8-8 E» B

Login page zir Memu Section 1 Section 2 Section 3 Section 4 Commerts
You are here,
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Menu | View Detailed Report | Print this page | Log out

Ity and Academis Staff

Outreach & Engagement report for Vivek Joshi

Printed on Tuesday, January 03, 2006
January 1, 2005 to December 31, 2005

Overall Effort

85%0 of my total professional effort during this time period involved outreach activity.

Data about my Qutreach & Engagement work in Children, Youth, and Family (non-school related)

50%0 of my outreach & engagement activities (that is, 42%o of my professional effort) primarily took the form of Outreach Research addressing Children, Youth, and Family
{non-school related) as the area of concern.

Some of my work in this area also took the form of Technical or Expert Assistance.

This wark focused significantly on international development and understanding.

This work was designed to promote diversity.

Of my effort in this area, 80% was directed at institutions and individuals within Michigan. Specifically, 50% was directed within the City of Detroit and 10% was directed
within the City of Grand Rapids.

This work was designed to impact people and issues within Michigan

100 people participated in this Outreach Research activity.

This work was instrumental in securing $5,000,000 in gifts, grants, contracts, tuition and/or fees for the University.

This work benefitted from in-kind contributions of Partner staff time estimated at $70,000 and Yolunteer time estimated at $925.

Data about my Qutreach & Engagement work in Health and Health Care

50%p of my outreach & engagement activities (that is, 42% of my professional effort) primarily took the form of addressing Health and Health Care.
This work had a significant urban focus.

This wark was designed to impact people and issues internationally

250 people participated in this activity.

This wark was instrumental in securing $20,000 in gifts, grants, contracts, tuition and/or fees for the University,

This wark helped enable my external partners with whom [ was engaged to secure additional revenue from gifts, grants, contracts, tuition or fees.
This work benefitted from in-kind contributions of Partner staff time estimated at $3,500 and other materials estimated at $5,000.

Description of my outreach work: Project or Activity 1
1 arn describing an ongoing activity in Health and Health Care titled Blood Lead Level Measurement & Testing.

It entailed: BLL testing data was collected for children under the age of § years. This data was then matched up with their demographic characteristics to generate a model to
predict BLL. This model was further refined using Census data to predict the age of the home and hence the composition of materials used in construction

This work which began in 2003 involved:
e Units other than my own.
» Graduate and/or graduate professional students.

The primary partners external to MSU involved in the work included: MDCH

The external collaborator/and or sponsor roles included:

» Identifying issues or problems addressed.

e Participating in research, evaluation, or teaching.

o Sharing responsibility for the dissemination of products or practices.

The following were the funding sources for this work:
e Internal MSU grants.
e Governmental agencies (federal, state, and local).

The work received formal evaluation of the following type{s):
« Formative.
= Summative,

The outcomes and impacts of the work were: An interactive web-site was created for medical staff . They entered the age of teh child along with certain demographic
characteristics andf the current/previous address of the child. The website then makes suggestions to whether the child should be treated for BLL



#1a: University-wide Summary

Number of respondents whose

College Acade mic staff time Number of ke ol ek Attendees/ | Activity helped generate Value of
committed to outreach | reepondente activity had significant focus on Participants| revenue for partner's in-
FTE | Salary Value Leulirétalgﬁadi‘fity zlr:er:i:tn;'lg Lzs;’r:g:;:li :..lsrst:‘ins University Partner :I‘:l“c‘lribl‘“"“
COLLEGE OF AGRICULTURE & MATURAL RESCURCES 41.28 $3,255,173 112 31 31 19 254,231 $30 692,373 36,740,500 $1,917,764
COLLEGE OF ARTS AND LETTERS 13.47 $896,063 62 39 20 12 203,565 4857 208 1,048,800 $317,283
COLLEGE OF BUSINESS (ELL BROAD) 13.50 $2,058 951 75 18 29 10 124,178 $16,502,104 42,009,001 $1,029 206
COLLEGE OF COMMUNICATION ARTS AND SCIENCES 9.31 $763672 48 19 20 10 104,250 6,019,196 $407 000 $562,700
COLLEGE OF EDUCATION 7.97 $618,350 18 8 5 5 6,800 59,845,909 $23,000 $48.904
COLLEGE OF ENGIMEERIMNG 7.23 $503.951 20 5 2 2 6,954 §1,273,850 $134,000 $474,782
COLLEGE OF HUMAMN MEDICIMNE 6.73 $871,125 32 9 o 6 41,625 1,632,131 $470,003 $112434
COLLEGE OF MATURAL SCIENCE 10.84 $1,087 316 o5 31 21 6 43,356 98,424,625 3,511,600 $818,302
COLLEGE OF NURSING 6.50 $501,625 23 17 5 7 13,483 1,835,131 $450,000 $121,707
COLLEGE OF OSTECPATHIC MEDICINE 9.74 $1,326,171 35 13 6 5 25,202 43,920,000 $232,000 $143.265
COLLEGE OF SOCIAL SCIENCE 37.60 $2,797 758 132 63 35 40 954,860 $21,829,923 59,945,000 $1,915 877
COLLEGE OF VETERIMNARY WEDI CINE 6.22 $631.207 22 6 5 3 45,890 53,260,000 578,272 $63,006
[NTERMATIONAL STURIES AND PROGRAMS 3.62 $314.440 9 6 7 1 3,725 $7,054 624 $0 $67,261
JAMES MADISOMN COLLEGE 0.24 $36 057 2 1 2 1} 600 $0 30 $0
MICHIGAN STATE UNIWERSITY COLLEGE OF LAWY 1.02 $78 960 6 2 1 1 1,081 $0 30 $0
MICHIGAN STATE UNIVERSITY EXTENSION 11.05 $660,570 17 10 0 3 18,029 1,325,211 31,043,000 $4,820 562
NAT'L SUPERCONDUCTING CYCLOTRON LABORATCORY 0.29 $34 361 6 1 0 1 1,280 $0 $0 3185
PROVOST + OTHER CENTRAL OFFICES 20.17 1,543,316 56 23 8 15 324,001 48,546,666 35,808,029 $2,667 206
Total 206.21 $17,929,066 770 302 218 146 1,673,113 $132027,951  $32,410205 $15,089,724
May, 2006 Page 1 of 1



#1b: University-wide Summary by Engagement Focus Area

Focus Area{Area of Concern) towards which Academic staff time Number of Number of responses whose Aftendees/ | Activity helped generate | Value of

the activity was directed committed to cutreach | responses” :nd“"ty had significant focus Participants| revenue for p_artner‘s in-
Promoting | International | Urban Ainel —

FTE | Salary Value diversity davelopment| issues University Partner conttibution
Business and Industrial De\;e|cpment 17 .46 %2,183,050 133 =3 43 19 132,166 $14,389,997 3,613,501 1,705,355
Chi\drenl Youth, and Fam”v (nm_gchod re|5|ted) 17.47 F1,224725 o8 45 19 25 112,013 4,348,908 .44 579 5,755,398
Community and Economic Development 14.60 %1,108,260 78 42 23 32 18,013 $10,704,572 $1,427 000 1,041,165
Cultural Institutions and Programs 9.56 746,951 76 46 30 11 312,006 #1.518,066 #6577 750 #8501 582
EdUCBtiOﬂ, Pre—Kmdergarten through 12th Grade 23.77 1,693,548 186 = 30 =0 166,265 $20,436,092 6,195,200 $562 965
Food and Fiber Production and Safetv 11.43 F956,908 ar g 10 2 38,002 $16,989 623 1,779,000 #152 558
Governance and Public Pohcv 9.23 964,628 84 27 30 14 124,528 $10,393,722 1,161,000 #6524 997
Health and Health Care 27.35 2,874,546 139 a3 24 25 54,631 $13,422,909 751,002 $526,765
Labor Relations, Training, and Workplace Safety 5.59 $440,590 25 10 4 2 10,181 $2,489,878 $558 200 F71410
Matural Rescurces, Land Use, and Environment 14.00 %1,059,823 20 20 21 10 41,854 $12,073,657 3,784 000 418173
Public Safet\,” Security and Corrections 5.52 F405,609 20 4 1 g 87,453 3,405,950 $3,100,000 50,500
Fublic Understandmg and Adult Learning 17.76 1,346,803 156 =] 56 27 370,405 581,774 1,155,000 2,863,371
Science and Technol ogy 11.15 1,079,524 132 33 34 10 94, 466 273,003 $3,853273 #505,385
Total 184.60 $16,076,037 1244 465 325 215 1,573,113 $132,027,951 $32,410.205 $15,089,724

*: The number ot "responses"” 1s greater than the number of "respondents” hsted 1n Table 1a. Each respondent who indicated involvement in engagement had the opportumty to descnibe those achwhes under erther one o two "ares of
concem" - each such description 1s counted as a separate response. Theretore, there are more 'responses” than "respondents.”

May, 2006 Page 1 of 1



#1c: University-wide summary by Form of Engagement

Form of Engagement the activity took Academic staff time Number of Number of responses where Aftendees/ | Activity helped generate | Value of
committed to outreach | responses™ the activity focused on Participants| revenue for E_ar;ner‘s in-
. . in

FTE | Salary Value zir;":;wg :;’;3;',1:;'::'1 rhen University | Partner | contribution

Clinical Service 1008 1,416,750 = 10 2 3 40,964 43,554,326 77 500 $40,.284
Experiential/Service-Learning 9.43 586,577 57 =2 12 18 45,100 3656075 339,500 532,700
Outreach Instruction: Credit Courses and Programs 15 45 1,397 095 77 =8 26 16 42176 7 910,729 491,000 $824 360
Outreach Instruction: Non-Credit Classes and Programs 3352 2,840 500 192 £i9 52 27 177467 §29.618.785 1,327 001 5,831 782
Outreach Instruction: Public Events and Understanding 2410 1,815,330 212 91 78 | 8977 6,324 534 1,526,700 2,628 805
Outreach Research 47 4z 3,999 548 268 11z on f2 525402 B0 92315 $17,324 053 2,665 144
Technicd ar Expert Assistance 43.21 3,764,580 321 107 G0 55 130,081 40,715,897 511,304,451 2,391,146
Total 183.67 $16,020,818 167 459 320 200 1563077 $130,007951  $32,300205 315,020,224

*: The number ot "responses" 1s greater than the number ot "respondents” listed 1n Table 1a. Each respondent who indicated involvement in engagement had the opportumty to descrnibe those achwhes under erther ane or two "ares of
concern” - gach such descriphon 1s counted as a separate response. Theretore, there are more "responses” than "respondents.”

Clinical Sarvica: Al dient and patient fhurman and animal) care provded by univarsity faculty trough unit-gponsored group practice or as part of clinical instruction and by medical and graduate students as part of their professional education. For exampe, this may
indude medical/weterinar y dinical practice, counseling or disis center services, and taxor legal dinic serices

Experiential/Sarvice-Leaming: Civic or community service that MSU students perform in conjunction with an academic course or program and that incorporates frequent, structured, and disciplined reflection on the link ages between the activity and the content of the
academic experience. Cther forms of experiential learning mayinclde career-oriented practica and internships, or waluntesr community service.

Cutreach Instruction, Gredit Courses and Programs: Courses and instructional programs that offer student academic credit hours and are designed and marketed specifically to serve those who are neither badiional campus degres seekers nor campus staff. Such
courses and programs are often scheduled at times and in places convenient to the working adult. Exampes include: a weekend MBA program, an off-campus Master's program in Mursing offered in arural area, an online cerfficate in medical technalogy for
laboratory professionals, etc.

Cutreach Instruction, Mon-Credit Classes and Programs: Classes and instuctonal programs, mark eted spedificdly to those who are neither deg ee seekers nor campus staff, that are designed o meet planned learning outcomes, but for which academic credit
hours are not offered. In liew of academic credt, hese programs sometimes provide cartificates of compleion or continuing education units, or meset requirements of occu pational licensure. Examples indude: a shortcourse for enginears on the use of new
composite materials, asummer wiitng camp for high schoal children, a personal enrichment program in gardening, leisure learming tours of Burope, elc. Programs designed for and targeted at MSU faculty and staff (such & professional development programs) or
M3 degree-seeking students (such as career preparaion or study skills dasses) aenot induded.

Cutreach Instrucion: Pulic Events and Infarmation: Resources desioned for the pulic include man aged learming environments &.9., museumns, lilraies, gardens, galleries, exhilits); expositions, demanstraions, fairs, and perform ances; and educational
rmaterials and products (e, pam phlets, web sites, educaiona broadcasing, and software). Most of these experiences ara shart-term and learmer-tirected.

Cutreach Research: May incude applied research, capacity uilding, evaluaion studies, policy analysis, and demonstration projects. Such activities are considered outreach when they are conducted in collaboration or partnership with schools, health
organizations, nonprofit organiz afions, businesses, industies, government agencies, and other external consttuents. Most generaly ey are intended to directly impact externa enties or constiuents while develogng new knowledge. Research conducted
specifically for academic pur poses or that is shared solely with academic audiences does not constitute outreach research

Technical or Expart Assistance: Acivities where MSU personnel respond to requests from incividuals, programs, or agencies and arganizations external to the university by sharing their knowledge, expertise, and skills in order to helpthose entifes build capadtyto
achiewe their goals. MSU parsonnel provide this assistance through direct interacton with the extern al constituency {as opposed to responding by delivering a pamphlet ar reference to a Website or the like). Activities may focus on using expertise o address or
improve the effectiveness and effidency of the organization or toimprove knowledge and skills. This category indudes such activities as consulting work thatis parformed for the benefit of the constituent, expeit testimony and other forms of legal advice, assisting
agendes and other entities with management and operational tasks. Technical assistance is much broader than providing technology-based assistance even hough this might be a form of technical or expert assistance.

May, 2006 Page 10f1



#1d: University-wide summary by Focus Area/Form of Engagement

Number of Form of Engagement *
responses

Focus Area towards which the

activity was directed ;| Qutreach Outreach Outreach

i k " f Outreach | Technical
Instruction: instruction: Non- | Instruction:

Research | or Expert

Clinical | Experiential

Servlce; |iservlcs Crecit Courses | Credit Classes | Public Events

Learning and Proggams | and Programs and Assistance
Information
Business and Industrial Devel coment 133 0 7 13 29 5 a7 %
Children, Youth, and Family (non-school related) 93 3 3 g 14 13 = 2
Community and Economic Developrment 78 1 & 1 3 5 2 27
Cultural Institutions and Programs 76 0 & 5 = 26 13 17
Education, Pre-Kindergarten through 12th Grade 186 3 13 11 49 a8 24 %
Food and Fiber Production and Safety a7 0 1 0 5 & 10 15
Governance and Public Policy 84 0 2 4 5 12 16 %5
Health and Health Care 138 27 4 12 19 9 3 24
Labor Relations, Training, and Workplace Safety 25 o o 3 11 1 3 5
MNatural Resources, Land Use, and Environment a0 o 4 o 9 13 20 27
Public Safety, Security and Corrections 20 o 1 2 1 2 7 6
Public Understanding and Adult Learning 166 5 8 12 28 0 10 =
Science and Technology 132 0 2 8 13 23 32 43
Total 1244 39 57 77 192 212 269 321

*: Since the Form of Engagement is specified after the Focus Area in the Survey, the total number of responses for all the Form of Engagement aggregated over a Focus Area will be
less than or equal to the total number of responses for that Focus Area.

May, 2006 Page 1 of 1



Individual Summaries For College X

Focus Area towards which the Primary Form of Engagement the Academic staff time Activity focused on Attendees| Activity helped generate | Value of
activity was directed activity took committed to outreach revenue for partner's in-
Promoting | Intl. Urban kind
FTE Salary Value diversity development| |esues University Partner contribution

A Dept A
ABEL, LINDA SPECIALIST-TEACHER 005 $5,138

Business and Industrial Man agemant Cutreach Instuction: Mon-Credit Classes and Frograms 0.oo $257 ila] o §a] 100 40 0 0
ALLAN, RAMN ASC PROFESSOR 005 $8,740

Business and Industiial Man agement Cutreach Fesearch 003 $4,370 Mo Ko Mo 0 0 0

Health and Health Care Cutreach Fesearch 0oz 4,370 Mo Mo Mo 40 0 0
BLACK, JOE ASC PROFESSOR 005 $6,720

Arts and Humanities Cutreach Research 005 5,720 Mo Mo Mo 20 ica) iz} 0
DOE, JOE A PROFESSOR 020 $23,502

Business and Industrial Man agement Cutreach Instuction: Mon-Credit Classes and Frograms 020 #3602 Mo ho Mo 1,000 F10,000 Fe0,000 F= 605
ELAM, JEN B SFECIALIST-ADWISOR 001 $670

Community and Econoric Dewelopment Cutreach Research 0. F670 ‘fes Mo Mo 0 0 0
GREEN; STEVEN A ASC PROFESSOR 005 $7.224

Busingss and Industrial Man agement Cutreach Research 004 5,48 MNo Yes Mo 15 bt bt 31 800

Technology Transter and Diffusion Cutreach Research a0 1,206 Mo Yas Mo 18 0 0 $625
HANS, JONATHAN DISTINGUISHED PROF 030 $55,890

Busingss and Industrial Man agement Cutreach Research 0.15 27 949 Mo ‘fes Mo 120 40 0 0

Matural Resources, Land Use, and Envronment  Public Events and Information 0os 13975 Mo Mo fas 200 w0 $200,000 0
May, 2006 Page 1 of 125



#9 Summary by Dept/Area of Concern/Geog for
COLLEGE OF SOCIAL SCIENCE

Anthropology Social Science

Community and Economic Development
Counties
Ingham, Presquelsle

Cultural Institutions and Programs
Counties
Eaton, Genesee, Ingham, Livingston, Oakland

Internationally
Botswana

Education, PreKindergarten through 12th Grade
Counties
Eaton, Genesee, Ingham, Livingston

F ood and Fiber Production and Safety
Counties

Ingham, Presque lsle

Governance and Public Policy

Internationally
Indonesia, Metherlands

Natural Resources, Land Use, and Environment

Counties
Bay, Charevoix, Ingham, Midland, Saginaw, Shiawassee

Internationally
United Kingdom

Public Understanding and Adult Learning

Counties
Ingham

Internationally
Japan, Mexico

Criminal Justice

Labor Relations, Training, and Workplace Safety

Internationally
countries across the world

Public Safety, Security and Corrections
Counties

Nilay, 2006

Page 1 of &



Comparative data by College (2004-2005)

College Total Numbker of | Number of Academic staft Academic staff time Activity helped generate Attendees/
Respendents respondents time committed te committed to revenue for University Participants
reporting outreach - FTE outreach - Salary Value
outreach activity

2005 2004 2005 2004 2005 2004 2005 2004 2005 2004 2005 2004
COLLEGE OF AGRICULTURE & NATURAL RESCURCES 115 s 112 113 4128 14.15 $3,265,173 $3, 148425 $30,602373  $T41T0,578 | 254234 47,112
COLLEGE OF ARTS AMND LETTERS 24 105 62 76 1347 13.68 $896,063 $956,814 $857 208 $2,558,120 | 203565 414,253
COLLEGE OF BUSINESS (ELI BROAD) 92 82 75 71 13.50 12.29 $2058 951 $1,069744 | $16,502,100  $T1827 427 | 124178 23,514
COLLEGE OF COMMUNICATION ARTS AMD SCIENCES 62 49 48 43 634 9.4 $763,672 $663,397 $6,019,196 $3,263,000 | 104250 222,145
COLLEGE OF EDUCATION 22 23 18 19 737 715 $018,300 8549917 $9,845 909 $7.572,700 0,800 22,000
COLLEGE OF EMNGIMNEERING a7 67 20 12 723 9.26 $503,951 $728,154 $1,273 850 $2,364,027 6,954 10,065
COLLEGE OF HUMAN ECOLGGEY 10 i 215 $226,222 $1498,750 7,340
COLLEGE OF HUMAMN MEDICINE 7 74 32 66 673 12.63 $871,125 $1,020,344 $1,632,131  $75,827.654 11525 47,514
COLLEGE OF MATURAL SCIEMCE 118 101 85 54 1084 9.65 $1,037 316 $857.560 $8,424525  S10,007,022 43,356 22,946
COLLEGE OF MNURSIMNG 34 8 23 & 6.50 2.33 $501,625 $178484 $1,835,131 £375,000 13483 1,955
COLLEGE OF OSTEOPATHIC MEDICIME 43 22 35 20 974 5.63 $1,326,171 $853,706 $3,920,000 $4,073,000 25202 19,455
COLLEGE OF SOCIAL SCIENCE 160 100 132 1] 3760 24.17 $2,797,758 $7,829024 | $21,820923  $20,074,558 | 354,860 141405
COLLEGE OF WETERIMARY MEDICIME 25 43 22 7 622 10.88 $631,207 $1,066,717 $3,269,000 $4,503,700 15,800 157,083
INTERMATIONAL STUDIES AND PROGRAMS 10 [i] L] [i] 362 280 $314,440 $223.886 $7.054521  $23,134,000 3725 5,780
IAMES MADISON COLLEGE 3 1 ] 0 024 $36,057 $0 600
MICHIGAN STATE UNIVERSITY COLLEGE OF LAW * 9 [ 102 30 $0 1,081
MICHIGAN STATE UNIWVERSITY EXTERNSION 21 o7 17 00 1106 64.65 $660,570 $3,254,245 $1,325211 $7,035,057 18,029 139,802
MATIONAL SUPERCONDUCTING CYCLOTRON LABCRATORY b 7 ] 6 029 0.43 $34,361 $43,906 $0 100,000 1,280 125
PROVOST 4+ OTHER CEMTRAL OFFICES 70 55 56 44 2017 18.52 $1,543.316 $1,313,840 $8,546 666 $4.040.772 | 324001 43,200
Total o8 969 770 §29 20621 249.51 $17.850,106  $79,823473 | $132,027 951 $732428,365 |1,573,113 1,426,044

*: MSU Cellege of Law was not a part of the 2004 data collection cycle

May, 2006
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Accreditation and Carnegie Self-Studies

Re-acereditation Self-Studies 2005-2006
Michigan State University

Carnegie Reclassification
Pilot Study

Michigan State University Response

Hiram E. Fitzgerald, Assistant Provost
Umiversity Outreach and Engagement

Diane L. Zimmerman, Director
Center for the Study of University Engagement

with
Burton A Bargerstock, Robert E Brown, Amy L Byle, Karen McKnight Casey,

Robert L. Church, Catherine A. Gibson. Linda Chapel Jackson, Vivek E. Joshi,
and Crystal G. Lunsford

University Outreach and Engagement
Michigan State University

Tuly 2005

MICHIGAN STATE
UNIVERSITY

12 -
R‘*_mf;‘g}

Criterion 5:
Engagement and Service

Report Prepared for
Higher Learning Commission
of the North Central Association

by

Umversity Outreach and Engagement
December 2005

Primary Form of Engagement for activities focussing
significantly on international development and
understanding, by percentage of respondents

Public Events and
Information
25%

Outreach Research
33%

Clinical Service
4%
Experiential/Service-
Learning
4%

Outreach Instruction
34%




Accreditation and Carnegie Self-Studies (cont)

External Partnerships

Total Number

Type of Partner Average | of Respondents*
Human Service 2.06 18
Community Organization 13.07 27
Professional Organization 1.96 28
Business 2.58 40
Government 2.27 93
Health Agency 1.67 12
Schools (PreK-12) 2.75 8
University 1.80 40
Foundation 1.46 13
Other 1.89 27

Collaborative Activities
Percent of
Indicator of Engagement Respondents
Joint planning and assessment 39
Needs assessment 26
Sustained relationships 60
Future plans for sustainability 57
Dissemination of knowledge to the public 54
Community/partner capacity building 30

2004 OEMI Data: Public Events and Information by Areas of Societal Concarn

Technology Transfer & Diffusion
5% Arts & Humanities
= 13%

Science & Technology

1%
Business & Industrial

Development
3%

Public Understanding & Adult
Leaming
8%

Children, Youth, & Family (non-
school related)
9%

Public Safety, Security, &
Corrections
2%

Community & Economic
Development
Matural Resources, Land Use, & B%

Environment
10%
Labor Relations, Training, &
Workplace Safety —
1%

Health & Health Care

Education, Pre-Kindergarten
through 12th Grade

B 12%

8% Food & Fiber Production &

Governance or Public Policy Safety
7% 5%



Application of Data to GIS
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College Level Analysis

Analysis of Data Collected through
the Outreach Measurement

Instrument
September, 2003

Pilot Test of the Outreach Measurement Instrument (OMI)

The Office of University Outreach and Engagement has developed a survey instrument on which
faculty can report how they are involved in applying their scholarly skills to helping people and
organizations address pressing issues facing them in Michigan and beyond. This survey is part of
the Office’s overall effort to gather information that will allow MSU to “tell its story” about the
myriad ways it serves the public which supports it. The survey is designed to collect both
quantitative data and narrative description.

In the spring of 2003, University QOutreach and Engagement piloted the instrument with nine
departments in the areas of applied social and behavioral science (including the fields of
commumnications and business but not education). All faculty and academic staff in those
departments were asked to complete the survey as a pilot test of the survey’s usability and
informativeness.

Results of the Pilot Survey

Return on Investment

Responses to the spring 2003 pilot survey revealed that in nearly 32% of their overall effort,
faculty and academic staff in these departments were engaged with organizations and groups
outside the academy in applying their scholarship to address pressing issues facing those
organizations and communities and/or offering credit and non-credit instruction to non-traditional
audiences. That effort constitutes an investment of approximately $2.2M salary dollars that the
University is making to insuring that the University’s knowledge resources are used fruitfully by
the community. In addition, faculty and academic staff report that their outreach work brought in
$11,375,250 to the University to support that work and, further, that their outreach work
contributed to the generation of $12,403,000 in grants and contracts awarded to their community
partners—a very handsome retum on the University’s investment. Thus, for every dollar invested,
more than ten is generated for the institution or its community partners.




Rapid Response Briefing Material

Briefing Material
Examples of MSTU Outreach and Engagement in

Detroit and Southeast Michigan
(Prepared at the request of University Development)

Examples are drawn from dara collected throngh: the anonal Oumreach and Engagzement
Mleasurement Insmumment survey of MSU faculty and academic smff, the continuing management
of the MSTT Statewide Fesource Merwork and Spartan Youth Programs Web site catalogs, and
refierrals from University Ouwreach and Engagement staff. Amempts were made to confirm thar
examples reflect cument or very recent activites. Contact information is provided for each.

City of Detroit

ABCE Coaches Institute

Frovizsions of the federal Mo Child Left Behind Act of 2001 require schools that are not making
“adequate yearly progress” criteria to hire outside assistance to help with school improvement
plans. In arder to increase the state’s capacity to provide such assistance, the Michizan
Deparment of Edncation issued a compettive grant to MSTs Office of E-12 Oumeach to create
an Academic Coaches Instinute. The M5 team parmered with the Allisnce for Building
Capacity in Schools (ABCS) to develop the cuwrmculun, then recnuted, selected and framed a
cohert of coach candidates over a thres-month period, culminsting in a detailed candidate
assessiment process using outside evaluators who bad experience working in and with high
priority schools. The result is a regisoy of over 90 cozches who are available to work with high
prioriry schools across the state. The development phase of the project was complsted in 2004,
bt the W51 team contimees to give technical support to the coaches. Primary target aress
mrhide Demoit, Flint, Lansing, and Kalamazoo. Conracr. Christopher Feimann, Collega of
Education. Phone: (317) 353-8950. E-mail: reimanncamsn.edn.

Broad Partnership Opporfunities for Urban Educators

MSU"s College of Education and the Detroit Public Schools have formed a parmership with the
Broad Foundation to develop highly trained urban educators for service in Demait schools. The
Broad Foundation has commitned 54 million to fiinding this initdative. The Broad Parmership
offers three program opporiumdties:

*  Broad Summer High School Scholars Frogram. Targeting 10th and 11th grade students
from Demroit Public Schools, this three-week residential program on the campns of
Michizan State University offers smadents precollege preparation and readiness
experiences and in-depth academic skill development, with 3 focus on 3 career in
education.

®  Broad Furure Teachers dward. Available only o graduates of the Detroit Public Schools
who pursue 3 bachelor's degres and teacher certification at MSTJ, this award is a loan-
forgiveness oppormnity that provides financial support o cover the full costof
attendance at MSU s highly regarded College of Eduncation. Stedents whe are awarded




Catalogs of Engagement Opportunities
for the Public

MICHIGAN

Spartan Youth Pro grams

Check all that apply
I;';lillp:arg%gm5 for:
— Pre-kindergarten
[ K-2nd grade
w drd-5th grade
[~ &th-&th grace
[~ gth-12lh grade

Find programs in:
~ All topics

[~ Agriculture

[~ Animal Care

[ Art, Drama, & Music
— Business

= College Preparation
r Computars

r Engineering

r— The Environment
— Leadership Skills
— Math & Science

— Social Studies

— Spors & Fitness

r— Writing & Language

i%

Pre-college Programs and Activities for |
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MICHICAN STATE [

WNEY ER ST Y

Statewip

RESOURCE NETWORK

AT
View by location

.,;'; I.JthF-rr“hH sites of
= Interest:

| Capable

3 l:urn munities

MICHIGAN S TRy

Families and
Communities

Together
MSLU Extension
MSLU Global

4 Access

Spartan Youth
Programs

MSLU Newsroom

UMIVERS WO

Center

Linking the University's knowledye, expertise, and resources
to Michigan's citizens, communities, and organizations

This site links Michigan's professionals andfractiticrners to MSU's vast
resource network, including continuing professional education programs
and expert assistance and information. You'll find links to current
programs and project summaries with complete contact information.

Search by keyword:

|Ent£.-r gearch terms here | Match all words | il
Browse by topic:

Agriculture Engineering

Animal Care Environment

Arts & Letters Government & Law

Business. Labor. & Industry Health & Medicine

Children. Youth. & Families Matural Sciences

Community & Economic Social Sciences

M Teanbhmmalamsmis B Mamamsiimlsastblsmes



University Outreach and Engagement

Hiram E. Fitzgerald, Associate Provost
Diane L. Zimmerman, Director of Administration

University-Community Partnerships
Patricia A. Farrell, Director

Community Evaluation and Research Center
Laurie Van Egeren, Director

Communication and Information Technologies
Burton A. Bargerstock, Director

MSU Usability & Accessibility Center
Sarah J. Swierenga, Director

National Center for the Study of University Engagement
Diane L. Zimmerman, Director

Center for Service-Learning and Civic Engagement (jointly administered with Student Services)
Karen McKnight Casey, Director

Wharton Center for Performing Arts
Michael J. Brand, Executive Director

Michigan State University Museum
C. Kurt Dewhurst, Director

Estate & Wealth Strategies Institute at Michigan State University
Robert J. Esperti and Renno L. Peterson, Co-Directors
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Contact Information

University Outreach and Engagement
Michigan State University

Kellogg Center, Garden Level

East Lansing, M| 48824-1022

Phone: (517) 353-8977

Fax: (517) 432-9541

E-mail: outreach@msu.edu

Web site: outreach.msu.edu

© 2006 Michigan State University Board of Trustees
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